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Pass This Issue Along THE COVER OUR NEXT ISSUE 


You get the most value from DISPLAY This striking display is by John R. Foley, "Geared to sell" is the phrase applied to the new 
WORLD when you share it with others. See window display manager for R. H. Macy & Crenshaw store of The May Company, Los Angeles, 
that it reaches other executives of your organi- Co., New York City, and is a prelude to and an article in the May issue describes display's *We 
zation and the members of your department. his excellent article on home furnishings part in the beautiful store. . . . How display is Ma 
handled at Littler's — famous men's wear store of 


, display elsewhere in this issue; in it he 






Seattle — is another. There will be a full report on 
e . . por 
describes at length the steps leading up the forthcoming Market Week in New York City. 
to a series of furniture displays and the plus the regular agenda to make this issue one © 
display philosophy back of them. the most important of the year. 
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*Week of 
March 4th to 10th, 1948 


She wears the “New Look”, the clothes of our Romantic Revival. 

She is the 1948-version Gibson Girl — the New American Woman. 

No one couturier—French or domestic—made her look that way. 

She herself determines the way she wants to look . . . although 

her decisions are powerfully influenced by the dominant Dress 
Designers, Foundation Makers and Stylists. These makers and moulders 
of High Fashion achieve their authority from her alone—because 

they reflect so accurately what she wants now. 

Mary Brosnan sculptured the mannequins for Lord & Taylor, 


with the help and counsel of these top designers, stylists, visual 


merchandisers. That is why Mary Brosnan mannequins mirror 


the current silhouette with such beautiful perfection. 
Why they anticipate trends so exactly. Why more stores show 
more Mary Brosnan mannequins in more windows more 


often than any other mannequins ever made! 


Dot Williams, president Z 
498 Seventh Avenue, New York 18 


MARY BROSNAN MANNEQUINS ¢ CYRILLE STEINER FIXTURES 
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No. 388 
SHIPS WHEEL 
DISPLAYER 


30" high 
27"" diameter 
wheel. 


White and Blue 
all wood 
construction. 


$24.00 












VISIT OUR SHOWROOMS WHEN IN NEW YORK 





OUR TWENTY-EIGHTH YEAR SERVING DISPLAY 


tHe L.J. CHARROT COMPANY, INC. 


SHIP AHOY! 


Here Are Just Two Beach Wear Units 


From our complete line of decorative displays for every season. Now 
is the time to order for summer promotions. 





No. 389 
CROWS NEST 
DISPLAYER 


8' 6" high 
36" deep 
6' 6" wide 


All wood 


construction. 


Stained deck. 
White lacquered. 


$57.00 


complete 











ners % Manufactirere ARTIFICIAL FLOWERS 

DISPLAY DECORATIONS 
36-38 WEST 37TH STREET 
NEW YORK 18, N.Y. 


ART DISPLAY STUDIOS 
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display manikin wigs at new low prices 


Regular Head Size Wigs 


$12.50 


11.00 





Children’s Wigs 


Smartly-styled to the latest modes of fashion in women’s and 


teens apparel, these manikin display wigs created by Meyer Jacoby 





are now being offered at the unusually low price of $12.50 
for regular head size wigs and $11.00 for children’s wigs. _ $21 


Redressing of display wigs has now been reduced to $5.00 each. 


How to Measure 


Human hair wigs *'s. 
Regular Head Size $15.00 $12.50 children’s Wigs LY ih 


‘ : : 1 2 
Available now in natural colors, these fine quality Circomborence on ate 
starting at the nope of neck 
human hair wigs are perfect for close-up displays. They're ee oo 
set in the latest hairstyles, and their superior Meyer Jacoby : a * ) 
craftsmanship make it possible to redress them in a variety of hair styles. \s, \ / 
7 7 sa, \ { 
Act NOW and take advantage of these unusual offers. 3 ‘ 


From TOP right 
eor over the head 
to TOP left ear 


34 West 20 Street, New York, Chelsea 3-8340 


Meyer Jacoby 
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A 23 ia orale Pr Ta - 
gain II) 

NATIONAL ART STUDIOS 
LEAD... AANOUNCING’ 


WIG in hemovalte 


soft, FLEXIBLE 


RUBBER 


Wanneguin Wigs - - Shoulder Head Wigs, Erte. 
Again, the makers of America’s most beautiful mannequins blaze the trail to 


J Oo BH 3 a RS the newest creation in display equipment. Now you can have these attractive, 
interchangeable RUBBER wigs... soft... flexible . . . permitting better 
















We manufacture all kinds | merchandising and -more profitable selling. Something the trade has been 
of special display items of | awaiting for years . . . now available to you exclusively from National. 
R-U-B-B-E-R. Write for full particulars. 


errs NATIONAL ART STUDIOS 


306-308 S. MARKET ST. HICAGO 6, ILL. 








Announcing 
NEWLY LOCATED 


SHOWROOM 
and OFFICE 


11 West 29th Street 
New York I, N. Y. 


Right in the heart of New 
York — conveniently lo- 
cated — a wonderland of 
fabulous display materials. 
Here you can see all that 
is new in glass fiber decor- 
atives — attractively 
arranged — suggesting 
hundreds of new ideas. 


Now 


Glass 


In ‘@ Amazingly Different Forms 


DREAM PUFF 


A startling, new 3- dimensional 
material, unlike anything else. 


VITRONET 


America's first and only non-in- 
flammable netting. 


ELASTIC FAB 

Glass that stretches, used as 
drapery and to cover papier 
mache pieces. 


CRYSTAL LACE 

Glass threads matted down into 
an attractive swirl pattern ma- 
ter 1. 


ART CLOTH 


Gloss fiber matting in sparkling 
colors, various weights. 


FIBER FLOSS 


The finest and softest angel hair 
made— 13 beautiful colors. 


GLASS FABRICS 


Wide variety of weaves; white, 
colors, designs. 


RADIANT Brings You 
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Fiber Decoratives 


Largest and Most Complete Showing In America- 
A Type For Every Display Need -Hundreds of Ideas! 


If you are looking for greater BEAUTY ..... if you are looking for greater 
SAPET? .. «2 if greater ECONOMY is the thing you want in your displays 
ores THEN, by all means, you owe it to yourself to KNOW what wondrous 
things are being done with glass. Come to HEADQUARTERS for glass decor- 
atives ..... come to the pioneer in this field... .. come to RADIANT! Here 
you will find hundreds of new ideas... .. here you will see how America’s 
finest stores are using this new medium to add breath-taking BEAUTY to 
displays at surprisingly little cost... .. and with SAFETY too, because most 
of our materials just cannot burn. If you cannot visit us, write for samples 
and literature. 


RADIANT GLASS FIBERS COMPANY 


11 W. 29th ST. NEW YORK I, NEW YORK MURRAY HILL 9-2453 






















resenting our new 
Red Cedar Shingle Series . . . crisp natural 
red cedar shingles . . . the perfect tone for 
Fall . . . sturdy poplar frame . . . wallboard 
backing. . . . Wait for our representative 
to show you this complete series along with other 
exciting new display techniques .. . 
All sensibly priced 
o 
"manufacturer 


to me. 


No. 872 CEDAR SHINGLE 


SQUARES . . . reinforced 

poplar frame . . . unfinished 
. size 4 ft. x 4 Ft. 

Each $15.95 


No. 866 CEDAR SHINGLE SCREEN No. 862 LUGGAGE TAG 
. . + Natural red cedar shingles for 


Clever luggage tag in bright red 
a new Fall look . . . perfect for 


" ee scotch plaid . .. white card carrias 
your "Back To School'' windows, e gat 
sports or countrywear promotions the copy “Back To School’ in 

. . each panel measures 12" wide. black... black felt strap stitched 
p 
4% ft. x 12" in red with bright yellow buckle. . . 
three panel screen .. 
7 Hi 12" $24.50 . (Tag illustrated above not in- 
three panel screen $32.50 cluded with screen but avail- 
6.4 x42" able in three sizes .. . 54" x 


three panel screen $34,50 9) ta, x 8" and 12” x 4") 
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YUCCA PRODUCTS CO. 


P. O. Box 93 
CLAREMONT, CALIFORNIA 








YOU SAVE! BUY DIRECT FROM THE PRODUCER, 
NO MIDDLEMAN'S PROFIT! 








DATE STAMEN — Pictured with 
pole. Four to five feet. You will 
find many uses for these.* 


-60 each 


DEAD JOSHUA LIMB — Very 
light. Add six Yucca Burrs and 
you have your own Joshua Tree. 
Any height up to ten feet. Usu- 
ally three arms. 

$1.50 per ft., in height 


YUCCA POLE —The old stand- 
by. We gather these in the lat- 
ter part of the summer. Order 
now for exact size and top 


quality. From .45 for 2'' dia., to 
$4.00 for 7" dia. 


SMOKE TREE — This is beautiful 
at any time of year, but is 
especially suited for Christmas. 
Flocked, sprayed, or natural* Up 
to 6'. .75 per ft. in height. 


YUCCA BURR—No need to 

describe the uses for this. Ap- 

proximately 16" to 18" high.* 
-75 each 


CHOLLA—This brings the desert 
right into your store window. 
Beautiful, lacy, these come in any 
height up to 7', with one to five 
arms. Good sized tree will cost 
approximately four to five dollars.* 

-40 per lineal foot 


MANZANITA BRANCH — With 
or without leaves. This smooth 
mahogany colored wood can be 
used natural, or sprayed.* 

-65 per ft. in height 


GRAPE STUMPS — Order early. 
These should go by freight. Up 
to 4 feet.* 

$1.25 per ft. in height 


*We will spray or flock these items in any color desired at the 
additional charge of 50% for spray, 100% for flock. 


These are only a few of the items we stock. Write for further 


information on anything that grows in the desert. 


Items available for immediate shipment unless otherwise stated. 


TERMS: 1% — 10 days, Net 30. F.O.B. CLAREMONT, CALIF. 





TEAR OUT ALONG DOTTED LINE AND FILE FOR 
FUTURE REFERENCE. 
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MADISON SQUARE GARDEN IS THEIR SHOWROOM 


MAMIATTAN MANNEQUINS 
ced PIONEER DISPLAY FIXTURES 


Tops in their line. Chosen by fashion experts to provide all the 













mannequins and display fixtures for the Fashion Fair of 1948, 


scheduled for Madison Square Garden from June 7 to June I3. 


@ Regular Children's that involve a completely new 


and Women's Mannequins treatment of lucite materials. 


e 
@ 
@ 
a 
MANHATTAN MANNEQUINS Inc. “ PIONEER DISPLAY FIXTURE Co. 
119 PRINCE STREET i" 35 WEST 36th STREET 
NEW YORK 2, N. Y. " NEW YORK 18, N. Y. 

- will show a newly created ° . will present their line of 
line of Fashion Fair Mannequins . pe ee dd ‘i 
uehen. isplay fixtures and decorations. 

© Multi-Quins* ” They will introduce 
a R ‘ 
© Kiddi-quins " newly designed lucite fixtures 
gs 
® 
& 
& 
€ 


AT THE FASHION FAIR OF 1948 
MADISON SQUARE GARDEN - JUNE 7 TO JUNE 13 


*Reg. App. U.S. Pat. Off. 
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BIG CHIEF 
STOGIE-IN-FIST 


lasted a long time as a display piece; but that was in the days 
before display men had to sit up nights dreaming up new 
ideas. No display feature could last that long in these 
hectic days. That’s why any day you drop in at the 


Chelix salon you'll find a new idea in the works 


.. . something that will be a springboard for 


your inspiration .. . and definitely in the 


SENSIBLE PRICE RANGE. 


361 WEST 58th STREET, NEW YORK 19, N.Y. 


CIRCLE 6-943) 








y 
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40th S 
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rich, 
lustrous 





REG US PAT OFF 


facil + fab* is our very rich, 
lustrous, laminated unwoven 
satin material, perfect for 
display use. Unlimited colors. 
MADE IN THREE DIFFERENT TYPES: 


| PLIABLE SATIN VINYLETT, stretchable, for 
* perfect draping and covering. 


9 LIGHT WEIGHT, paper backed, flexible, 
* in wide widths and ribbons. 


3 BOARD WEIGHT, backed with 13 pt. white 
* board. Bends and cuts perfectly. In wide 
widths and ribbons. 


$ee Your Local Display Supplier Today! 
ORIGINATED AND MANUFACTURED EXCLUSIVELY BY 


FACILE CORPORATION 


675 FIFTH AVENUE - NEW YORK 22, N. Y. 


*REG. U. S. PAT. OFF. 
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“cA DNature Lesson” 


Colonial has taken lessons from 
Dame Nature herself, and to be 
quite frank, we have outdone he 
IM Many Ways. 

You won't believe your eves when 
VOu See Ou} fabulously heautiful NCR 
florals. Rich, lush colors, fine ina 





70 WEST 40TH STREET 


terials, and sturdy, long lasting con- 
struction go into a magnificent floral 
line that truly rivals nature's beauty. 


It is good business to put 
COLONIAL on your shopping list. 
You will discover that we have the 
very finest in florals. 


DECORATIVE DISPLAY CO., INC. 
NEW YORK 18, NEW YORK 
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Excellent Quality Grass Mats . . . $4.50 


Just one look at these fine quality Grass Mats will tell you that they 
are a good buy at $4.50. Size 36" x 72", they contain 70 closely 
cropped rows ... have a genuine Burlap backing and are flame- 


proofed. Order some today in Natural or Grass Green. 


Large Variety of Satins, Bengalines, Crashes, 


Leatherettes, Brocades, etc., Always on Hand. 


Diiplay Fabhrtes and ctlecessovtesh 


WEST 47% STREET, NEW YORK 19, N.Y. 
LOS ANGELES OFFICE « 819 SANTEE -STREET 


CHICAGO OFFICE 30 WEST WASHINGTON ST. 
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Need Hotel Reservations? 


Mail a card or write to 
LEONARD HICKS, JR., & Associates 
522 So. Michigan Avenue, Chicago 5, Illinois 
Wabash 9045 Teletype CG648 
(Photo Courtesy of Chicago Ass'n of Commerce) 
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With Thousands of New Creations in 
Manikins, Foliage, Plaster, Papier Mache, 


Flowers, Fabrics, Papers, Murals, Spun 
Glass, Wood, Metal and Plastic Fixtures 


The concerns listed alphabetically below provide you with new Display ideas from a great, highly 
Think of Chicago as your year-around display shopping center. 


diversified source of supply. 


Save This Display Manufacturer Index for Convenience 


THE ADLER JONES COMPANY 
521 S. Wabash Ave. 
Chicago 5, Ill. 
HAR. 9624 


BOTANICAL DECOR. SUPPLY 
14. N. Franklin St. 
Chicago 6, Ill. 
RAN. 3144 


EDWARD H. CADIFF, INC. 
36 S. State St. 
Chicago 3, Ill. 
CEN. 2821 


COOK & MEIER 
159 N. Michigan Ave. 
Chicago |, Ill. 
AND. 2662 


CRYSTAL FIXTURE CO. 
226 S. Wabash Ave. 
Chicago 4, Ill. 
HAR. 8777 


L. A. DARLING CO. 
222 W. Adams St. 
Chicago 6, Ill. 
FRA. 7967 


DAZIAN'S INC. 
125 N. Wabash Ave. 
Chicago |, Ill. 
STA. 7928 


GARRISON-WAGNER CO. 
20 E. Congress St. 
Chicago 5, Il. 

WAB. 7081 


EARL W. GASTHOFF CO. 


Chicago Off.: 180 W. Randolph St. 


Factory: Danville, Ill. 


GLO-BRITE PRODUCTS, INC. 
6415 N. California Ave 
Chicago 45, Ill. 

HOL. 6454 


HECHT FIXTURE CO. 
315 W. Quincy St. 
Chicago 6, Ill. 
FRA. 7885 


KAPLAN PRODUCTS & TEXT. 
CO., INC. 
180 W. Randolph St. 
Chicago |, Ill. 
STA. 4800 


KENNEDY-MICHELE DISPLAY INC. 
58 W. Lake St. 
Chicago |, Ill. 
STA. 3476 

WERNER LEWY 


Representing: 

The Greneker Corporation 
Austen Display 
27 E. Monroe St. 
Chicago 3, Ill. 
DEA. 1555 

MAHARAM FABRIC CORP. 
6 E. Lake St. 
Chicago |, Ill. 
STA. 6304 


SCHACK'S INC. 
319 W. Van Buren St. 
Chicago 7, Ill. 
HAR. 6986 


SILVESTRI ART MFG. CO. 
710 W. Washington Blvd. 
Chicago 6, Ill. 

DEA. 2046 
W.L. STENSGAARD & 
ASSOCIATES, INC. 
346 N. Justine St. 
Chicago 7, Ill. 
MON. 0418 
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S 
\S SUMMER DISPLAY UNITS, * 
\S FABRICS AND ACCESSORIES 
: 
x 
\ 













O by WUaharam 


ij 


t 
\ 













Surf Cloth * Gravel Cloth y 
\ Fish Nets * Conch Shells Pe ein eecy ‘ 
Cork and Wood Floats =~ ff Grass Cloths * Mattings 
Le) 
Sea Shells * Cotton Roping mest Scatter Grass © Bamboo 8 
} y 


Sea Fans * Cellophane Fish LY ™ Al ' a Woodweave 
A Vr “4 J3 rf | Rush Squares 
sea : LES A] HH Mexican Novelties 
Mian it KES / Sno & Sno Blocks 
WW Lee 
\\ | See these attractive Sum- y 
\N — mer display items at all y, 
\\ fy Maharam Showrooms or 4 
| visit your local jobber. b) 
\ 
\ 
X 





WE CARRY A FULL LINE OF a 


uh ; 
| & i Everything for Dieplay! 


yy “The House of Service” 
ATARAN 
RIC CORPORATION 


130 WEST 46th ST., NEW YORK 19,N.Y. 


CHICAGO $T. LOUIS LOS ANGELES 
6 East Lake St. 927 Century Bldg. 1113 So. Los Angeles St. 


~~ eS Ss, 



















QS 





DISPLAY WORLD 





9) 









Never before such 


te a 






, , “Swn Protection plus Visibility” 
R gives you all this! P y 
= IMAGINE the extra profits this amazing NEW shade 


Only bufea-Chem CLEA 






























Complete | << ei will give you! Forget sunburn losses — and pocket the 
Sun Protection | ransparent :, _—— ; ; 

InfracChem | & ex, heraiaee ates big savings! Display your goods in theis true nonenel 
CLEAR stops those burning, | Al visible light goes through colors — and sell far more! Economical, long-wearing, 
fading ultraviolet rays like a | Infra-Chem CLEAR. Shoppers - ; ; : : 
brick wall! Proved by labora- | see each tiny detail of your dis- too — Infra-Chem CLEAR is truly a display miracle! 
tory and store tests! play. Discovered and perfected after 7 years patient research, 

ere ae our exclusive Infra-Chem CLEAR is now ready for your 
windows! Mail the coupon or write 
Completely Guaranteed today for all the sensational story! 
a Colorless | AV 5-Ways 
To shoppers’ eyes, | Every Infra-Chem 
there's no distortion! Your dis- CLEAR shade carries a written RANSPARENT SHADE CO. 
plays show in true natural col- | guarantee for sun-protection, 
ors! Infra-Chem CLEAR is | visibility, quality, wearability, LOS ANGELES, CALIFORNIA 
ane oh Ae 7 
invistbly chemicalized! and performance! “Exclusive Manufacturers of Infra-Chem 
EXCLUSIVE with FREE BOOKLET *eeeeoeoeaeeeneeeeeeeeeeeneeaeeeenenee @ 

Transparent Shade Co. & ESTIMATE |. 4% Transparent Shade Co. Box 2135, Dept 10 TS-210 
Infra-Chem is our exclusive, {gun reagent ennerinine "ere cyede~teemen ren ; 
secret, patented process — ap- greet et new lnfracchem CLEAR “Sun Protection plus Visibility." (For free 


ae s 
plied in our own factory by ot 
special machinery and techni- 


cal engineers. Don’t be misled 


estimate, please enclose rough sketch and dimensions of your dis- 
play windows.) 











eeeoee ee ee ee eeee 





Seetseseeesee eeeeern 


by imitations! No other com- NAME POSITION 
pany can offer you Infra-Chem! 
= es : STORE NAME 
% Senieiite to oppor s very faint we 
uish sheen from deflected ultra- “genase et i 
violet rays is visible when viewed stl STREET city STATE 
edgewise. oo 


®eeeeeeoeneeeeeeaeeeeeeeneeeeeeeee ee 6 
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* You Can't Make a 
 Makeshift “New Look” Figure 











W. admire the desire for economy of the 
displaymen who try to make a "new look" display figure out of an "old look'’ manne- 


quin. But they are not showing good judgment. 


i. just can't do it! You cannot even approxi- 
mate the graceful proportions and carriage of the New Look Mileo Mannequins by 
patchwork procedures, no matter how ingenious. Better order the inimitable Mileo 
Mannequins now. Display the smart summer dress, sport and bathing suit fashions to 


full advantage. 


Mc MANNEQUINS - 7 West 36th Street, New York 18, N, Y. 


Established 1900 Just Off Fifth Avenue 


Midwest Representative: SMILEY & CO., 234 S. Franklin St., Chicago, Ill. 

















NOW ACCEPTING BOOKINGS FOR OUR SOUTHERN TRIP 


Our crew will be in North Carolina. 
South Carolina and Georgia be- 


tween May 15th and June 15th. 


AMERICA’S LARGEST 
MANIKIN REFINISHERS 





MADISONIA | 
164 WEST 25th ST. | 


NEW YORK 1, N. Y. 


Send complete details about on- | 


premise refinishing for ...... Manikins | 
eee ee ee eee 
id. ih terns ose Hck ae oes eee | 
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For display directors 
and their assistants 






to select a name for a new group of fine 





fashion figures —interpretations of the 





ultimate in American womanhood. 






Each figure, in perfect size 12, captures 

















an exciting reflection of the elegance, 
breeding and poised nonchalance of our 


Own gracious Venus Americana. 


Designed in the graceful silhouette requisite to enhance the femininity 
of coming fashion trends. 





. Clb Youll 


1. Three Dimension Fashion 
Sketches 


Light Opera Sketches 
Champagne Sketches 


s 

¢ tea 

to originate a name symbolic 
of these newest fashion figure 
dramatizations in the Bal 
Morall series... scheduled for 
their formal and exciting debut 


at the June show. 


Playbelles 


nk wn 


Portraits, after Gainsborough 





All entries must be postmarked 
no later than May 31, 1948. 


A prize of $500.00 will be 
awarded to the author of the 
winning name during the week 
of the June show. 


on 





¢ 





Send your entry to Bal Morall Contest, 236 West 40th Street, New York 18 
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Bullston 


Your Assurance 
of Quality 
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Leading 
Display Managers Say: 


“... and, as usual, we find the 
superb craftsmanship and high 
styling that has become a 
Carrata trademark.” 





iit a $ soar 


“Carrata mannequins have the 
correct height to flatter to-day’s 
fashions.” 

“Garments fit perfectly and 
insure proper styling.” 

“We can depend on Carrata to 
build mannequins that always 
meet our quality standards.” 


Carrata 
Mannequins 


1150 South Los Angeles Street 
Los Angeles, California 


Representatives 
JACK CAMERON, JR 
606 Hillside Road, Glenview, IIlinois 
LOTHAR F. DITTMAR 
174 Crestwood Road, Fairfield, Conn 
JACK CAMERON 
2420 Ridgeway Ave., Evanston, IIlinois 






yor 





So 











e plus being the undisputed 
fashion center of the 
United States. 


@ plus the greatest depart- 
ment stores—where display, 
both interior and windon, 
is at its best. 


@ plus the finest museums in 


the country. 


@ plus entertainment centers 


that are unsurpassed. 


@ plus a myriad of other things 
that leap to your eye and send 


your tmagination whirling — 


@ herein this fabulous city—it is 
all ON DISPLAY! 





Allied Display Vaterials, Inc. 
65 Madison Ave. 


Austen Display 
31 West 31st St. 
Bliss Display Corp 
460 West 34th St. 
Bonafide Display & Decorative Cor 
61 West 37th St. 
Eve Brueser Studios 
22 West 38th St. 
Brinn & Bertheim 
425 Fifth Ave. 
L. J. Charrot Co. 
26 West 37th St. 
Chelix, Inc. 
361 West 58th St. 
L. A. Darling 
47 W. 34th St. 
Decorative Plant Co. 
404 West 27th St. 
Display Equipment Corp. 
147 W. 37th St. 
Frankel Display Fixture Co., In 
177-179 Hudson St. 
General Display Corp. 
500 Fifth Ave. 
Greneker Corp. 
250 West 54th St. 
David Hamberger 
115 West 31st St. 
A. Lutz 
3 West 18th St. 
Mileo Mannequins 
7 West 36th St. 
Naegele-Horner, Inc. 
164 West 24th St. 
AYots Style Studio 
63 Madison Ave. 
Leo Prager 
168 West 23rd St. 
Radiant Glass Fibers Co. 
208 East 27th St. 
Scheuer Creations. Ine. 
307 West 38th St. 
Sherman-F eir, Inc. 
222 East 92nd St. 
Nat Siegel, Inc. 

39 West 37th St. 
Timbertone Decorative Co.. Inc 
15 West 24th St. 
Timely Service, Inc. 
15 Broome St. 
Anat 
104 Sixth Ave. 
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yl 0-FAST TACKS NEAT AS A PIN. 
«, 
= 














2 AND WITH EYE APPEAL T00! 


THE WHITE SPOT 
1S EXACT CROWN 
A743 


NARROW CROWN GUN TACKER | 


At least twice as fast and neat as a pin—the narrow crown tacker 


is made for the problems of your industry. 


Jts DUO-FAST with a jiffy jaw 


DUO-FAST Jiffy Jaw is something special—it takes just a second 


to relieve your jammed tacker—Click it's off—Click it's on—no 


delay and on with your production. 


CHICAGO 14. ILL. 








*) { AO ASH 
WAR HMA BOEBDS 
LLL 


(/ jj 4 
a 2. Ki Y yy, ee, 1% if, ay. 


oO 
{ D fe, iY S SH, M ; 
@ ¢; df Lowy RL Or FG yy 
yo 
Y 


‘ rama 
"Surf 'n Sand Pano — 
= ; 40 In Wide, 15 Ft. Long, 


promote sales for ¥ 


HH) 
Q Wi n 
a V, 
? ‘ 4 Ky y 
LoD 


Hand Processed Eight Colors, 


Here 15 Eye-a j t 
ye- rresting Beau y 

it “ acount. Made of Flexible 
ate 


Spring ‘il 
ou from — $10.45 


rz a a 


pe a 


_— 
walls 


<< 


a a rw 


Zz _. oe 4 Zz. 


i Oo Toa ee ee rT 








et a 


The Reyburn Manufacturing Co., Inc., Phila. 32, Pa. 


BRANCH FACTORIES: © Royersford, Pa. * 2030 N. Natchez Ave., Chicago, 35, Ill. 











LUSTROUS P Vex | Ls DISPLAY FORMS 


A new way to glamorize garments 


—and practical, too! 


You can drape these transparent or translucent models with 
gowns, blouses or sweaters... and illuminate them from the rear. 
The light, shining through the model gives your merchandise the 
desired sheer, sleek effect . . . adds to both eye and buy appeal. 

PLEXIGLAS forms are light in weight, easy to move, sturdy and 
durable . . . with no exterior enamel coating to chip or wear. 
They keep their glistening, transparent beauty for years 
require no more than soap and water to clean and retain their 
original freshness. 

Ask your supplier to show you the PLExIGLas fixtures best 
suited to your needs. You’ll find they make goods look and sell 


better. 
Only Rohm & Haas makes 


»/ 7 . 
Plexiclas 
Courtesy of Trayware Manu- 


facturers, Cleveland, Obio Acrylic Sheets 
and Molding Powders 


Courtesy of Cadillac Plastics, 
Detroit, Michigan 


PLEXIGLAS 7s a trademark, Reg. U.S. Pat Off. Courtesy of Plastic Industries, Miami, Florida 


ROHM & HAAS COMPANY 


WASHINCTON SQUARE, PHILADELPHIA 5, PA. 


Manufacturers of Chemicals including Plastics Synthetic Insecticides Fungicides. . . Enzymes Chemicals for the Leather, Textile, Erameiware, Rubber and other Industries 








Of The New 


MANNEQUINS 


























designed by Mayorga 








© perfect fit... fluid design. 





e Dior-inspired waistline. 





e sculptured toes... rubber hands... 


ears made for earrings. — wg ¢ 





° wigs interchangeable on all heads. 





 @ glass or lucite bases. 


¢ papier-mache construction. 









eighteen new models from which to choose f 









and exclusive with.. 





WAG ae | 


Distinctive Dispiay Equipment 


39 W. 37th St., New York 18, N.Y. 
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| THIS MONTH KORRECT-WAY DISTRIBUTORS FEATURE... 


\ KORRECT-WAY’S 
j Tapered 
4 GARMENT RACKS 
), cor ; in 


| Adjustable and Rigid 
—=2 y) oo ,o°° ° 
eo 4 oa. . ot Heights 
Gf e afd av nied” No. R306 FOUR POST ADJUSTABLE RACK (illus- 
= 3 trated below). Easily adjusted from 48” high to 


_ 
ae ee 


Na. 
a 69” high for merchandising and displaying all 
CY ; \ et types of garments. All steel construction, beautiful 
° ¢ « chrome plating, 1%” tubing. Four uprights are 
welded to heavy solid steel bases and are tapered 
at the top to receive the double rail and one-piece 
top. Four 6” tapered extensions and four 15” 
tapered extensions are furnished $ 0 0 

with each rack to easily adjustable 7 5 
heights. 5’ over-all length cat 

Slightly higher from distributor's warehouses 


No. R296 No. R297 
48” High Four Post Rigid 63” High Four Post Rigid 
Rack, non-extendable. Rack, non-extendable. 
Same construction as Same construction as 


adjustable $59 50 adjustable $59 50 


rack rack each 


Ik 
i 


R306 
$= Illustrating Use of 15” Extensions 
For Making 63"’ High Rack 








RACK LITERATURE 
Just Off The Press! 


IIlustrating the complete line of 
KORRECT-WAY's tapered racks, 
including: heavy racks, light 
racks, trouser racks and skirt 
racks. Write your KORRECT- 
WAY distributor today. See his 
ad in this issue of DISPLAY 
WORLD. 

















Four post double 
rail rack comes with 
4—9” tapered ex- 
tensions and 4—6” 
tapered extensions 
for adjusting 
heights. 


KORRECT-WAY 


SEEN IN THE BEST CIRCLES Conpilaaae 


DISPLAYS 


AMERICAN FIXTURE & MFG. CO. 2300 LOCUST ST. © ST. LOUIS, MO. 


KORRECT-WAY DISTRIBUTORS IN ALL PRINCIPAL CITIES 
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Ow 
New a 


OME 


AFTER MAY Ist, 1948 


An entire building devoted to 
the creation of Displays and 
Decorative Pieces of distinction. 














On 24th Street, Between oth and 7th Avenues 


A location so easy to reach, in the heart of Manhattan. Note our new address and phone 
number in your “date” book. 


During the June Market Week, be sure to visit this modern display center, with its five 
floors brimful of display and decorative ideas. 


We look forward to greeting our many friends in our own building ...a move that marks 
the culmination of over a half century of progress in the display field. 


EGORATIVE PLANT CI 





136 WEST 24th STREET + NEW YORK I, 
WAtkins 4-4405 
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THE TAP, TAP, TAPPING SANTAS 
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TIE UP TRAFFIC WITH LAUGHS! 


[cia ol cele) MM alot Mm colt MMe (ola Mial-:10 Me ME lala iulok MM oll to] (oh Moll ol lola am olale ME CoM alohZ-MR lal ol 51) 





traffic-stopper in town! Just imagine the tapping feet.of 32 high Santas, dancing out 





the rhythm oka Gi alattiaalokwee: Vale! RUS melaateleial=aa lal= tale] 0] ol-1aMala-11 olelalt-m [e) dalceestolaliokwmallastel ¢ 


not smiles... not chuckles but real, deep-down belly laughs. Here’s a million 





TLE Mam lolUle lak Ml lola 10M lalroMeMaelaa oles Maalsiaalolaliae] Meolal Vat sMh 21-1 mm (olale Me lalo Ms MRi-1-t Malle la 
proof that your display can be loaded with gayety and human interest without being 
bulky or expensive! 


Sabie) am’ Ala-ie ie) ai labiecldaalohalel sh 





BLISS DISPLAY CORPORATION 
DIVISION OF VISUAL MERCHANDISING 


460 WEST 34th STREEF - NEW YORK 1, N.Y. 





























Just ask yourself 
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Who gets the Blame 





for High Prices? 


It’s over your counters that your customers shell out those high 
prices that hurt so much. They don’t pay the manufacturer. They 


can't pay labor. They pay you! 


And so they blame you! 


You can fight this stigma, and at the same time strike a major 
blow at the inflation that threatens your entire business, when 


you advertise U. S. Security Bonds. 


Purchase of Security Bonds by your customers reduces the 
potential for credit inflation, stabilizes business, keeps money 
in your community, makes better customers for you. 


To restore the confidence of your customers in you, to demon- 
strate that you are side-by-side with them in the same battle, 


advertise and display this symbol and slogan! 


JOIN THE FIGHT AGAINST 









BUY seciiniry BONDS 





IGH PRICES § “Arerica’s Security is Your Security” 


This campaign will be nationally advertised, nationally broad- 
cast, nationally displayed. Customers will look for the slogan 


and symbol in your advertising, in your store. 


You benefit yourself and your country by making this plan 
work. If you haven't yet received your complete Advertising 
and Promotion Kit, write to Retail Consultant, Advertising 
Section, U. S. Savings Bonds Division, Treasury Department, 


Washington, D. C. 


Treasury Department acknowledges with appreciation the publication of this message by 
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CINCINNATI, OHIO 








eautiful Sherman Shel-A-Mat will lend 
glamor to a refrigerator and beauty to the season’s top fashion 
—or any other merchandise. Its deep surface of tiny 
shells glows with sparkling highlights and ever-changing 
shadows. Shel-A-Mat is flexible —drapes perfectly; it, gage 
is waterproof; it is something entirely different in floor se 


mat or background material. Shel-A-Mat can be cut in 
unusual designs or lettering; creates attractive appliquéd 
backgrounds or entrancing shadow-box effect. Show and 
sell your merchandise at its best—-use Shel-A-Mat. 
Available in fourteen glamorous colors including 
silver and gold, in rolls 3’ wide by 6’ long. Ask for 
samples of Shel-A-Mat at your display dealer’s or write. 


Sheen 


PAPER PRODUCTS CORPORATIO 


Newton Upper Falls 64, Mass. 
Los Angeles New York Chicago 


















COOL, REFRESHING WINDOWS 
WILL BOOST SUMMER SALES - 
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Zn 
— beautiful Sherman Display 





Pictorials — reproduced in fresh, sparkling 
colors — will create a cool, inviting atmos- 


















phere in your windows and convert window 
shoppers into store -sales traffic. Sherman 
Display Pictorials can be installed in minutes 
and will prove to be the greatest sales builders 
you ever used. See for yourself the charm and 
beauty of Sherman Display Pictorials. See your 
display dealer today— or write for the Summer 
Sherman Display Guide — color edition. 


Shemuan 


PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Massachusetts 





New York Chicago Los Angeles 


AND, FOR REALLY SUPERIOR WINDOWS 
MOUNT YOUR 


SHERMAN DISPLAY PICTORIALS 


in Sherman Pictorial Frames. Avail- 






able in two colors and two standard 







pictorial sizes, Sherman Pictorial 
Frames look exactly like wood and 






are cut to size for assembly in just 






six minutes. 
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LECTOR LAMPS 


F 
SYLVANIA BIRDSEYE RE nr 
INTENSIFYING spOTLITE ~ 7 


2 pe 
REFLECTOR sHowecas 


CONCENTRATOR 


th— 
Greatest Show on Ear 


ht The 
dow! 


i 
lamps that ''9 Store Win 


e ‘ 
These are th America’s 


SCENE: Alfred Norton, Ltd. 
New York City 


LIGHTING: Sylvania 
Birdseye Reflector Lamps 


SCRIPT: Here’s a typical display in 
another of America’s Foremost Store 
Windows, illustrating the use of Syl- 
vania Birdseye Reflector Lamps. 


With Sylvania Birdseye Reflector 
Lamps you can paint withlight... achieve 
just the quality you desire . . . give your 
merchandise a texture, a warmth never 


before realized. 


These lamps are your tools for greater 
window sales appeal — without altera- 
tions, without extra fixtures! They are 
complete in themselves . . . have highly 
efficient hermetically sealed-in reflecting 
surfaces... are made in the wattages you 
require ...can be equipped with snap-on 
One-Tone and Two-Tone Color Filters 
that easily, inexpensively add strategic 
color to your displays. 


Don’t wait! Send for descriptive, il- 
lustrated literature today. Write Syl- 
vania Electric Products, Inc., Lighting 
Division, 213 Derby St.; Salem, Mass. 


SYLVANIA 


KLECTRIC 


MAKERS OF FLUORESCENT LAMPS, FIXTURES, WIRING DEVICES; ELECTRIC 
LIGHT BULBS; RADIO TUBES; CATHODE RAY TUBES; ELECTRONIC DEVICES 
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EDDIE CHAIN cor 


MANUFACTURERS AND DISTRIBUTORS 


STORE FIXTURES AND 
DISPLAY EQUIPMENT 


"THE BRENTWOOD SHOWCASES" 


$ 


6 FT. LONG 











@ HEIGHT — 40 INCHES @ CRATING EXTRA 


e WIDTH — 18 INCHES @ SHOWCASE... . $10.00 
e FINISH — OAK, BIRCH, 
WALNUT and MAHOGANY e WALL CASE .... 15.00 





e@ PRICES FOB LOS ANGELES 





No. 130 
No. 224 CLOTHING WALL CASE 


@ Length 6 ft.; width 24 inches 
@ Height 82 inches; chrome rod 
@ Men's, women's or children's Ta 
clothing ie 3] = 4 
@ Finish — oak, birch, walnut and » 
mahogany 














No. 236 All Purpose WALL CASE 


@ Length 6 feet; width 18 inches 
@ Height 82 inches 


@ Frameless glass doors on roller 
track 


@ Two glass shelves, adjustable 


@ Ball bearing sliding wood doors No. 236 
$Qn on bottom +150 
@ Finishes as above 


20% DEPOSIT REQUIRED ON ALL ORDERS 








223 - 231 EAST NINTH STREET. LOS ANGELES 15, CALIFORNIA 


EDDIE CHAIN cone TELEPHONE TUcker 3841 — OR — TELEPHONE VAndike 1762 
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The). Corrugated Display Material Here are a few of the 
BS 9 play 
Many Uses for Win-Do-Dec 





WIN-DO-DEC is a flexible corrugated paper that is spe- 

cially coated to produce distinctive EYE-APPEALING Floor coverings and backgrounds. 
colors. Guide lines are printed on the liner side to assist Shelf and show case decorating. 
in cutting numerals and letters. WIN-DO-DEC is availa- Floats and amusement centers. 

ble in a variety of colors that makes it possible to blend Manufacturing Display units. 

with almost any color scheme already identified with a Covering posts and walls. 

product. For displaying merchandise. 


Write for your FREE color chart! 


THE AJAX BOX COMPANY Ulanuufacltivere off corrvcatto PAPER PRODUCTS 


2210 $O.(UNtON AVE: - CHPCAGO 16, ELL 
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Specialized Audiences 


for Your Advertising 





y 


and How to Reach Them 


O keep abreast with constantly changing 

conditions and new developments in the 
fields of industry, science and the arts, forward- 
looking men and women read business papers 
and professional journals. In addition to the 
editorial content, the informative advertising in 
these publications is today a major source of 
factual news and helpful working material. 


Advertising in business papers makes it pos- 
sible to reach specialized audiences with spe- 
cialized messages. In order to select the right 
media and to adapt messages to the interests of 
the subscribers, advertisers need the information 
in A.B.C. reports. Paragraph 10 in these reports, 
for example, gives a breakdown of the paid 
subscribers by occupation or business. Other 





wo * 





questions essential to successful business paper 
advertising and answered by the information in 
A.B.C. reports: How much paid circulation? 
How much unpaid? How was circulation ob- 
tained? What do people pay for it? How many 
subscribers are in arrears? What is the renewal 


percentage? Where does the circulation go? 


With the answers to these questions, adver- 
tisers are in a position to evaluate media and to 
write advertising of interest to the specialized 
groups that receive the publication. Always make 
A.B.C. reports your starting point in buying 
advertising space. This paper is a member of 
the Audit Bureau of Circulations. Ask for our 
A.B.C. report and then study it. 


SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has 
responded to a publication’s editorial appeal. With 
the interests of readers thus identified, it becomes 
possible to reach specialized groups effectively with 
specialized advertising appeals. 





DISPLAY WORLD 
CINCINNATI 








ABC = AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 
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Wildly scattered motifs on Nylon Net in front of a fully draped sheer background . .. a 
recent window display of Tailored Woman, New York City. It is the creation of Miss Mae 
Powers, Display Director — one of the vast number throughout the country whose displays 
feature ''Fabrics by Dazian's'’. 


DAZIAN’S GRASSLAWIN 


PRE-WAR GRASSLAWN QUALITY AT ITS VERY BEST! 


e A STURDY FABRIC FOR TOUGH WEAR AND LONG USE. 

e UNIFORM FLOCK GIVES SMOOTH AND EVEN TEXTURE. 

e@ PRECISION-CUT FIBRES STAND PERFECTLY ERECT. 

e EXTREMELY FLEXIBLE — LAYS FLAT, YET COVERS WELL. 

e SOFT FINISH — WILL NOT SCRATCH, IRRITATE OR STING. 








50° WIDE — COLORS: Chartreuse, Yellow, Grass Green, Autumn Leaf. 


$1.95 PER YARD IN 25 YARD PIECES e CUT PRICE PER YARD $2.25 


PLEASE CONTACT OUR OFFICE NEAREST YOU. 


DAZIAN’S ine tee 


ESTABLISHED 1842 Please ship yards GRASSLAWN at 
Please send FREE sample of GRASSLAWN 














The World’s Largest Display Fabric Organization 


142 WEST 44th STREET © NEW YORK 18, N.Y. STORE 
260 TREMONT STREET © BOSTON 16, MASS. — 
125 NO. WABASH AVENUE e CHICAGO 2, ILL. 
731 SO. HOPE STREET @ LOS ANGELES 14, CAL. ADDRESS... 
630 BOOK BUILDING e DETROIT 26, MICH. 
CITY ” eas — ee 
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FOR THE NEW LOOK 
NEW MANIKINS-- 







DESIGNED BY 


DIOR AND 






hONCHO 
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CORPORATION 
"Fr OM Women's Wear Daily, FEBRUARY 26, 1948. 
250 West 54th Street. New York 19, 
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without glare and_= strain on the eyes. 
Cigarette? You have only to reach out your 
hand to that table next to the sofa to find 
a beautiful Chinese Lowenstoft cup filled 
with cigarettes and its adjacent saucer for 
ashes. 

Walk over to that window on your right 
and you'll find a gracious dining room. 
The table hasn’t been laid, but it would be 
i simple matter to set this room for a 
casual supper or to accommodate guests at 
a formal dinner. Yet, whether the. table 
is set for two or for eight, conversation 
around it will never be dull. The back- 
ground sets the theme and you and your 
guests will respond. The decor suits you, 
for we had a hypothetical you in mind when 
we planned it about a month ago. It was 
tongue-in-cheek planning of a kind, how- 
ever, for we deliberately chose the color 
and decoration just a bit ahead of your 
present level of appreciation. We know 
that good things have quality and can be 


Displaying Home Furnishings 


Macy's famous Corner Shop. It is a delight 
to the visual perceptions of the brain but 
functional, too, for it casts just the proper 
amount of light on your evening paper 


the most persuasive of teachers. Good en- 
vironment, and by that I mean decoration 
as applied to the composition of a room, 
can be responsible for raising the level of 
a person's taste. 

Now walk back through the living room 
and into the window nearest the corner of 
Broadway and 35th street. This is a bed- 
room conducive to peaceful slumber, to 
awakening in the morning refreshed and 
eager for the usual grind at the office. All 
right, if you're so tired, take off that hand- 
somely quilted bed throw. There’s a chair 
to sit in while you remove your shoes and 
socks and if you'd like a last minute smoke 
before turning out the lights and resigning 
yourself to the arms of Morpheus you'll 
find cigarettes convenient to hand on the 
night table. Lights out? Yes, that’s Macy's 
protection department turning out the win- 
dow lights, for it’s 10:30 p.m. 

I have taken you on an imaginary tou! 

a furniture presentation in a bank of Ma 
windows. It could, however, have bee! 
real tour a few weeks ago during 
recent Midwinter Furniture Show. 

Let me show you how these windows 
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At Macy’s 


hers like them come into being and how 
play home furnishings at Macy’s. As 
we go along let me explain the premise that 
guides all of our planning. 

lake, for instance, the windows devoted 
}turniture during the aforementioned Mid- 
inter Furniture Show. The word “show” 
Ss the ynote of our planning and thinking. 
'wice yearly Macy's produces a Furniture 
iow. Naturally, these are periods during 
hich we feature specially-priced items to 
the great volume of sales the mer- 

people anticipate. Too, by a 
result of furniture market procedure 
they also ideal periods for presenting 
st designs and ideas in furniture 
iblic and for impressing upon them 
rship we are constantly striving 
iin 
Ab six weeks previous to this and 
er major store promotions, a sales pro- 
planning meeting is called. The 
director, divisional copywriter, art 
ecto., merchandise councillor, buyers, and 
ind window display executives are 
ip nt. The buyers review the news 
otional values they will have to 


we dis 
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By JOHN R. FOLEY 
Window Display Manager 
R. H. Macy & Co., New York City 


offer and the limitations the present manu- 
facturing market will impose. Sales pro- 
motion plans are then developed. The 
amount of window space is discussed (the 
final disposition of space being the pre- 
rogative of the window display manager) 
and the type of merchandise to be featured 
is assigned. 

From this time on the window display 
department begins the actual work of pre- 
sentation. With us this is no haphazard, 
do-it-at-the-last-minute business. 

First I see each buyer and try to get a 
fuller understanding of his furniture pic- 
ture. Often his furniture exists only in 
blueprint form at this stage and sometimes 
I have only a rough thumbnail sketch with 
approximate dimensions to guide me. 

Next, I make the rounds of the fabric 
and wallpaper houses, on the alert for new 
color trends, new patterns, new _ twists. 
When I go through the racks in a fabric 
house I turn them quickly and pause only 
when my eye signals an eye-catcher. I 
know that the finished window has only a 
few seconds in which to stop the average 
passerby and therefore I try to pull the 
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—These displays were selected by John Foley 
to illustrate Macy's furniture and home furnish- 
ings windows during the past several years. 
. .. On the opposite page, upper left, a con- 
temporary bedroom with lettuce green walls 
and rugs, and with multi-colored  chint 
drapery used on the wall and chair; painted 
motif on the wall behind the bed was lifted 
from the design of the chintz. Upper 
right, a bedroom featuring modern black lac- 
quer; walls and bed-throw were in aqua; wall 
drapery and chair were in black and white 
chintz; the floor covering was in buttoned 
black felt. . . . Lower left, a living room in 
pale green jade tones; the bleached oak pull- 
up chairs were designed by Macy's display 
department. Lower right, a small sitting 
room with off-white walls, black lacquered 
floor, brown and white calfskin rug, wing 
chair and ceiling gamboge— 


—On this page, top, a living room featuring 
furniture from Macy's “Forward House’. 
Walls and draperies were in Delft blue; sofa 
and case pieces in deep, rich brown; the 
floor was covered in simulated wood paper 
laid in diagonal squares. . . . Below, a living 
room in soft fern green, featuring modern 
furniture in bleached oak; the fern motif is 
painted on walls and embroidered as a border 
on the green taffeta curtains. Extreme 
lower right. one of a series of five windows 
showing home furnishings, slip-cover fabrics, 
wallpapers, curtains and rugs; the display prop 
is a@ rococo frame in simulated tree bark, 
trimmed with glass cloth flowers— 





window-stoppers from the great maze of 
fabrics. 

After visiting the first two or three fabric 
houses you'll find yourself beginning to 
follow certain color patterns in your selec- 
tions. These may be brown and blue, mauve 
and green or any number of combinations 
of color but always you should search for 
a new variation, a hot or mauve-y pink, a 
muted orange, a black green. 

At my office once more I begin to arrange 





my sample lengths and cuttings in color 
patterns, using chintz and similar designs 
for foundations. 

[Continued on next page] 


Gradually the rooms _ be- 
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gin to emerge. The chintz will n 
draperies and cover an occasional 
This rough-textured cotton and rayon 
be perfect for the sofa. This novelty we 
will cover a pair of pull-up chairs. He; 
a brilliant bit of turquoise to spike 
whole. Caution tells me to use it only 
pillows for the sofa. Now the color 
terns I have followed in my selections 
day before begin to bear fruit. Here 
four room schemes to highlight tones of 
new pink-y red that will be a perfect fo; 
for our Guilford maple reproductions. 
other quick tour of the market will br 
forth at least one more scheme and th: 
I will have a color theme to give unity 
the five windows of our 34th street preset 
tation. 

I have a hunch on black, and from other 
samples emerges the theme for our more 
highly styled Broadway windows. I know 
that black can be a dangerous color in 
decoration and must be handled carefully to 
avoid a funereal air. Therefore I combine 
it with soft, muted colors that will appeal to 
the color perception of our window shopping 
public. 

When the various window schemes are 
complete the furniture is selected, in com- 
pany with the buyer, and e piece is 
allotted its part of the window space. De- 
tails of upholstery are carefully worked out 
at this time. A high shirred skirt may give 
character to a rather commonplace pseudo 
Chippendale sofa. <A_ straight skirt with 
deep inverted pleats at the corners will give 
a lounge chair a look of resting easily on 
the floor rather than of a fat old woman 
trying vainly to right herself from a fall. 

Now we may take a bit of a breather, 
though not for long. The groundwork has 
been done but what is done from now until 
final installation is responsible for the 
success or failure of our presentation. 

Floor coverings are next on our schedule. 
We usually depend on wool or cotton 
squares that are available in a wide range 
of colors or that can be easily dyed to 
achieve .a wanted color. These can be 
readily tacked down over our present win- 
dow carpet and given an effect of luxurious 
all-over carpeting. 

Curtains, draperies, bedspreads and such 
are ordered from a drapery workroom. We 
strive constantly for new ways to develop 
the usual . . . a new type of pleat, of 
valance, a new fringe for a pillow . . . be- 
cause we want our customers to get ideas 
from our windows as well as_ pleasing 
mental images. 

Now it is time for a visit to our picture 
galleries to select framed pictures and 
mirrors and to choose groups of prints to 
be specially framed. If I fail to find the 
just-right pictures that I think the im- 
aginary people who would live in my rooms 
would select and enjoy, I go on the market 
For a‘small percentage of the purchase price 


—The top display shows a living room with 
pale straw-colored walls; the furniture is 
covered in an especially printed chintz in 
black, white, and gold. . . . Center, a maple 
living room in green and brown tones; the 
room takes its theme from the over-scaled 
horse-chestnut leaf pattern of the drapes. . . 
Left, a sitting room developed around a col 
lection of fine old moth prints— 
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an rent the best the local dealers offer. 

these pictures are sold during the time 

y are in the windows the picture de- 

tment gets credit for a percentage of the 

‘ing price and the rental charge is can- 

led. 

Next I visit our Corner Shop and trea- 

e-hunt for lovely old lamps and acces- 

ies. I choose them first with a view to- 
rds color patterns, guided by the room 
emes I am following. Then they are 
suped for use and composition. Acces- 
ries for each piece of furniture are care- 
ly checked in order to make certain that 
have the proper number of containers 
cigarettes, for candies or salted nuts, 
flowers and plants. Again, if we fail 
find all the needed bibelots a trip on the 
irket will usually fill in the missing 
eces. Sometimes these are purchased by 
buyer or failing this are rented by us, 
the pictures were, at a small fee. 

Two days before actual installation the 
furniture we have ordered is brought into 
the store from the manufacturers or from 
our warehouse and is carefully checked to 
insure that our specifications have been 
followed. This allows us time to change the 
skirt on an upholstered piece, if necessary, 
or to relacquer a Case piece. 

The bank of windows allotted to the 
presentation is closed the day or evening 
before installation depending on the amount 
of carpentry and painting to be done. Rugs 
are laid and the furniture is sent down to 
the street floor at the close of business the 
preceding day. The display crews move in 
at 7 o’clock next morning and place the 
furniture in accordance with rough layouts 
that have been given to them. And now 
all the careful planning and ground work of 
he previous weeks justifies itself. Things 
fall easily into place and the resultant whole 
seldom varies from the original plan. 

Soon it is time to say “Pull those cur- 

ins’, and to go out on the sidewalk to 
check and to listen to the comments of the 
passersby. 

Home furnishings, other than furniture, 
receive the same careful kind of planning 
at Macy’s. They can usually be divided 
into two classifications, i.e., those with a 

impulse appeal such as drapery, cur- 
or rug promotions or those requiring 
ensembling of merchandise from several 
ited departments. In the latter category 
have promotions on washable items, our 
ual Summer Colony, and the like. 
we are planning a promotion of related 
ns I make a quick trip through each 
ributing department to get the color 
rn and the feel of the merchandise to 
leveloped. Arrived at the last depart- 
I make my first selections and then 
irn to the other departments for kindred 
If no one color theme runs through 


[Continued on page 9o] 


Upper left, one of a series of vignette dis- 
ays highlighing seven furniture groups fea- 
red in a Macy's Midsummer Furniture Show. 
. Upper right, showing how part of a main 
sme is developed in one of the smaller 
dows. This is a companion display to 
it seen in the center, one for the wares of 

allied departments. . . . Right, Macy's 
called ‘Parlour’’ window, for year-'round 

furniture displays— 
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Los Angeles 


By JOHN L. COONEY 


ISPLA\ 


a very 


Paul C. Smith did 


spring 


Director 


interesting series. at 


Robinson's, using as the main prop 


I architectural 


photographic blow-up of 


ruins with vines coiling up around the 


blow-up 
bold 
upright 


columns The background of the 


as cut out, making it stand out in 


Pwo columns, one 


the other 


plaster 


leaning over at an angle, 


used in the foreground. Live plants 
theme 


(First 


profusion emphasized the spring 


and gave the display much appeal. 
photograph. ) 

“Easter Preview” was. the 
Wallbridge’s Easter 
Bullock's. White 
center of the 
with 


title of Mrs. 
millinery dis- 
rubbed 


I aufa 
branches 
inter- 
pastel netting and 
The branches also 


play at 
in the 
twined 


window were 
lengths of 


delicate fern, as shown. 








held three millinery heads as well as several 
individual hats. A mannequin standing next 
to the central unit evidently was trying to 
decide whether to change her attractive hat; 
she held little number at arm’s 
length looking it over. Suitable accessories 
were placed on the floor together with addi- 
tional hats, against the pastel netting back- 
ground. 

Out Pasadena way, at F. C-. 
Director Louis 
“Town and Country” 


another 


Nash & CON 
Craig used the 
theme for his display 


Display 


—Upper left, by Paul C. Smith, J. W. Robin- 

son & Co... . Upper right, by Mrs. Laura 

Wallbridge, Bullock's. . . . Lower left, by Louis 

Craig, F. C. Nash & Co., Pasadena... . 

Lower right, by Stanley E. Thompson, The 
May Company— 


eporting 


of Rosenblum suits which, the display card 

4 eee 
pointed out, are suitable for both town and 
wear. A mannequin was 


country single 


used in each window in the series. A 
natural birch pole rustic fence in the fore 
blended into a sketch of a rural 
scene on the background panel. In the ex 
treme background of the sketch is the sug 


Soft green fern 


ground 


gestion of a city skyline. 
moss and rock are used around the fence t 
heighten the motif. Green and 
amber filters are used on the overhead spot 
to emphasize the fresh woodland effect. 

At The May Company, Display Directo: 
Stanley E. Thompson did a very interesting 
series for the store’s annual America! 
Woolen Company promotion. The entir 
series was built around a Navajo India 
Navajo designs were worked out 1! 


country 


theme. 
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excelsior, raffa and glass on 9-foot plaster 
covered panels. The colors of the designs 
harmonized with the American Woolen 
‘Sand Painting Colors” used in the clothing. 
bright-colored rocks, 
found in the 


\Vhite pebbles and 
pical of the formations 
country, used on the floor. 
he May Company's small accessory win- 
tied into the American 
Voolen Company promotion, with the dis- 
lay card reading “Complement your Amer- 
in Woolen Company Fashions With Black 
‘atent and Shiny Gold”. A cut-out wooden 
ivajo design, mounted on a plaster ped- 
tal and covered with plaster, 
th to set the theme of the display and to 
Id the merchandise on display. 
ithers and raffia used on this prop gave 
a realistic appearance. The white pebbles 
ed on the floor made a striking contrast 
ith the dark gray background. 


Navajo were 


WS were also 


was used 


Grass, 


Display Director Ernest Nardini featured 
sert sportswear in a recent series at The 
roadway-Crenshaw, entitled “Sun Shades 
rr «Desert Fun”. <A jagged background 
inel carried a typical desert scene done in 
vbrush. A spun glass sun, fastened to 

back wall, had yarn rays running dia- 





—Upper left, by Ernest Nardini, The Broad- 
. Upper right, by Paul C. 
Lower left and right, by William 
Lambert, 


way-Crenshaw. . 
Smith. . . 


Barker Brothers— 


gonally across the window to the accessories 
on the floor at the other side of the window. 
A large Joshua tree served to set off the 
accessories and helped balance the 
single mannequin at the other side. 


also 


Just in case you didn’t know, this year is 
California's Gold Centennial. One hundred 
years ago gold was discovered in California, 
precipitating the greatest gold rush in the 
history of mankind. And so Display Di- 
rector Paul Smith did an interesting and 
effective series at the J. W. Robinson Com- 
pany honoring this Centennial. Each win- 
dow in the featured a large, gold 
shadow-box frame in the backwall. Set in 
this frame was a large painting of a moun- 
tain range, or individual cliffs and gulches 

all typical scenes in California’s gold 
country. Set a few inches in front of the 
painting and just inside the frame were 
silhouettes of gold rush scenes — different 
in each window in the series. One window’s 


series 


showed a_ pack 
another 
showed a stagecoach thundering across the 
floor of a small valley, while a third de- 
picted two prospectors who have evidently 
just found a rich pocket. All of the props 
in each window were gold. Gold cutout 
letters on the floor spelled out “1848 — 
Celebrating California’s Gold Centennial — 
1948”. Gold pans served both to hold small 
accessories and as cards. Gold 
colored mica flakes gold dust, 
clumps of manzanita branches, wagon wheels 
picks this very colorful 
series. 

Dark green walls, with palms painted in 
other shades of green and 
background for Display 
Lambert’s display of 
Barker Brothers. The 
unusual background was used to give the 
impression of a terrace, or an outdoor 
patio. The palm design is a repeat of the 
design in the upholstery. 

Display Director William Lambert did a 
nice spring linen promotion at Barker 
Brothers with a rather unusual “indoor- 

[Continued on page 127] 


silhouettes, for example, 
train climbing over a rocky ridge, 


display 
simulating 


and rounded off 


chartreuse and 
brown, formed the 
Director William 
rattan furniture at 





Display In Bra 


INCE retailing takes on the complexion 
S of the geography, people, economy and 

culture ot a country, one Can not write 
about shop-keeping in Rio de Janeiro with- 
out talking about these controls. 

Nature here is eternally pregnant... but 
in a big way. The harbor is deep and vast, 
and borders the city with the irregularity 
of a baroque seashell. Great mountains 
uncompromisingly pierce the center of the 
(There are 
365 mountains in the harbor, with “Corcov- 


shopping and residential areas. 


ado” towering 2,300 feet above water level.) 
The valleys between are small and cir- 
cultous. It is here the people live and work. 
either Fifth avenue, 
State street, or Wilshire boulevard with a 
1,200-foot jungle-clad 


Can you imagine 


mountain dropping 
precipitously into its heart? If so, vou have 
a good picture of Rio The climate is 


Y oy 
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Before attempting to analyze or evaluate Brazilian display, Bliss wisely sets the 





stage with highlights of Brazilian customs, economy, and carioca temperament 
... all factors in making the country's display what it is. The author returned 
recently from Rio, where he redesigned several selling floors for A Exposicao. 


tropical with an average of 72 inches of 
rainfall per year. Fern leaves are 3 feet 
long and palm trees are 150 feet high. 
The deficiency of flat land has led to 
compact vertical shopping areas. The level 
land sells for fabulously high prices, having 
risen in value 400 per cent. Transporta- 
tion to the stores is difficult. Streets are 
not laid out on right angles but follow the 
serpentine valleys between the mountains. 
In some cases, one must go 3 miles east 
around a mountain, then retrace 3 miles 
west to get 2 miles north. The big “down- 
town area” consists of several wide thor- 


By ALBERT BLISS 
Bliss Display Corporation, New York City 


oughfares and many narrow lanes. Ther: 
is no automotive traffic through these small 
streets during the daytime, and at times 
the crowd is as thick as a New Year’s Eve 
mob in Times square, and moves as slowly. 

We must correct the impression that be 
cause Brazil is larger than the United 
States by another State of Texas, she has 
as much or greater natural wealth than 
the United States. Much of Brazil is arid, 
worthless tableland. Much is uninhabitable 
jungle. The mountains and internal water- 
ways in Brazil are not as geographically 
efficient as ours. Malaria mosquitoes keep 


ZI 








the Amazon and its incomprehensible valley 
economically isolated. Water communica- 
tion from the North to the potentially rich 
central plateau is impossible along the great 
rivers Araguaye, Tontinis and Xingu _ by 
reason of cataracts as gigantic as Niagara 
Falls. If one were to build railroads in 
Brazil, he would find no Mohawk Passes, 
no Cumberland Valleys, no Allegheny Gaps 
running in the most direct line from in- 
dustrial seaports to raw material resources 
and agricultural bread baskets. There 1s 


—Immediately above, shops on the Rua Larga, 
Rio de Janeiro. Note the absence of windows. 
Merchandise is literally displayed on the side- 
walk. . . . Left, Brazilians have their apparel 
tailored. Most men's shops look like this. 
Compare this “display” with the modern type 
windows used by A Exposicao Modas on the 
next page— 
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—Top, an example of how American display 
hos influenced A Exposicao; this window might 
hove been used by any highly promotional 
American department store. .. . Upper center, 
the idea of men's ready-to-wear is new in 
Ro, and A Exposicao is pioneering the sale 

ready-made suits; hence this display, sell- 

ing quality and speed— 


no Mississippi river dividing the country 
in half, connecting North and South with 
efficiency. The great land bulge of 

}razil lies in the equatorial and_ sub- 
tropical zones, whereas all of the United 
States is in a salubrious temperate zone. 

While this geography does not promote a 
life efficiency as we measure efficiency, it 
does affect the lives of the people and 
their distributive methods. Heroic moun- 
tains, intense heat, dramatic sunsets and 
electrical storms, magnificent ocean and 
beaches teach the carioca (one born in the 
district of Rio) that he must live with 
nature and not against it. To the aggres- 
sive, hard-hitting American this seems like 
the line of least resistance, if not laziness. 
It is not laziness. The American who pro- 
poses to work in Rio will soon discover 
that the native will work him under - the 
table. For a while, the American will put 

ressure “tg get things done.’ Soon he 

become exhausted and at length he 
will slow down to a crawl. Then he will 
find the Brazilian worker still on the job, 
producing at a steady pace under the most 
trying conditions. 

Before leaving the geography of Rio, | 
should like to speak about her celebrated 
beaches, of which Copacabana is only one 
of several. Rio would be truly the “Cidade 
Marvalhosa” were it for no other reason 
than her beaches. The ocean which surges 
right up to your hotel or apartment is 
crystal clear and exhilirating to bathe in — 
so clear in fact that one can see his shadow 
on the ocean bed when swimming 15 feet 
above The surf is usually heavy and 
pounds against the wide, long beaches of 
sugar sand. The water is aqua blue for 
several hundred yards, then melts into pure 
ultramarine blue. The beaches are oriented 
just right for sunset or moonrise — both 
being spectacular and provoking. 

When the carioca goes swimming, he 
says he “takes a salt bath’ and hopes to 
do so twice a day. The people arrive on the 
beaches as early as 7 in the morning and, 
even by then, they are crowded. Men are 
lean and wiry; women are decorative. The 
most famous are called “Morenas.” They 

short to medium height, athletic but 
|-proportioned and are a natural sun- 
shade such as we religiously work for 
ng a summer at the seashore. Every- 
is young; one rarely sees old people. 
the sun reaches the zenith, the people 
n home for siesta, and at 2 p.m. the 
es are deserted. Between 4 and 5 
k they return and stay until sunset. 
soccer games are played on the sand, 
ell as peteca, which is something like 
inton played without racquets or net. 
[Continued on page 78] 


Lower center, A Exposicao Modas is the 

y store in Rio that builds display promo- 

ns around a single idea. . . . Right, Bra- 

an women are taking to slacks—if only 
for carnival— 
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OR an 
play 


advanced promotion of 
John Moss, Jr., 
Marshall 


used props that were children’s playground 


summer! 
director 
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of display at 










































equipment, painting them white \n out- 
line map of the United States was stencilled 
on the floor to indicate that the apparel 
shown was appropriate for wear in any 


part of the country. The copy card, a white 


silhouette mounted on black paper bearing 


the words “Just for fun all over the map”, 
was versatile 


play 


keved to the selection of the 
clothes 


lowering 


featured 


foniec columns draped with gar- 


lands of greenery and with their capitals 


fashioned an idyllic 
tormal 


banked with shrubbery 


background for a presentation of 


evening dresses for spring at Field’s. Ever- 
green bowers visible beyond the columns 
were adorned with birds and dotted with 
white sprigs and roses to augment a spring 


Field & Co., 
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tableau. “Listen!” the copy card said,, “To 
the rustle of spring’—almost audible under 
the feeling of great expanse Moss succeeded 
in capturing. 

A novel arrangement successfully 
moted men’s white shirts at The Fair. 


pro- 
Reed 
Schlademan, display director, kept the win- 
dow simple in black and white to denote 
the clean look in men’s wear. Walls and 
floor were black and the theme was carried 


by white wire-work birds winging their 
way with men’s shirts priced at $3.95. The 
only other props were an arch, designed 
along extremely plain lines, and a_ plant 
stand of wire where two white shirts were 
shown on displayers. 

Little coats of gold were combined with 
navy blue for spring color harmony in the 


pictured. The background 
represents exclusive little shop fronts that 
are made of composition board and painted 


with brush 


next display 


free strokes in colors pre- 
and gold. The niche at 


a display of hats of navy 


dominately vellow 


] | 
the side 


provides 





Chicago Display Scene 


By SHIRLEY WARE 








































a displayer, the base of which is 
a Victorian doll. The window is one of a 
[ Easter unveiled at 


blue on 


series of four windows 


The Fair and executed in a mood that was 
decidedly 1890. Ledges and show cases on 
the main floor are adorned with Victorian 


dolls and bird cages in fantastic treatment. 

In a romantic mood, Schlademan evolved 
four windows that featured mannequins in 
rustling black faille, glamorized with per- 
fumes and cosmetics of flower fragrances. 
Matchabelli’s “Easter Lily’ — a modern 
fragrance for Easter and after, permeated a 
blue-green atmosphere; Rubenstein’s “Apple 
Blossom” in pink was the scent of romance; 
Ann Haviland’s “Blue Hyacinth” was fresh 
in blue, and her “Lily-of-the-Valley” 10 


—Top of page, by John Moss, Jr., Marshal! 
Field & Co....Immediately above and at the 
left, by Reed Schlademan, The Fair Store— 
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—Right, by Reed Schlademan. . . . Center, by 

Clement Bradley, Carson Pirie Scott & Co. 

. . Below, by B. Fitzgerald, the New Boston 
Store— 


llow reflected the exquisite flower fra- 
ance. 

Houbigant’s “Lilac-Time’” was done su- 
rbly in a Victorian setting with shades of 
ic, as seen here. The display department 
inted an old baby carriage shiny black 
d filled it with lilacs; an old umbrella 
tand for a displayer of those romantic 
irasols that were a fashion whim of the 
past; a Victorian table that supported a 
magnificent antique gold clock under a 
belljar; a tabouret that displayed a com- 
plete assortment of Houbigant’s cosmetics; 
a bamboo screen for draping violet scarves; 
and an old chair where pansy decorated 
eggs, popular sentimental gifts of a past 
era, were placed for FEaster allure. 
Eighteenth century gilded frames were set 





into side wings papered with splashy lilac 
wallpaper for a shadow-box picture of violet 
accessories. A backwall of violet was used 
and the floor was covered with small stones 
ot violet and pink. 

In a completely coordinated program 
Clement Bradley, display director of Carson 
Pirie Scott & Co., expressed his own sense 
ot scale and mood in six windows and 
interior displays in one grand whirl of 
spring. Hoop-skirted, Godey-type _ belles 
made of chicken wire and papier mache and 
partially covered with blue-green sheet 
moss, the folds of their wide flowing skirts 
ealing birds’ nests, Easter eggs, spring 
ers, bunnies and even whimsical poodle 

were bedecked and beribboned each 

different flower color borrowed from 
laffodil, lilac, tulip, pansy, and the rose. 
e fanciful ladies were enthroned on 

s throughout the store along with 

nery heads dyed as Easter eggs and 


D ed in a mass of moss and flowers where 


were shielded with tiny parasols of 
en wire, sequins and flowers and en- 
ed with intricate ornaments of me- 
jewels. 

one window the lady is_ lavishly 
ied with roses and in the folds of her 
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flowing skirt there are jewels, and women’s 
accessories of every type from handbags to 
shoes. On the wall butterflies of chicken 
wire and sequins and large transparent 
leaves add to the first timid hints of spring. 
In the foreground is a white poodle, his 
head wrapped as a protection against the 
chilly breezes of Lake Michigan. 

The spring fantasy was replaced, in the 
windows only, by four settings that were 
in direct contrast, developed around four 


high-fashion silhouettes — the fitted and 
flared, pyramid, slim-straight, and _ the 
tapered. In each instance three shadow- 


boxes, suspended by invisible wires and 
resting on dowels, contained a_ silhouette 
cut-out of bleached wood representative of 
the particular silhouette portrayed by the 
fashion-conscious mannequin. The silhouette 
story tapered in size until it finally reached 
the copy card where a tiny symbol was 
printed, together with two lines of copy 
reading simply: “romantic ... the season, 
lyrical ... the line.” A coat, suit, or dress 
ot lobster red was spotlighted with clear 
[Continued on page 118] 































DISPLAY WORLD 







APRIL, 1945 


HEN women go shopping they want 
merchandise values, style, and com- 
fort — but they also like to do their 

shopping in interesting surroundings. They 

find all these in abundance at the new Lord 

& Taylor store in Westchester, where the 

smart interior treatment is symbolical of 

the character of the specialty shop itself, 

To Edgar Tallman, head of the interior 
display department of the home store in 
New York City, goes the credit for the 
interior decoration of the Westchester unit. 
Gay murals are used extensively, together 
with deft touches of color, humor, and 
fantasy here and there. Details of the 
decor are given elsewhere in this article. 

The opening of Lord & Taylor-West- 
chester took place on February 20, with a 
luncheon for the press and an evening pre- 
view for the public on the day before. 
Dorothy Shaver, president of Lord & Tay- 
lor, and the store’s entire staff of executive 
personnel were present to welcome the 
crowds which gathered to inspect the new 
establishment. (The actual location of the 
store is at White Plains and Wilmot roads, 
in Scarsdale.) 

Miss Shaver, speaking of the company’s 
entrance into the Westchester community, 
said, “Lord & Taylor is not really new in 
Westchester. One of our major reasons for 
choosing this community as the site for this 
new store is the fact that we have so many 
friends in the county. Our store in West- 
chester is a complete shop in itself; it will 
not be a ‘branch store’ operation. Large 
assortments of clothes for every member of 
the family will be carried.” 

The store, which is one of the largest in 
that area, has a floor space of approximately 
90,000 square feet and follows the contour 
of the ten acres of land on which it is 
situated. Although Colonial in _ feeling 
through the use of random fieldstone and 
white-painted brick, the store is smoothly 
modern in architecture and in its extensive 
use of glass. Parking areas on either side 


] 
Taylor's, 


of the building provide space for as many 
as $1,000 cars and can be expanded when 
the need arises. The building has two main 
floors, a feature of Lord & Taylor store 
planning, and aided by an 18-foot drop in 
the elevation of the land. It also has a 
penthouse, which houses all employee facili- 
ties. 

The whole store is carpeted in a soft 
taupe and the upper main floor, which con- 
tains women’s fashion apparel and fashion 
accessories, has been designed in harmoniz- 
ing pastel colors, featuring mauve, pink, 
varm gray, and chartreuse. 

Lord & Taylor's well-known policy of 


—The background for the women's shoe salon 
is a delicate mural in brown, white, strawberry 
and bright green and represents a quaint 
French village; the same motif is picked up in 
the fabric covering the settees. . . . The 
women's budget dress department, seen at the 
left, is decorated in pale peach and blue 
with bright peach upholstered furniture— 
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shop-within-a-shop pattern is 
here, the each shop 
mood for its particular 
merchandise and being calculated to set off 
he apparel to best advantage. For ex- 
the intimate apparel shop which is 
lecorated in dove-gray has delicate Spen- 
erian murals which are reminiscent of the 
hool copybooks, and chairs suggest- 
ng corsets of pale pink velvet and brown 
Droc. with lacing up the back. A view 
i this shop is shown at the upper right in 
tl » of four photographs. 

The ir wall of the shoe salon has a gay 
a village done in brown, white, 
trawocrry, and spring green, which creates 
the tecling of entering a quaint French 


Wr } 


lolowing a 


exemplified 


decor of 


eating a own 


lis is pictured in the large illustra- 
ote that the doorway at the rear 

lead into a building in the fore- 
sroun of the village; past the open door 
en a hint of a curving staircase, a 
The same 
fabric 


eam eiling and a chandelier. 
Villag iotif is carried out in the 


Westchester 
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covering the two modern settees in_ the 
center of the salon. 

Birds flit over the walls otf the lingerie 
shop — which is not illustrated —and lead 
right to the Bird Cage luncheon-tea room. 
This Bird Cage, with fanciful decor, over- 
looks a charming formal garden. 

The Sports Shop, which is pictured at the 
lower right on this page, out- 
side courtyard facing walls of brick, white 
clapboard, and pickled yellow and _ white 


seems an 


—The children's shoe department, upper left, 
has special seats for small fry; decorations 
involve robin's egg blue, chartreuse, and 
candy-colored chairs. . . . Chairs suggesting 
corsets of pale pink velvet and brown brocade, 
with lacing up the back, are used in the 
intimate apparel shop. . . . Lower left, the 
Young New Yorker Shop, with a bright mural 
of balloons and streamers floating among 
white clouds. . . . Lower right, the Sports 
Shop, decorated in white clapboard, white 
painted brick, and yellow and white shingles— 


MARION FENNELLY 


shingles. Chairs in this department are of 
white wire, and they are placed around 
tables having white columns in the form of 
abbreviated tree trunks. Spotted about the 
room are circular displayers capped with 
wire mesh and curling metal strips, while 
from the tops rise gaunt, bare branches. 
Merchandise stock is located in recesses in 
the walls. 

The lower main floor, containing chil- 
dren's apparel and men’s wear, has re- 
ceived the same _ individualized, though 
harmonizing, treatment. This floor features 
seven shops of children’s clothing from crib 
to campus wear, children’s shoes and ac- 
cessories, men’s furnishings, men’s clothing 
department, and the home furnishings spe- 
cial order department. In addition there is 
a Boy Scout's corner and a maid’s uniform 
shop. 

The junior boys’ department has amusing, 
colorful “doodling” painted on gray walls, 
and the students’ shop is flanked on either 

[Continued on page 95) 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: Two units are noted in this display Y Lila fi" 


taking its theme from the American Beauty rose. 
Careful attention has been given to balance and | 
the result is pleasing and harmonious. 








° | ; ar if § 
Properties: June and roses are synonymous and the FAS lf 
title ''The American Beauty" is appropriate. Giant ia LF, - 
American Beauty roses and the mannequin enjoy- : 4 oh 
ing the fragrance of those in her hand are set : 

y =) mt ; 
against a white screen used as background. Copy ee se i Bee) 
re ; ; ri | oe _ See 3 : 
card is tacked on upper portion of screen. The . Bae | 








mannequin is shown wearing a formal gown. 




















Arrangement: Three definite units make up the 
arrangement of this display. It is appealing and 
colorful. 


Properties: Symbolical of the college girl's career 
is the daisy chain. Here three girls are shown 
carrying the chain in a circle formation. They are 
set against a background of rich, green shrubbery. 
Copy card is placed in lower foreground. 





Arrangement: This display consists of two definite 
units. Unity is noted throughout. 


Properties: June is traditionally for weddings and 
this display does a good job of promoting the 
event. The white paper streamer takes on a 
decorative note and is arranged to form a frame 
enclosing bride and gift items. Invitations hang 
from streamer at right and copy card is placed in 
upper center of display. 
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.}COMING UP 
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Arrangement: This anniversary display is made up 
of two definite units, yet becomes a unified whole. 


Properties: A white paper streamer serves to frame 
an interior scene showing a couple on their anni- 
versary. Gift items are neatly arranged at the 
right with anniversary greetings suspended from 
above. Copy card is centered above. Additional 
copy card is displayed in lower foreground. 






Arrangement: Two units are noted in this Father's 
Day promotion. It has uncluttered appearance, 
yet contains plenty of merchandise. 


Properties: This interior scene shows father at 
his leisure moments. Here attention is directed to 
the featured robe. Display unit at right is ideal 
for small items, such as pipes, toiletries, etc. Dog 
photo adds further interest. Copy card is shown 
it lower right. 





Arrangement: This men's sportswear window also 
consists of two definite units. 
















Properties: Circular riser at right directs customer 
attention to featured merchandise. Sport jacket 
above displayer gives balance to the display. 
Mannequin at left appears to lean on golf club. 
Copy card serves to unite display. 
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Two Negatives Make A Positive 


By HOWARD E. JACKSON 


both interior and win- 
display at the Marche in 
is due, chiefly, to the 

both negative 
thinking! 


HE success oi 


dow Bon 


downtown Seattle 


use of two distinct ideas 


compared with much display 

The display department's chret distinction 
lies, perhaps, in the fact that the display 
director, Harold McLaren, does not attempt 
along the ideas which 


reate and pass 


to make up the displays. Suggestions 


for both interior and windows come trom 


department, and_= are 
display director. If the 
considering the amount 


members within the 
submitted to the 
ideas are practical, 
of time and money it would take to execute 
then 


dentally, are 


them, the, are accepted Ideas, incl 


passed along orally, accom- 
panied by a sketch 

simply 
himselt 
states Mc- 


with the 


‘The function ot the director 1s 


to give direction, rather than inject 


and his ideas into each display,” 


Laren “Tl am more concerned 


general effect, and seldom offer suggestions 


until after the project has been completed 

and then only when absolutely necessary.” 
McLaren, who has been employing this 
display philosophy for the past 12 years, has 
found that the enthusiasm of his group is 
high under this set-up, and to him it is the 
only logical arrangement. The truth of two 
heads being better than one is multiplied 
times. As 
limited. 
more 


here a dozen good as any one 


from 
they are as 
involved. 

greatly 


man 1s, he ts 
lends 
varied as the 


The 


Getting ideas 
variety; 
number of 


a group 
people 
multiplied 


source of ideas is 


—At the upper left, announcing the opening 
of the Seattle Symphony Orchestra season. 
. . « Upper right, evening wear with an opera 
tie-in. From hats to chairs, every item 
displayed is priced plainly but unobtrusively; 
price tickets in the display at the lower left 
are almost invisible in the photograph. . 

Lower right, furniture displays are dramatized 

with mannequins— 


inasmuch as numbers of people can do 
more reading, see more movies, keep up on 
more current and trends than can 
one. 

McLaren has also found that his staff- 
members become intensely interested in the 
department and in their work if they have 
a definite part in creating ideas and com- 
pleting the project themselves. This, in 
turn, is directly related to the second ne 
tive: Promotion in the Bon Marche’s 
play department is not based upon seniority. 
“Some people progress as much in one yeé 
as others do in three,” the head of the 
partment points out, “and consequently 
promotion faster.” 

in 2 
chance. 
time in 


events 


way, each 
McLaren spends a great dea 
interviewing new applicants, 

can tell quite accurately whetlter or not 
fitted for the job. Newcor 
to the department are placed alongsid: 
more experienced workers; they are ta 


person has an e 


person is 
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-At the right is a typical bridal display at 
1e Bon Marche. . . . Center, the mannequins 
ere made by the display department; they 
re of rolled cellophane. . . . Below, outdoor 
-enes in the land of big trees are always 
:ood for attention; the card copy explains the 
etting: “The Bride is a Fairy Princess''— 


be jacks-of-all-trades, and masters of 

te a few of them. There is no set pattern 

training. Workers may start by doing 
ands or cleaning up the big shop with 
tiers upon tiers of props. But shortly 

y become general assistants to the more 

nerienced men, helping on small interior 

splays or in small windows. They are 
signed what they can handle competently. 

\pprentices are not only “allowed” but 
required to express themselves and_ their 
ideas. If they don’t show this necessary 
spark within six weeks, they are deemed 
to be in the wrong kind of work. 

[he display director of any large store 
would be wise to devote a little extra time 
to interviews, and to build up a file of 
available prospects, McLaren believes. He 
has such a backlog of potential talent in 
his own files that often other stores call 
on him, asking to be put in touch with 
people he has selected as good display de- 
partment material. 

McLaren must hire only the most com- 
petent people, for “The Bon” consists of 12 
acres of space for interior displays, and 
has 38 exterior windows. There are 30 
employees in the display department, 20 
men and 10 women. The number of women 
is probably proportionately higher than one 
generally finds in comparative display de- 
partments. “Women have much to offer 
display,” McLaren believes. “They have a 
keen, artistic color sense, and quite natur- 
ally know more about women’s clothes than 
men.” 

There are three divisions of the display 
department. The interior, with eight people, 
and with Frank Hammack as manager, not 
only takes care of interiors, but also has 

irge of all fashion shows, in or out of 

store. The window group, supervised 

Kenneth McGuire, is allotted 13 people. 

the construction shop, which builds 
interior and window displays under the 
pervision of Thomas Kennedy, employs 
craftsmen. The sign shop is not part 
the display department. It is adjacent 
ind part of, the advertising department. 

\lthough advertising and display depart- 

nts cooperate with each other they are 
irate, working with the sales promotion 
ctor. Advertising promotions many times 
tied in with display ideas, for use in 
spapers as well as in windows. 


Displays, of course, are put in primarily 
sell the store and the merchandise,” 
aren points out, “and to be effective 


n 


ust have an idea behind them. They 
more effective when done in groups, or 
, which tie in with the essential ideas.” 
Laren is also a great believer in win- 
readers, believing that a window is 
without them. Also he maintains that 
thing should be priced, whether the 
Is five cents or five hundred dollars; 
e customers conclude the merchan- 
ists too much. 
use of color to accent the merchan- 
s closely watched, and always checked 
[Continued on page 100] 
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New York Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


HEN 


town 


presenting “The tweeds ot 
faint pinks and greens 
through the soft gray of first buds”, 
Display Director Henry Callahan at Lord & 
Taylor's chose for these subtle colors a soft 
tone gray background consisting of a wood 
which had 
through which branches of the pink flower 


en panel irregular cutouts and 


ing quince came out A 
Victorian house, three 
effect, a an apple, a 
watch hanging on a silver chain and 
green and_ pink further 
decorated the wall. Atmosphere was con- 
tinued by an ancient black and gold water- 


blowup of a 
mounted in dimen- 
sional large print of 
large 


hanks of yarn 


ing can appearing on the gravel floor and 
(First illustration.) 
look of charm and 
Taylor's, received 
next. A dim 


a large wooden spade. 
“Tatteta . .. ior a 
Lord & 
setting as 


grace’, also at 


a charming seen 


green outdoor scene was traced on the back- 
wall, this framed to right and left by dull 
black Mauve felt floor 
covering and lavender tinted lace, suggest- 
ing old fashioned 
back of the glass in the 
garden table of 
dull black as 


had pale 


panels. made the 
draped 
foreground. <A 
was also painted a 
were the little which 
mauve Some pink, white 
and blue doeskin gloves, roses and an old 
fashioned magic lantern in black finish 
appeared on the table. All of the evening 
gowns were in black. 


curtains, was 
iron 
chairs 


seats. 


—tThe first two displays are by Henry Calla- 

han, Lord & Taylor... . Lower left, by Edward 

Von Castleberg, Bloomingdale's. . Lower 

right, by Winston Jones, Franklin Simon... . 

(All photographs by courtesy of Virginia Roehl 
Studio, New York City)— 


accessories was 
“A dmir- 
season and 


with white 
Bloomingdale’s as the 
costume for this 
forthwith the settings were delightfully in- 
terpreted in this vein by Edward Von 
Castleberg, in charge of windows. 

A rather gleeful little admiral, complet 
with telescope, took his post on a comple 
mentary white papier mache boat, which 
showed decorative touches of navy and gold 
and further used white organdy ruching for 
edging the rim of the boat. The moss green 
of the veiling which appeared on some ot 
the white hats was repeated in the festoons 
of veiling carried on the floor of the win- 
dow and in the copious use of the ferns 
In adjoining displays the admiral viewed a 
selective boat load of blouses, gloves, shoes 
and costume jewelry as accompaniments fo: 
the navy costume. 


Basic navy 
chosen by 


able” Easter 
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—Upper left and right, by Sidney Ring, Saks- 

Fitth Avenue. . . . Center left and right, by 

Gene Moore, Bonwit Teller. . . . Lower left, 

Sam Smith, De Pinna's. . . . Lower right, by 
Gene Moore— 


Franklin Simon's, Display Director 
Winston Jones created a spring-like scene 
for showing “A big, wide, wonderful Easter 
parade of Young Edition clothes at Young 
Edition prices”. A grove of all-white papier 
mache trees had foliage of white shredded 
paper with occasional Kelly green leaves. 
The ground, deeply covered with shredded 
white, made a convenient nest for blue, 
purple, yellow, green and red plastic eggs 
watched over by numerous yellow papier 
mache ducks wearing green bonnets. Pure 
white daffodils grew here and there and 
the backwall was pale aqua. In all four of 
the windows the girls and young children 
wore navy and Kelly green. 

Light and airy and in full tune with the 
headline, “Listen to Spring”, were the rattan 
units designed by Display Director Sidney 
Ring at Saks-Fifth Avenue, when “Black i 
rustling fabrics” was featured. These orna- 
mental yet utilitarian rattan props were 
painted in dull black and swung by wires 
from the ceiling. A moss enclosed con- 
tainer at the left held tall branches of 
flowering quince. 

That pretty spring hats can look appeal- 
ing when shown before even the most con- 
tradictory though well handled background 
was proven when Saks-Fifth Avenue dis- 
played a “Variety Show” of millinery in 
adaptations of scaffolding—as pictured next. 
White poles, having small drilled holes at 
intervals, were pegged together to form an 
elevated structure of white board platform 
on which a figure wearing black and pink 
sat with becoming aplomb. She gazed with 
appraisal at hats hanging from pegs and 
planks in a continuous sweep of scaffolding 
which stretched through six adjoining win- 
dows and where her companions were 

wed sitting or standing, depending on the 

uctural arrangement in that particular 
lay. Spaced hat boxes were finished in 
sty pink and ornamented with flowers 
eiling. 

al feeling of spring was projected 

Moore, display director, in the Bon- 

leller windows. <A_ rustic signpost, 

hered and gray-brown, was partly con- 
by real twigs. The model framed 

Is unit comes forward to see the tiny 

nests filled with colorful plastic 

eggs in green, vellow, white and 
egg blue. The gratifying outdoor 
effect was further brought to mind 
brown tanbark which thickly cov- 
the ground and the clear blue-sky 

ill. The copy read, “The costume of 

Mone Sano’s view of Easter ele 
done for us in portrait fabrics” 
isterly tailored navy suit worn with 
white hat that is a winged victory, 
hown at Bonwit's, was described as 
with grace and femininity, the white- 

d dress suit of navy as created here 
urice Rentner”’. The folding screen, 
| with white material, made an airy 
bund through which the luminous blue 
ll glowed brightly ; white felt covered 


[Continued on page 114] 
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—This spring window by Russell Kehrt, Jenny's, Cincinnati, was done throughout in pale yellow — branches, birds, bird cage, flooring; the large bird 
was in motion. . .. The shoe display is one of a group of five by Welles Werner, Oppenheim Collins, New York City— 
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Here And There 


window, Russell Kehrt, 
used an extrava- 
seen in the first 
Bare - branched were 
pastel tint, as bird 
cage, the floor and_ back- 
upper left of the window 
will be noticed a large bird; through a 
mechanical arrangement, this bird circled 
slowly back and forth through the display. 
Sound effects were of the Spring Song and 
of chirping birds 


OR a 


Jenny's, 


spring 
Cincinnati, 
ganza in vellow as 
photograph. trees 
sprayed in the were 
nests, the 


ground At the 


bird 


Johansen shoes and Johansen Junior cas- 
uals were featured recently in the first solid 
bank of shoe window displays in the history 
of Oppenheim Collins, New York City. 
Pictured is the 15-foot window given over 
to shoes as the major merchandise. Addi- 
tional promotional impetus was provided by 
interior displays within the store’s 
department. Along with the Johansen win- 
four other major windows showed 
groups ranging from opera pumps to strap 
sandals. 


shoe 


dow, 


—For "The Romantic Revival’, Sol Kamensky, J. A. Kirven Company, Columbus, Ga., used 
a series of windows of the type shown here— 


































The shoes were placed on and about a 
geometrically arranged grouping of blue 
and white striped shoe boxes. Full figure 
mannequins, set off in repeat blue and white 
striped frames, were in new spring fashions. 
Flanking the central pyramid of shoes, the 
mannequins gave costume significance to 
the display. 

The apparel itself was dark—navy and 
black. Color interest and contrast were 
provided by footwear in Balenciaga, green, 
red, yellow and fuchsia resort colors, as 
well as navy and black. 

Welles Werner is display 
Oppenheim Collins. James Lobred, shoe 
buyer for the firm, reported a favorable 
sales interest resulting from the windows. 

From Sol Kamensky, J. A. Kirven Com- 
pany, Columbus, Ga., comes the photograph 
seen at the left. This was one of a series 
of displays which he describes as follows: 
“They were designed in conjunction with 
our fashion show presentation and_ they 
seem to echo the madly romantic vein of 
the new spring fashions. These heroic 
photo-engravings used as the background 
are, I think, the most ‘exciting thing that 
has happened to display in a long while. 
They are wonderful to work with, and we 
shall experiment with them again.” 


manager for 


As can be seen from the photograph, the 
background gives a massive ele- 
gance to the display, while its cut-away 
nature permits considerable depth and _ per- 
spective for the setting. The floor was 
strewn with colored wood chips, and a 
simple chair completed the window. The 
window card had the title, “The Romantic 
Revival.” 

In a companion window two mannequins 
were posed before similar pieces showing 4 
tree and pedestal. Dramatic lighting threw 
the shadow of the tree against the back- 
ground. The floor was covered with black 
and white checkerboard squares. 


special 
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DISPLAY’S CHANCE TO DEVELOP 


3y ALAN A. WELLS 


Director of Publicity 
Kaufmann Department Stores 
Pittsburgh, Penn. 


ce 

—_——s of selling effort” is a favorite 
theme these days, as Management seeks ways 
to. make present operations and expenditures 
more productive in face of rising costs of doing 
business. 
One medium for providing that necessary plus 
is Display. Stores are re-discovering the large 
percentage of prospective customers who enter 
their doors and depart without making a single 
purchase. While there may be many reasons 
for such a state of affairs, Display could 
unquestionably contribute substantial improve- 
ment to the situation. 


Of course there are many possibilities for more 
efficient displays . . . windows which will really 
beckon customers inside, traffic lane displays 
that will set up desire for merchandise that is 
not on the shopper’s list that day, department 
displays that will inspire supplementary pur- 
chases. 

Alert Display Directors have been at work 





on these problems for some time. They are 
experimenting, or better yet, cooperating in 
organized research. And these efforts are 
having effects. Some facts have been un- 
covered that are leading to the establishment 
of basic techniques. Good practitioners of 
Display knew these methods before, of course ; 
now they are determining which is the one 
best way among several! 


Naturally, this does not mean uniform and 
impersonal displays, any more than sound 
formulas do in other creative work. The in- 
spired and skilled Display Director observes 
the fundamentals — and goes on from there! 


Display is duly recognized as an efficient point- 
of-sale medium. But the present challenge to 
intensify its selling effectiveness offers a special 
opportunity that should be welcome — and will 
no doubt be welcomed as a chance to develop 
and demonstrate more resultfulness than has 
ever before been recognized. 





One-Third for DISPLAY is the PROFIT way .. . applies to the 
promotional dollar and to effort expended by Management and 
Display Directors to intensify Display’s selling effectiveness. 


PROGRESSIVE 











MERCHANDISE 


PRESENTATION 





For list of N.A.D.I. members and products, write John F. 
Bowman, Jr., 11 East Walton Place, Chicago, Mlinois. 


of DISPLAY INDUSTRIES 
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...on and off the record 








—This is Bill Raulerson, who was recently 
appointed assistant display director of 
Burdine's, Inc., Miami, Miami Beach, 
Fort Lauderdale and Palm Beach stores. 
He has been with the Burdine's display 
staff for the past eight years at the 
main store, where he specialized in 
women's wear and accessories. During 
the war he served in the European 
theatre with the Army Air Corps— 


—Assisting in the local Red Cross 
drive are these Birmingham display- 
men; left to right: Joseph Dultz, 
Pizitz; Jim Likens, Pizitz; Fay Fallin, 
New Ideal; E. O. Fallin, Pizitz; Paul 
Wertz, Burger Phillips; Joseph Apol- 
insky, Loveman, Joseph & Loeb, and 
W. A. Jenkins, also of Loveman's— 


—R. A. Ohlhorst 
holds an amberjack 
caught while fishing 
from the beach near 
Palm Beach, Fla., a 
short while ago. 
Ohlhorst heads the 
display supply firm 
of the same name in 
New York City— 


—Walter V. Krysto, 
display director for 
Jordan Marsh Com- 
pany, Boston, visits 
with William  H. 
Cadugan, in charge 
of display for Pom- 
eroy's, Inc., Wilkes- 
Barre, Pa. Both 
stores are members 
of the Allied Pur- 
chasing Corporation, 
New York City— 





—Enjoying the sunshine at 
Palm Springs are E. A. 
Coombs, Labiche's, Inc., 
New Orleans; W. Arthur 
Gray, Lansburgh & Brother, 
Washington, and Carmen 
Barrango, of Mannequins 
by Barrango, San _ Fran- 
cisco. The trio visited the 
resort while attending Los 
Angeles Display Market 
Week— 






—Left to right: Don, Victor and 
Marvin Grant, who are now oper- 
ating the well-known firm of Grant 
& Silvers, Los Angeles, under its 
new name of Grant & Sons, Inc. 
Don will handle design and sales, 
and cover the Northwest terri- 
tory. Marvin wil handle the job- 
bing division and serve as sales 
manager, covering the Southwest 
area— 
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Sounter-Window Display 
For "Tip-Toe" Iron 
\ four-color lithograph flasher-type 
inter or window display is currently be- 
offered at no charge by The Yale & 
swwne Manufacturing Company to all re- 
ilers actively promoting the Yale “Tip- 
ce’ automatic electric iron. 
More than 10,000 displays have been dis- 
ibuted to date, and favorable reports from 
ealers and distributors indicate the early 
nd successful conclusion of the point-of- 
ile campaign for the iron. The unit is 21 
nches in height by 20% inches wide and 
i214 inches deep. It shows the iron in 
tilting position on a platform, while an 
electric bulb flasher is behind an extended 
arrow. The display was designed and pro- 
duced by W. L. Stensgaard & Associates, 
Inc., 346 North Justine street, Chicago. 





Mother's And Father's Day 
Specialties Described 

Majestic Creations, Inc., Long Island 
City, N. Y., has issued two brochures 
showing its line of Mother’s Day and Fa- 
ther’s Day panels, posters, streamers and 
novelties. Copies of the brochures will be 





sent on request. 


Dietzel Resigns Position 
With General Display 
Harry Dietzel has resigned as manager 
the New York showrooms of General 
Display Corporation, Cincinnati, and will 
announce his future plans soon. Announce- 
ment of his successor is awaiting the return 
of Junius Fisher, president of the company, 
from a business trip to the West coast. 





Ralph Adler Returns 


From Long Trip 
Ralph Adler, secretary of D. G. Williams, | 
Inc.. New York City, has returned after 
in extended trip to a number of cities in 
mid-West and the South. 





Display Cabinet 
Shows Combs 


A compact new cabinet which displays 12 
styles of combs is being made available to 
the trade by the Products Division of the | 
Plastics Department of E. I. du Pont de 
Nemours & Co. Made of maple wood and 
glass, the cabinet is 20 inches high and 12 
inches wide. 





Paine Joins Brill's 

As Assistant 
Charles Paine, formerly with Bond’s, Mil- 
vaukee, has returned to Brill’s, of the same 
ty, as assistant to Vlad Thomas, display | 
anager. 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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Send in this coupon and 


you'll see THE MOST BEAUTIFUL 
DISPLAY COLORS EVER DEVELOPED! 


Now —you can enjoy working with water mixed colors that will make 
your fondest dreams come true . . .Wesco Vivid Decorators Colors! 


Here’s why they’re so much better than anything else you have ever used: 


© BRIGHTER, MORE DARING CoLoRS, A full range of 17 rich colors, 
especially developed to set a new standard in the display, photo- 
graphic and decorator fields. 


@ WON’T TURN CHALKY WHEN LET DOWN. For the first time— 
colors that stay warm and pleasing, no matter how much you 
let them down with white. 


@ SUPERFINE MILLING. The smoothest-working paint you ever used. 
Excellent on any surface—even slick paper! Works equally 
well with brush or spray. Lays flat and uniform even on 
large areas. 


@ QUICK DRYING. Dries to the touch in 40 minutes. 


@ CONVENIENT. Furnished in paste form. Just mix with water and 
use. 


See what Wesco Vivid Decorators Colors can do for you! Send coupon 
today for color card showing all colors full strength —each color with three 
let down chips. Address nearest office. Wesco Waterpaints, Inc., Trenton, 
N. J. « Matteson, Ill. « Good Hope, La. « Berkeley, Cal. +» Los Angeles, 
Cal. + Portland, Ore. + Seattle, Wash. » Montreal, Que. « Sydney, Australia 

P.S. Make every job faultless by first smoothing out surface scars 

with Wesco Smoothawal Spachtling Compound. Just apply with 


putty knife. Only a few cents’ worth needed per job. Ready-to-use 
paste or economy powder (mix with water). 


W orld’s largest manufacturer of water-mixed paint products 


VIVID Anco LORS 
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Spring At The White House 


than a touch of 
spring magic (even in flower-loving San 


T’S something more 
before a 
and the 
stroller along Grant avenue is greeted with 


Francisco) when sidewalks 


store blossom with budding trees 


a vista of formal gar- 
tropical plants 
Pacific, and 


fountain-splashed 
brilliant 
from. the 


settings of 


de ns, 
flown islands of the 
roses overhead. 


White 


new 


canopies ot 
Thus did The 


opening of the 


mark the 
with a lavish, 
stretch of unusual 
Beginning at Sutter street, 
white tubs 
extends along 


House 
season 
block-long setting for a 
fashion windows. 
natural 


da row Ol trees In 


with painted 


Post 


adorned roses 


Grant to street, continuing around the 


corner to the Post street entrance of the 
store. Overhead, along the entire block, 
are awnings on each of which is painted 
The windows them- 
selves are equally unusual. 

mechanical swings 
dramatize the fashions in the upper Grant 
avenue stretch of windows, against back- 
grounds of lush, exotic tropical plants 
flown from across the Pacific by Podesta 
& Baldocchi. In the Grant avenue 
windows the fashions are shown. 


an enormous rose. 


Mannequins in big 


lower 
new 
The entire first 
out the theme, 
archways up 


floor of the store carries 
with white wrought-iron 
which trail ferns and_ ivy. 
lavishly, and big white 


Greenery is used 





cages containing singing canaries complete 
the spring setting. 

These elaborate displays were part of the 
spring fashion opening at The White House, 
which also included the private showing of 
Howard Greer and other fashions at the 
Fairmont hotel, and the semi-annual fashion 
show staged by the for the Junior 
League for the League’s rheumatic 
fund. Above are two views of the sidewalk 
in front of the store, while at the lower 
left is a photograph of one of the displays. 
The final illustration shows the row of rose- 
painted awnings. 

Louis Banks is display director for the 
store. 


store 
fever 
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W. M. ZEPPEN-FIELD STUDIOS 


923 NORTH COLE AVENUE HOLLYWOOD 38, CALIF. 





. 
ITH the decision to promote country 


cottons, we went about setting the 
stage for this theme lo coordinate 
the three windows and the eight cases, we 


decided on a white wooden frame covered 
with chicken wire In each ot the windows 





three ft these were fastened together to 
represent a portion of a chicken run. In 
one window, bits of harness and a horse 
collar were attached to this fence; in an- 
ther window a scoop and a pail were 
attached In the third window, one of the 
blouse forms was tastened to this  back- 

ound In all three windows, various 
other bits of rural atmosphere were added, 
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Country Cottons Promotion 


By W. S. GROVER 
H. & S. Pogue Company, Cincinnati 


wheel, rural mail box, 
wheelbarrow, butter churn, and farm imple- 


To all this 


such as the wagon 

ments, and papier mache colts. 

was added a profusion of straw. 
Two of the larger cases were devoted to 


millinery and the background of each of 
these cases was the same white wooden 
frame covered with chicken wire. From 


this frame was suspended a pail and an oil 


em 














lantern. The millinery heads were made of 
white chicken wire stuffed with straw and 
supported by white dowels coming out of 
a brilliant red chip basket. These im- 
promptu millinery heads served as an ade- 
quate foil for the straw hats The 
six smaller cases were devoted to the show- 
ing of shoes and these cases were framed 
with an irregular beige wallboard frame, 
backed up with white chicken wire. This 
frame was placed close to the glass so 
that one looked through the chicken wire 
into the case. Natural wooden stirrups were 
suspended by sisal belting and served as 
fixtures for the shoes. The backgrounds of 
these cases were painted beige also and the 
colorful scarves and shoes provided the 
necessary contrast. Wisps of straw on the 
sides and floor completed the country 
atmosphere. Amber lighting was used 
throughout to give a warm glow over the 
window and cases. 

An interesting fact and one worth noting 
is that despite predictions that it was too 
early to show cottons, the department in- 
volved increased its last season’s figures 
over four times the first day the windows 
were in; four days later, both of the large 
windows were completely sold out. 
In addition to the sales resulting from these 
windows, many customers commented on 
the attractiveness of the windows. 


shown. 


dress 


—Straw, chicken-wire and rustic props set the 
scene for this promotion of country cottons— 
resulting in a complete sell-out of the mer- 
merchandise— 
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There’s Always Something New At 


HANGER HEADQUARTERS 





BRAND NEW! 


Available in crystal and colors. Per 100 


INEXPENSIVE 
BLOUSE and DRESS HANGER 


No. 505-L Here's our answer to the many demands for a 
light weight, inexpensive, plastic blouse and dress hanger. 


17 inches in length with nickel plated revolving root? 13.50 












clips. This is deluxe equipment for the better store. 





It is absolutely unbreakable and its beauty will enhance your garments. Clear plastic styrene with nickel plated hook ond PBJ 50 
Length 1634 inches, packed 50 or 100 to carton. Per 100........ ® 


BRAND NEW! 
MODERN 


CONCAVE 
HANGER 


No. 605-MC 


This hanger is made in answer to the 
great demand for a concave shaped 
ladies suit hanger. 





Phone Number 25994. 


JOBBER INQUIRIES INVITED ... WRITE FOR CATALOG 


NATIONAL HANGER CO., Inc. 


Representatives: Mr. Morty Fay, 17 N. W. 2nd Ave., Miami, Fla. Mr. Harry Intrilligator, 60 South St., Boston, Mass. 


Mr. S. Shapiro, 941 Roosevelt Rd., Chicago, III. 


253 W. 26TH STREET 


NEW YORK CITY | 


Phone Hancock 0504. 








Forms, Display Featured 
In Catalina Brochure 

Of particular interest to the display field 
is a comprehensive brochure issued by 
Catalina, Inc., Los Angeles, for the pro- 


on of “Catalina” swimwear during 1948. 
In addition to several sketches of sug- 


gested window, interior and complete de- 
partment displays, the brochure lists win- 
dow and counter cards and makes available 


1 


actual display forms at a_ special low 


Ihe forms range from simple half-torsos 
to full torsos, including head if desired, 
and literally take the merchandise off the 
counters and display it in true three- 
dimensional style. Catalina, incidentally, 
reports much better sales from forms and 

tinequins than when the beachwear is 
shown on a flat counter. 

e response to the brochure, which has 
een mailed to swimwear buyers all over 

country, has been excellent. Decter 
Mannikin Company, Los Angeles, the manu- 
irer of the forms, reported more than 
<1) sold within a few days after the litera- 
t release. 





5,000 Companies Represented 
At AMA Exposition 


presentatives of 19 foreign countries, 
ling several hundred from Canada and 
gtoups from both Europe and_ South 
Anv rica, will be among the visitors to the 
annual AMA Packaging Exposition in 


Cleveland, April 26-30, according to the 
American Management Association. Nearly 
400 different American industries and busi- 
nesses will be represented by approximately 
5,000 companies who will send delegates to 
Cleveland. 

A record 100,000 square feet of exhibit 
space has been leased, a record number of 
requests for hotel space in that city during 
Packaging Week is being accommodated, 
and more than 15,000 executives of package 
producing and using companies have indi- 
cated plans to attend the show and the 
concurrent conference. 

Exhibitors include offering 
packaging machinery, materials, methods, 
equipment, design and services. The 5,000 


companies 


companies whose delegates will shop for 
means of improving their packaging, pack- 
ing and shipping and participate in discus- 
sion sessions, are in virtually every field of 
the nation’s commerce. 


Enlarged Facilities 
For Southern Firm 


Formerly located at 118% South Poplar 
street, Charlotte, N. C., the Southern Dis- 
play Center is now in quarters with twice 
the original space at 212 South College 
street. A total of 4,200 square feet is made 
available by the change, in addition to 
manufacturing facilities in a nearby build- 
ing. 

The change of location, according to 
Kenneth G. Browder, will aid production 
of the company’s own line of display items. 
Southern Display will continue to serve as 





a display jobber, as well as constructing 
display props to special order. Twenty 
model show, windows will be installed at 
the College street location for the better 
display of products handled. 

Browder also announces the addition of 
William Barton to the staff; he will serve 
as designer. Barton has been a free-lance 
displayman, and at various times was with 
F. & R. Lazarus & Co., Columbus, and 
John Wanamaker’s, Philadelphia. 


Alin Presented 
With Watch 


At a recent ceremony cf the Quarter 
Century Club, intra-store organization of 
the T. Eaton Company, Montreal, Ernest 
Alin was presented with a watch and cer- 
tificate denoting his membership in the 
organization. Alin is first assistant to 
Emile Lemieux, display director of the 
store. 





Display Studio Partnership 
Is Dissolved 


The partnership existing between Bert J. 
Dunlap and Richard J. Kaiser, operating as 
The Dunlap Studios, has been dissolved 
according to a statement from the former. 
Dunlap reports that he is now the sole 
owner of the firm, which is located at 148 
South Lake street, Aurora, Ill. The com- 
pany designs and manufactures displays in 
addition to doing mannequin refinishing. 





Fete 
Des 


Chapeaux’ 


By 
KEARNEY SOBRAL 


—The first display pictured is one of three 
by Leonard Pons, D. H. Holmes Company. 

Below, one of ten displays on the Fete 
des Chapeaux theme by Emile Aline, Maison 
Blanche Company— 


LREADY famous throughout the world 
for its festivals and pageants, New 
Orleans now makes a bid for renown 

in connection with a new and_ probably 

unique fashion showing. This is to be an 
annual millinery spectacle called “Fete des 

Chapeaux”, and had its inauguration a few 

weeks ago as a two-day prelude to the 

city’s vearly Spring Fashion Week. It was 

a colorful and stirring event. 

The nation’s top hat designers, stars ot 
radio and motion picture fame, and models 
from the salons of celebrated milliners were 
all on hand for the occasion; included was 
Gracie Allen, who acted as auctioneer. 

\s for New Orleans itself, there were 
hats on all sides—and especially in_ the 
display windows. Highlighting the open 
ing was a gigantic parade of designers 
and models riding in open Gay Nineties 
carriages The parade proceeded down 
ial street and thence through the his 
toric French Quarter, returning to the 
Roosevelt hotel where a fashion “brunch” 


Ca 


was held and the hats worn by the parading 
models were auctioned off ; the proceeds 
went to charity. 

Particularly impressive during the Fete 
des Chapeaux were the windows devoted to 
he subject Cooperating with the Retail 
Merchants 
Commerce, and Fashions Group, Inc., was 
the New 


members have pledged themselves to help 


Association, the Chamber oft 


Orleans Display Club, whose 


promote the hat festival each year 


\s an example of the displays used, 


Leonard Pons, D. H 


ad three windows along the line of the 


Holmes Company, 
first one illustrated here Fach was a 
balanced arrangement containing, on_ the 


a large hat box painted in pastel 


ett side, 
shades and having a ribbon pompom_ on 
the lid which leaned against the box. Stand 


ing inside the box among delicate pastel 


netting was a papier mache figure attired 
a Gay Nineties costume. At an angle 
































and behind the figure was a gold spiral 
rod, draped with a simulated ribbon of 
wallboard and bearing the title of the 
festival 

On the right side of the window were 
tree branches having a mirror-like irides- 
cent finish and bearing millinery by famed 
designers. The floors were treated with 
blended mica to harmonize with the 
branches. 

Emile Aline, of Maison Blanche Com- 
pany, used a battery of ten windows on the 
Fete des Chapeaux theme. As shown in 
the lower illustration, big hat boxes were 
mounted on baroque legs and were covered 
with white moire and decorated with beaded 
flowers, jewels and simulated cake icing. 
Sticking up trom the top of each box’s 
soft netting were rattan milinery heads 
adorned with hats and painted white. Lying 
across the top of each box and at the bases 
ot the wicker stands were paper streamers 
lettered “Fete des Chapeaux”. Each win- 
dow featured a different color in hats. 

Protruding from the top left-hand side of 
the cards was an over-size hat pin which 

















held in place a colorful bouquet of spring 
flowers. 

In each window, from floor to ceiling was 
a softly scalloped backdrop. The window 
floors were covered with a scattering of 
sparkling glass in pastel tints. <A. brilliant 
spotlight circling the center of each unit 
kept attention focused on the display. 

Using the four-leaf clover as the central 
theme for his treatment of Fete des Cha- 
peaux, Charles Gill, of Gus Mayer Com- 
pany, employed dark green and pink as a 
background for the settings, which are not 
pictured. The familiar hat box form van- 
ished, and was replaced by one in_ the 
clover shape — flocked in dark green and 
having soft pink netting fluffed within the 
container. Four wood rods protruded from 
each box, holding millinery heads. Scattered 
throughout the window on pleated netting 
and placed in the netting of the boxes 
themselves were clusters of four-leaf clovers. 
A scroll card mounted on the wall beside 
the central unit carried the name of the 
promotion and “Decorated to our own 
four-leaf clover”. 





| 
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“Flowers 


—The entire shop is a display in this florist's 
unit in Los Angeles. It was designed and ex- 
ecuted by Anthony Golff, display manager 
for Milliron's. Platinum gray, brown and 
green are used for the color scheme, re- 
lieved by plastic and glass fixtures and the 
wall murals by William Ptaszinski— 


NTHONY GOLFF, who is. display 
manager for Milliron’s, Los Angeles, 
took on an outside assignment some 

time ago when he was asked to plan and 
execute a model florist’s shop. It was re- 
quired that the setting not only feature 
flowers but also do a job of selling kindred 
items in a small area, utilizing all space to 
a maximum advantage. 

The results are seen in the three photo- 
graphs, the first showing the window of the 
shop, the second a general view of the 
interior, and the third giving more detail 
of the wall treatment 

As for the details of the store itself- 
operating under the name of “Flowers by 
Debbs” the showroom contains 1,000 square 
feet, with the same amount of space occu- 
pied by workrooms in the rear. It has two 
entrances, one facing Seventh street and the 
other from the lobby of the Roosevelt 
building. 

The walls were finished in platinum gray 
under mottled Hunter’s green. The mural 
over the divan is done in poster colors, and 
was designed and executed by William 
Ptaszinski. End tables and lamps were 
made of plaster and papier mache in 
stippled white with gold dry brush and 
black glass tops 

Fixtures for floral displays are faced 
with flagstone, thereby giving a~ touch of 
the outdoors to the shop. Fixtures for 
gifts are finished in the same _ platinum 
gray as the walls, with dark green touches; 
they are indirectly illuminated and trimmed 
with dark brown on the cornice treatment. 

The floor is of asphalt tile in dark brown 
and platinum gray Floor tables are of 
plastic and glass. To complete the setting, 
lighting is made up of directional spots 
using R-40s with color filters. 


~ a Ree age 
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New England Exhibit THIS MONTH WE FEATURE... 


Drawing Crowds 


M than 6,000 persons daily see the | UE fi KORRECT-WAY’S 
| y 


pop Main Street, Southern New ; ng Tapered 

land’ exhibit sponsored by the New York, 

New Haven & Hartford Railroad Company GARMENT RACKS 

in Grand : — pga — York ( di in Adjustable 

Designed by Laurelle Guild Associates, the ie are - 

exhibit was built by Laurance C. Roberts, and Rigid Heights 

Inc. New York City, partly from “Tek- | —_ “a No. R306 FOUR POST ADJUSTABLE RACK (illus- 
eee Seren « 4 ey ae “Wreoeld_ — : ‘ trated below). Easily adjusted from 48” high to 

woo a veneer-kraft laminate, and “Weld — Ta a tk tet eg: eek Gates 

woo ply wood, both manufactured by the SS types of garments. All steel construction, beautiful 

tid Stade Me ae -ati N _ R306 chrome plating, 1%” tubing. Four uprights are 

Uni States | ly wood Cor poration. fore } | = Illustrating Use of 15” Extensions welded to heavy solid steel bases and are tapered 


than 200,000 people saw the exhibit during For Making 63” High Rack at the top to receive the double rail and one-piece 
: : - w 
the first month it was on view. top. Four 6” tapered extensions and four 15 


: : , , tapered extensions are furnished $ 00 
Tl show will continue through 1948, with each rack to easily adjustable 75 
dramatizing the contrast between past and heights. 5’ over-all length vom 
present building materials and depicting the 
old > , [ a 1ern New P 
_ ae o<ilieiediaelias steal ; No. R296—48” HIGH RIGID 
England area, J RACK each $59.50 
On display are the press on which Ben- No. R297—60” HIGH RIGID 
-* “bite: ; ae y RACK each $59.50 
jamin Franklin learned his trade, the 
village post office where P. T. Barnum 
called for his mail, an old apothecary’s 3 RACK LITERATURE 


shop, cobbler’s shop, oldest marionette | pa en comes Sam 


4—9" tapered ex- Just Off The Press! 


theatre in America, pillars and doorway | proceed a : 

. . a Se Illustrating the complete 

from an eighteenth century church that & 2 for adjusting : 9 ow 
i ods ; , ; heights. line of KORRECT-WAY's 

once stood on a Connecticut village green 


. 4 : . tapered racks, including: 
—and in contrast, a reproduction of a LA ec 
modern store characteristic of modern New ; hn, eisai aaminiealie 


England, exhibits of products of the region’s | ; Yours for the asking, write 
factories, an art show of New England = us today. 


subjects, a 500-gallon tank containing lob- 
sters, fish, clams, and other products of the |, I HER DISPLAY i Vip (‘() 
coastal area. | i. . - e 


Columbia Dry Goods ® NO. FOURTH STREET MINNEAPOLIS 1, MINNESOTA 


Names Baxter 

Formerly with FE. S. Levy Company, 

Galveston, and with various display de- 

partments in Houston, Walter Baxter, Jr. 

has been appointed display manager for the 

Columbia Dry Goods Company, of the latter 
He replaces Ralph R. Morris, now 
the display department of Levy Bro- 



































Morton Resigns 
New Position 
\t press time it is learned that W. A. 
on, whose appointment as_ display 
r of W. T. Grant Company, New 
City, a few weeks ago appears else- 











in this issue, has resigned. His 
tor the future are not known, and no 
sor has been appointed. 





Learnerd Heads Display e Erecting counter and window displays 


For Boston Store T CKERS e Securing posters to supporting strings 
Following the resignation of Langdon e Attaching articles direct to display 


ers, Clyde Learnerd has been named boards 

manager for Lamson & Hubbard, “Balanced Drive" is a description of the 
combined accuracy, speed, and ease of 
operation you get in Hansen Tackers. For @ Fastening easels to the backs of cutouts 
display work of all kinds they can't be 
matched. A few of their uses are listed 
at right. Study them. e@ Sealing transparent 
bags and containers 


; : @ Tacking up indoor and outdoor placards 
He was formerly with R. H. White 


pany for seven years. 


e Making floral blankets, bunting, etc. 











\ ne 
Ve invite DISPLAY WORLD There are 36 models of Hansen Tackers, 


readers to make frequent use of the 80 styles of Hansen Staples. Choose the © Stringing hardware to 

Service Bureau for information on one that fits your own needs. Let Han- display cards y\—) ae 26) *) 
resources for all types of display ma- sen give you better displays. FOLDER 
terial and equipment from air brushes 


to zebras (stuffed), or for general | : 
consultation on display problems. No fa . ay be E ved e F G C 0 
Charge is made for this service, of ° e . ” 


irse. 5041 RAVENSWOOD AVE. CHICAGO 40 ILL. 
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French Influence 


related 
cradle to 
Edgar 


HE interior display of mer- 
chandise ranging trom the 
the campus was the problem of 

Tallman, interior display manager for Lord 

& Taylor, New York City, in the 

shown here. 


The French 
displays was a natural in view of the fact 
that the apparel was designed by Rene 
Mola, of Dominique, Paris. Mola, who. up 
until a few months had limited his 
work to the creation of custom-made, es- 
pecially created costumes for the few who 
could afford his working 
with six American manufacturers. The re- 
sults of this included in 
the Dominique being 
through leading 


series 


theme which dominates the 


ago 


services, is now 
cooperation are 
presentations 
some of the 


now 
distributed 
department stores. 


In passing, it is interesting to note that 





in addition to the distinction of being cus- 
tom-designed, the Dominique promotion has 
the further novelty of initiating group co- 
operation in the American fashion field. 
Since the merchandise in this group in- 
fashions that are suitable for ages 
from the baby to college student, 
it is produced by several different 
panies, each of them making up a com- 
ponent part of the whole. None of the 
lines may be obtained apart from the others; 
the plan is fully cooperative. 

As may be seen from the photographs, 
the principal treatment involved stylized 
sketches on fabric of French scenes —the 
participants being in the particular age 
group as the figures showing the merchan- 
dise. Mannequins were posed on_ earth- 
covered platforms encircled by white wire 
fencing, and natural greenery was used ex- 


cludes 
ranging 


com- 


tensively. 








yhs, 
zed 
the 
age 
an- 
th- 
‘ire 
ex- 
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| Famous ““VELVETY’”’ Close-Stitch Grass 
NOW IN VARIETY of SIZES 


Art R. Cohen has this quality "grass" in different length rolls 
and in various widths to fit any small, medium or large area with 
one piece. 


Grass in rolls now makes it unnecessary to fill 
in a large area with many skimpy, broken-up 


mats. Now, you can fit long-narrow strips, | Standard 50 
wide-long areas or any regular or irregular S * 




































space with one piece. 3 ft. x 6 ft. 


"VELVETY" really looks like grass. Always | Size Mats 
concealed burlap back. Smooth, even appear- 
ance ... lively grass green color. 
Available in Natural Raffia Grass at same prices 5 ft. Widthx 6 ft. roll.$ 8.50 
3 ft. Width x 15 ft. roll. $12.00 
SCATTER GRASS — 2-lb. carton. $9 95 17 in. Width x 30 ft. roll. $14.00 
Covers approx. 20 sq. ft., 1°' thick. ad 5 ft. Width x 15 ft. roll. $21.25 
3 ft. Width x 30 ft. roll. $24.00 


marc" ART R. COHEN CO. "stintr 


810 PENN AVE., PITTSBURGH 22, PA. 
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smartly modern... 
distinctly different... 
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SUMMER EVENING 
COTTONS 


Entire setting of window is made 
of string and burlap. Center unit is 
disc of plywood approximately 3 feet 
in diameter, covered in lavender bur- 
lap. On this applique moon and 
stars, also cut out of burlap in con- 
trasting colors. Add sequins and 
jewels to applique. 


By use of wooden stripping, fasten 
unit from rear wall (so that effect is 
as though it is self-supporting). 


At ceiling attach string from circle 
to backwall of window, giving fan 
shape effect. 


Attach string from lower section 
of circle to various angles of the 
floor. Paint rear wall and floor a 
very dark color, or black. 


Copy written on burlap-covered 
board rests on burlap cushion which 
can be used as a foil for accessories. 
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HEAT WAVE SUITS AND 
ACCESSORIES 


At rear wall of window attach styl- 
ized sun (made in the same manner 
as the unit in the evening wear win- 
dow mentioned above). Sun is cov- 
ered in bright yellow burlap with ap- 
plique face of contrasting burlap. 
Interlace raffia cord from sun to 
various sections of the caption. 


Mannequin stands between the raf- 
fia rays which are formed. 


Hang Mexican type hammock to 
foreground of window with burlap 
cushions which can act as foil for 
accessories. 


Copy laced at front of window by 
use of additional raffia cord. 


Backwall and floor painted dark, 
cool green. 


1948 
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NRDOGA Appoints 12 Men 
To Display Board 
velve well-known displaymen have ac- 
cepted an invitation by the National Retail 
D Goods Association to serve on the 
i of directors of the new display group 
h is part of the Sales Promotion Divi- 
Si Several others have also been asked 
to serve on the board, and their acceptances 
pending. J. M. Ellis, who is sales pro- 
motion manager of G. C. Murphy Company 
and chairman of the Sales Promotion Divi- 
n, extended the invitations. 





fhose to accept are as follows: Lee W. 
Court, Wm. Filene’s Sons Company, Boston; 
John H. Boulware, Miller & Rhoads, Rich- 
mond; James Cook, The Fair, Fort Worth: 
Elmer Kipphorn, Watt & Shand, Lancaster, 
Pa.; Louis A. Banks, The White House, 
San Francisco; W. Arthur Gray, Lansburgh 
& Brother, and Harold Melnicove, The 
Hecht Company, both of Washington; John 
Dubuisson, Cain-Sloan, Nashville; Frank L. 
Pallota, Rich’s, Atlanta; Morris Welch, 
Associated Merchandising Corporation, New 
York City; Adrian Delsman, Famous-Barr 
Company, St. Louis, and Kenneth F. Hil- 
dreth, J. N. Adam & Co., Buffalo. 


The board expects to hold its first formal 
meeting within the next two months in 
order to prepare for the first membership 
meeting, which will be held in New York 
City around the time of the Display Market 
Week. 

At that time announcement will be made 
as to whether display managers for retail 
not members of the NRDGA can 
become members of the new display group, 
also whether memberships 
will be made available to display manufac- 
turers. 


stores 


and associate 


Plastics Production, Inc., 
Has New Superintendent 


Ralph F. Chambers, of Plastics Produc- 
tions, Inc., 1602 Pauger street, New Orleans, 
announces that Erwin Reveri has joined his 
organization as production superintendent. 
Plastics Productions, Inc., is-well known as 
one of the largest fabricators of acrylic 
along the Gulf Coast. The firm 
is especially active in the acrylic plastic 
signs and architectural applications. 





plastics 


Reveri comes to Plastics Productions, 
Inc., from his own plant, Dual Fabricators 
Corporation, New York City. 





Baldwin In Copenhagen 
After South American Visit 


irmer Chicago correspondent for DIS- 
\Y WORLD, Clara Baldwin terminated 
tour of South America on March 24 
she took a Scandinavian Airline plane 
openhagen. She will remain in Europe 
me time. 


p 








Don’t forget—send in your news 
‘ems about all happenings in the 
splay field: births, deaths, marriages, 
hanges of position, anything pertain- 
g to display or displaymen anywhere. 
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It's NEW — complete — fully illustrated — lists all 
the latest Timbertone numbers — and it’s FREE for 
the asking. 


WRITE FOR YOUR FREE COPY NOW! You'll find 
it an invaluable aid when planning your Fall and 
Fur displays. 


Available early in May. 
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ORDER TIMBERTONE FROM YOUR LOCAL JOBBER 
—If your jobber cannot serve you, write us direct. 


OMe nll 


DECORATIVE COMPANY, INC. 


WAL 
cond + 324 Lafayette St. N. Y. 12, N.Y. 


me STONE 
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DISPLAY 
WORLD 


Title Registered WU. S. Patent Office 
Combined with 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 





j H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 

1. The Promotion of Display. 

2. More Display Cooperation by Manufac- 
turer and Merchant. 

. Advancement of the Display Business. 

. Practical Service to the Display Profession 
and Industry. 

. Greater Appreciation of Display's Power in 
Merchandising. 

. Absolute Independence of Our Editorial 
Columns. 
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Government Calls Again 
To Displaymen 


Once more the government is calling on 
the displaymen of the retail stores through- 
out the nation, just as it did back in the 


war days when windows and interior dis- 


plays by the thousand were used to promote 
gardens, blood contributions, War 
and the many other campaigns 


Victory 
Bond drives, 
which added up to victory. 

The 


security 


“America’s 
Loan” a Bond drive 
\pril 15 and continues through 


occasion this time 1s 
Savings 


which began 


June 30. The official slogan for the cam- 
paign is: “America’s Security is your Se 
curity; Buy U. S. Savings Bonds Now!” 


This is the theme of the nation-wide pro- 


motion: United States Savings Bonds are 
security bonds Individuals provide for 
their own individual security when they 
invest in these bonds, and at the same time 


they help to maintain the economic security 


of our country. Funds reserved by millions 
of American 
tion of their children, emergency funds, and 
that 


families are 


families mean homes, educa 


these 
them- 


security. The V 


\merican 


old age mean 


millions ot 


selves investors “capitalists” guiding 
their own future and the future of the 
nation. The success of the Security Loan, 
and the continued success of the U.S. 


means more Amer- 
\mericans 
and G 


Savings Bonds program, 
icans will own more of America. 
securities (KE, F 
stake in the 


who own. these 


bonds) have an actual opera- 


tion of their government 


Why is the vigorous 
Bonds F For 
Treasury department has had a successful 
Bond The national debt 


sale of Savings 


necessary ? two years. the 


Savings 


program. 
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has been reduced over 20 billion dollars 
from its war-time peak. The amount out- 
standing today held by. individuals — 52 
billion dollars — is a huge reservoir of 


buying power, and every dollar added to 
this reserve is a dollar temporarily chan- 


neled away from additional inflation. At 
the same time it is a dollar stored away, 
and these dollars — billions of them saved 


together by American citizens — can help 
keep hard times away from our door. 


The success of the Security Loan will 
mean, as the economists call it, “spreading 
ownership of the securities on the national 
debt”. Every Savings Bond dollar built up 
in your Treasury is used to pay off a dollar 
of the national debt that is potentially in- 
flationary. This is wise debt management. 
Tomorrow, the dollars in these Bonds of 
Security will be ready to help American’s 
buy the things they need. This helps to 
maintain a stable economy. 


In small stores and large, displaymen 
undoubtedly will get behind this national 
drive as they have done so often and so 


successfully in the past. 





Sylvania Offers Fluorescent 
Home Fixture Merchandiser 

\n effective new way to display dra- 
matically and demonstrate quickly a com- 
plete line of fluorescent fixtures for every 
home lighting need has been announced by 
Sylvania Electric Products, Inc., with the 
introduction of a fluorescent home fixture 
merchandiser to aid dealers in tapping the 


vast residential market. 


Completely wired and ready to plug in, 
the home fixture merchandiser mounts nine 
residential fluorescent lighting units on an 
attractive 4 by 7-foot panel board, and is 
ready to set up in store windows or against 
The panel board is equipped 
individual control for each 
that the units can be displayed 
unlighted, and individual 
demonstrated successively 


display walls. 


with switches 
fixture so 
lighted or 

can be 


either 
fixtures 
to customers. 


The nine fixtures displayed on the mer- 
chandiser include ceiling units for large and 
small rooms, portable wall fixtures for a 
variety of special uses and different sizes 
of unshielded strip lighting units for decor- 
built-in Thus the cus- 
tomer can inspect, quickly and easily, an 
assortment of fluorescent home lighting units 
in order to select that fixture best suited to 


ative and effects. 


his particular needs. 


The fluorescent home fixture merchan- 
diser, complete with nine lighting units, is 
available to dealers for the cost of the 
fixtures, plus a crating and handling charge 
for the panel board. 


In addition, Sylvania Electric is offering 
seven corollary aids with the fluor- 
escent home fixture panel board to facilitate 
follow-through merchandising techniques. 
These include counter and window display 
cards and posters, residential lighting book- 
lets and folders and a set of newspaper 
mats containing individual advertisements 
for each of the nine fixtures included on the 
merchandiser 


sales 









Nat Siegel Introduces 

New Fashion Mannequins 
An exclusive line of mannequins incor- 

porating the latest fashion trends and of 


ing unusual 
by Nat Siegel, 
New York City. 

Especially designed for the company by 
Mayorga, the figures are highlighted by 
sculptured toes instead of the conventi: nal 
solid outlines. The company believes they 
are the first of their kind and will solve an 
important display need. 

Sculptured toes make it 
the figures appropriately in all seasons: 
they may be used with regular shoes, with 
sandals, or barefoot for beachwear windows, 

Another item of interest are the 
which are made of shatterproof: glass or 
“Lucite”. Bases are included in the price 
of the mannequin. 

Uniformity of skull size, which enables 
wigs to be used interchangeably, is another 
feature. In this way the same mannequin 
may be used for different purposes. 


introdu ed 
37th Street, 


features has been 
Inc., 39 West 


possible to use 


bases 


Other features are the fashion-inspired 
waists, especially designed ears to show 
earrings, and rubber hands for maximum 


flexibility and greater resemblance to real 
hands. 

The figures are made of light papier 
mache but may be obtained with linen 
covered finish for a slight additional cost. 
Selection from the present line may be 
made from 18 different figures. Additional 
figures will be added at regular intervals. 
Delivery will be made in approximately 
four to six weeks. 


Tom Lee Selected . 


For Anniversary 

Grover A. Whalen, chairman of the 
mayor’s committee arranging plans for New 
York City’s golden anniversary this year, 
has made known that Tom Lee has _ been 
selected to handle the staging and lighting 
of the fashion presentation to be made in 
connection with the promotion.. Lee is a 
well-known display consultant. Before open- 
ing his own business he was display director 
for various and more recently was 
vice-president in charge of the New York 


stores 





City office of W. L. Stensgaard & Asso- 
ciates, Inc. 
Cash Prizes Offered 
For Display Humor 
Thomas L. Gee, 737 N. E. 16th street, 


Oklahoma City, Okla., is planning the pub- 
lication of a book of display’s best humorous 
incidents and is offering $125 in cash prizes 
for the best stories submitted by display- 
men. Full details regarding this book will 
be announced later. Entries in this contest 
should be sent at once to the address above. 





Local Contest Prize 


Awarded Jarvis 

First prize in a_ local 
participated in by all the 
Greensboro, N. C., has been 


display 
merchants ol 


contest, 


awarded to 


R. H. Jarvis, Morrison-Neese Furniture 
Company. The winning display was part 
of a store-wide promotion featuring ‘he 


Colony”. ihe 
tle 


establishment’s “Summer 
community event was held under the 
of “March of Styles Week.” 
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It’s a Selling Market... 
for all DISPLAY HOUSES 


It’s a Selling Medium... 
for all DISPLAY HOUSES 


It’s the Big Record-Breaking... 


Market Week Special 


DISPLAY WORLD’S BIG MAY ISSUE 
Out May 15--Closing Date May | 


A Display Directory and Reference Guide 


The Market Week Special, the May issue of DISPLAY WORLD, will be the 
largest and biggest edition we have ever published. It will carry, besides an 
enlarged editorial content, advertising for most of the active display houses 
and manufacturers of display accessories and equipment. 





It will become a display directory and reference guide for the trade and copies 
will be retained indefinitely. And all of this extra value is offered you at no 
increase in advertising rates. The regular rates prevail for this special edition. 


Display Interest at an All-Time Peak 


June DISPLAY MARKET WEEK, to be held at the Hotel New Yorker, 
June 20-25, has excited more interest than ever before. The latest report is 
that over one hundred display houses will occupy more than six floors for their 
displays. It will be the largest and most complete display market ever held. 


Contact All Large Display Buyers 


DISPLAY WORLD enjoys a remarkably complete coverage of the entire 
display market with a circulation of 15,000 copies, reaching all large display 
buyers, and advertising rates are reasonable. Whether you are ready for a 
continuous campaign or not, be sure to be represented in the advertising pages 


of the big MARKET WEEK SPECIAL. 


Make Space Reservation Now to Insure Representation 


We are making plans to take care of all advertising requirements, but we may 
have to limit the size of this special number and in that case late orders cannot 
be handled. Send yours in now and be sure to get in. 


DISPLAY WORLD, ciNcINNATI 1, OHIO 
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DISPLAY IN BRAZIL 
[Continued from page 49] 


On Sunday, the beaches are as crowded as 
Coney Island but because the Brazilian is 
soft-spoken, the congregation is quiet. The 
carioca is proud of his beaches, for he 
keeps them spotlessly clean at all times. 


He is instinctively courteous and sensitive 
He has been conditioned to cradle himself 
and his own, from birth to death. And he 
will cradle the stranger as he does himself. 
He is quiet-mannered and, unlike the “fiery, 
inclined to be 
serious and introspective. He is trusting 


While the edu- 


gay Latin caballero”’, is 


because he does not cheat 
cational experience of the masses is too 
low, a compact group of Brazilian scholars 
is taking material steps to correct. this 
Public 
supreme support of the 


Modern schools are 


being built 
education has the 
new government Malnutrition and = con 
sequently 


here again tangible public health legislation 


disease are too prevalent, but 


has been passed 


The carioca wants to like you. He wants 
to know how you do things He will be 
reluctant to tell you about the beauties of 
his city, but he loves his Rio and will be 
just as proud to hear you sing its praises 
as you would like him to rave about yout 
home town He is a conservative dresser. 


1 


wearing either white linen suits or dark 
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colored tropical worsteds at all times. He 
rarely wears a hat; consequently one never 
has to pay annoying hat-check tabs. A 
foreigner can be instantly spotted by his 
bright ties, hat, or sportswear or his 
Stork Club samba 

As for eating breakfast around 7, 
consisting of half hot milk and half black 
coffee, rolls, marmalade, and fruit. At 
10:30 comes 15 to 20 minutes pause for 
black demitasse and possibly succulent fresh 
pineapple with sugar . big dinner in the 
middle of the day from 12 to 2 more 
black coffee or tea at 4... . then supper, 
not too heavy, around 6:30. The Brazilian 
cuisine is exciting wide variety of sea 
langusta, grouper, bonita, 
etc.), many fine turkey dishes cooked 


food (shrimps, 


with ham or bacon, and stuffed with ripe 
olives, pine nuts, farina and herbs. The 
national dish is “feijoada” (black beans and 
This they eat on 
Desserts consist of exotic fruits 


grilled pork and rice). 
Mondays. 

papaya, pineapple, figs, apples, pears. 

Night life as we in the States think of it 
does not exist in Rio. 
to do in the day and for those who 
wonder “what they do on a rainy night in 
Rio” I mention that very little 
happens after 10 p.m. 


There is too much 


might 


Culturally the masses are going through a 
metamorphosis. Prior to the war the higher 
France for in- 


income group looked to 








—This price promotion is not for 495 dollars, 
but "'cruzieros'’ — or $24.95. Note how promi- 
nently prices are displayed. . . . Upper right, 
this window was installed in 1944 before the 
American influence started to replace the 
French. . . . Lower left, an example of what 
Brazilians think of American-made goods. St. 
Patrick's cathedral, the Empire State building, 
and Radio City are as symbolic of the United 
States to the Brazilian as the Eiffel tower is of 
France to us. . . . Lower right, A Exposicao 
promotes a special "Article of the Day" in this 
window. The merchandise and layout are 
changed daily. As many as 30,000 otherwise 
unadvertised lighters, at $1 each, sold out of 
this window in one day— 


spilation in apparel, home furnishings, and 
manners. The masses naturally reflected 
this taste overtone. Of course the basic 
European cultural influence has always been 
Portuguese and not Spanish. English and 
German influence does not exist. However, 
when the United States entered World War 
Il, things happened in Brazil. Our inter- 
American propaganda was excellent. Our 
soldiers, sailors and aviators were stationed 
in Brazil in large numbers. They, too, did 
a great job because one hears good reports 
about our service men. During the five 
vears our boys were there, things took 
place. Radios now play American }42Z. 
American cigarettes are preferred. H 
James, Vaughn Monroe, Bing Crosby 
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—In the center is Senhora Carvalho, wife of 

A Exposicao's managing director Jose Car- 

valho to the left. Jose Hannig, personnel 
director, is at the right— 


ords sell almost as well as native Brazilian 
music. At the boites, the Carioca dances 
the fox-trot and waltz almost as much as 
he does the samba. American movie stars 
are as well-known and liked in Brazil as 
in the States. Night clubs advertise croon- 
ers as we would a headline act like Jimmy 
Durante. Our boys left litthe Americanisms 
in Rio like the word “jerque,” which to the 
carioca means “jerk”. The important point 
to note in these observations is that the 
cultural influence of the Americans hit the 
masses and is moving from here on up to 
the elite who can not escape the tide, 
whereas the old French influence was the 
coveted wealthy and 
seeped on down in dribbles to the masses. 

Up to the time of the Americans, sports- 
wear was unheard of even around the 
beaches which are on the city’s edge. But 
since the intense interest in American man- 
ners, sportswear is gradually making its 
Along Copacabana beach, some 

the wealthier younger crowd can _ be 
seen in slacks, sweaters and sport coats; 
however, the decided preference is for 
California-labeled sportswear. The Bra- 
zilian prefers American-made appliances, 
radios, fabrics, and of course automobiles. 


possession of the 


appearance. 


\ny merchant who has American-made 
merchandise promotes it heavily and sells 
it quickly. In brief, the Brazilian looks 


with great hope, affection, and trust to the 
\merican which is not necessarily 
the case in the rest of .South America. 


_ Kio has just experienced a war boom. 
'he merry-go-round, however, is over. The 
proceeds of war-time surpluses have been 
held by a relatively small group of people, 
who instead of holding them for post-war 


nsion, used a part when prices started 
ise for speculation in food, imported 
goods, houses, and land. As a result, the 
Prices of Brazilian-made industrial products 
are in the sky. The most serious economic 
lopment lies in the fact that food prices 
risen faster than wages. Hence the 
Brazilian worker has at this time little 
y left to buy anything else. This high 
cost is the result of a failure to grow 
gh for home consumption. Many farm 
Ts went to factories and the farm 
tors have not been able to replace 
lost labor with modern farm equip- 
(Continued on next page] 
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NOW 


AVAILABLE 


IN SPECIAL NEW 
WIDTHS & LENGTHS 


Eaton ‘'Velvety" Grass is 


now being made in |7 in., 


3 ft., and 5 ft. widths and 


in 3 ft. 6 ft., 


15 ft. and 


30 ft. lengths in one piece 


without seams. Buy it by the 


roll and cut the lengths you 
need for each display. 


*“Velvety” is a reg. Trade Mark of 


Eaton Brothers Corp. 


See Your Display Jobber 







EATON BROTHERS CORP. 
HAMBURG, NEW YORK 




























REDIKUT LETTERS 


Die Cut Cardboard Letters 
Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 


2902 W. 76th St. Los Anaeles 43. Calif. 














WIGS 


of Top Quality in 

@ STYLE 

e WORKMAN- 
SHIP 

@ MATERIAL 


Manufacturers 
inquiries invited 


JEANS 
WIG MFGS. 


109 S. iith St. 
St. Louis 2, Mo. 























© Please Mention DISPLAY WORLD When 
Writing Advertisers 








Neater, 
Quicker Displays 


WITH HAotch hiss 
AUTOMATIC TACKERS 


Hold work with one hand, tack it with the other. 
Just press down on the handle to drive staple- 
tacks where you want them. No cracked win- 
dows or snagged draperies. Staples hold bet- 
ter, are easily removed, make inconspicuous holes. 


Model 96 








ee 


Vo TROJAN TACKER 


Hotchkiss Trojan Tacker holds any one of six dif- 


ferent sizes of staples; long or short leg, thick 
or thin wire. Welded steel construction. Dust 
protected slide. Light weight, fits the hand. 


OVER HALF A CENTURY OF EXPERIENCE 
Since 1896 Hotchkiss has specialized in 
the manufacture of superior tacking and 
stapling devices. 

Write for 


details and prices. 


THE E.H. Aotchbeiss COMPANY 


woe,mWwa,at ome £ ete ees 
“Pioneers in ell ‘on best in stepling”™ 
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Distribution of food stuffs has always 
Brazil is geograph- 

potatoes can now 
native- 
factories 


ment. 
been expensive because 
ically inefficient. Dutch 
be bought at a lower cost than the 
grown product. Many of the new 
been expediently erected and may not 
with overseas compe- 
post-war economy, 
United States for 
advice, machinery, and farm 
and of export trade. 
went to Rio to design several 
two stores of A Exposicao 
Modas Avenida (women’s store) and Cari- 
oca (men’s store), but before writing about 
this work, I should like to get over the 
idea to our American display manufacturers 
that Rio and Sao Paulo can be potentially 
markets for them. At present ex- 
difficulties prevent immediate sales, 
would like to develop a 
South American market should start their 
missionary work right now. They. should 
begin by mailing catalogues and direct mail 
advertising to: 


Mr. Jose Carvalho, 

A Exposicao Modas S.A. 
Avenida 13 de Maio No. 23, 
2 Andar - Darke Building, 
Janeiro, Brazil. 


have 
survive when faced 
tition. To cushion the 
Brazil looks to the 
technological 
equipment course 

The writer 
floors for the 


oC od 
change 
but those who 


Rio de 
no display resources in Brazil. 
mannequins, fixtures, 
and lighting equipment. 
know that in Brazil the 


There are 


They need fabrics 
decorative 


It is 


papers, 
assuring to 


—Piece goods promotions are more important 
in South America than in the United States. 
One sees many fabric displays such as these. 
Again note the prominence of prices. . . 

Upper right, the Indian and his fleet feet 
suggest comfortable walking shoes. This is 
American display technique done in an idiom 

the Brazilian understands— 
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merchants will want display equipment de- 
signed and manufactured as we want it in 
the States. We will not have to modify 
our standard lines for export acceptance. 
The largest retail organization in Rio is 
A Exposicao Modas, S.A., operated by the 
Carvalho family. Several years ago, Jose 
Carvalho attended the Retailing School at 
New York university. Soon after, 
ther, several and numerous top 
executives were NYU to study 
American retail methods of finance, stock 
control, customer relations, sales promotion, 
and systems. At present this 
organization is the only store, not only in 
Rio but in all South America, adopting 
American retailing methods. Jose Carvalho 
appreciates the advantage of these methods. 
In six inicreased his total 


his bro- 
cousins, 
sent to 


housing 


years he has 
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vol ime more than 20 times. American re- 
tai ng methods have paid off. Other mer- 
chants will have to get on the bandwagon. 
irs, Roebuck & Co. is building a large 
in Rio. They will fixture in the 

\werican way. Their new plant will help 
to \mericanize existing retailing technique. 
q will help build a large market for 
American display manufacturers, for native 

ulers will soon want equipment more 

Sears. 

lis article is illustrated with photos of 
windows which have been installed in A 
Exposicao Modas. They are the only win- 
dows of this kind in Rio. They are modern 
as we think of modern. The advertising 
manager is Pedro Nunes. The display man- 
ager is Josef Koppel. 

These pictures show the transition in four 
years from French and German display in- 
fluence to American. Incidentally, please 
note that all props and the like must be 
made by the display department . . . as 
mentioned, there are no display resources 
here. There are no other store windows in 
this city of over two million people that 
look like these. They are different from 
the other store displays in several char- 
acteristics. 

Each display is built around one dominant 
merchandising idea. While they do this in 
each window at A Exposicao, they do not 
yet design a bank of windows around one 
store-wide promotional theme. 

Price signs are attached to all goods... 
and they are large (a rarity in Rio.) 

Displays are done lightly. As a matter 
of contrast, observe the picture of a typical 
store in Rua Larga. 

Window displays are changed once a 
week, but A Exposicao has one window 
devoted to an “Article of the Day” (see 
photograph) which is completely changed 
every day—not only the merchandise but 
the props and signs as well. They sold as 
many as 30,000 low-priced lighters at $1 
each in one day out of this window. The 
“Article of the Day” is not advertised in 
This might be a clue to some 
of us who are trying to create a yardstick 
for measuring the value of a window dis- 
play. Of course, it would be an MGM 
production to most of us to have to change 
completely one of these windows every day. 
(Again, this “Article of the Day” promo- 
tion is peculiar to A Exposicao and _ indi- 
cates how progressive is Jose Carvalho.) 

In general, stock fixtures have been de- 
signed and built to expose more stock in 
orderly manner. Gingerbread ornament 
s been removed. Fluorescent lighting has 
n used extensively. 


the papers. 


} 


\ Exposicao is the only large store that 
ls ready-to-wear dresses and men's cloth- 
in big volume. Most women and men 
Rio have their clothing made. There- 
the biggest dry goods volume in Rio 

1 piece goods and suit fabrics. 
re 1s little ready-to-wear sold (outside of 
i:xposicao), stores are»designed around 
e piece goods departments. There are 
umber of small specialty shops in Rio 
t sell to the high-income group. How- 
these shops look like French salons 
1912 era and do not yet seem alerted 

e fact that in Rio it’s smarter to “be 
rican” than French. Soon there will 
wealth of business for American de- 


Because 
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CLEAR PLASTIC 


SALES TRAYS 


Showing off your goods pays off with increased sales. 
Shields valuable merchandise, keeps things neatly, cleanly 
displayed. These beautifully moulded transparent plastic 
trays keep soft line goods in full view to stimulate impulse 


buying. Sensational values. 


Plastic Adda Modern Glamour 
TO YOUR MERCHANDISE DISPLAYS 


E. All-Purpose Utility Box, 
complete with lid, 
Style No. 125, available 
in amber, clear, pink and 
blue plastic. Pack: 6 to 
carton. Inside dimensions: 
14% x 10% x 4 in. 
$48.00 per doz. 
F. All-Purpose Utility Tray, 
Style No. 100, available 
in amber and clear plastic. 
Pack: 6 to carton. Inside 
dimensions: 15 x 9 x 3% in. 
$30.00 per doz. 


For Display in Men's, Women's, Children’s Shops Of: SHIRTS 
SWEATERS SCARFS LINGERIE 





81 


























A. Hosiery Tray, Style No. 
75, in clear plastic only. 
Pack: 12 to carton. Inside 
dimensions: 14 x 4% x 
4‘ in. 

$18.00 per doz. 


B. and C. Sox and Glove 
Tray, Style No. 50, in 
clear plastic only. Pack: 
12 to carton. Inside di- 
mensions: 10% x 44 x 
4'/2 in. 
$15.00 per doz. 

D. Tie Tray, Style No. 35, 
in clear plastic only. Pack 
12 to carton. Inside di- 


mensions: 11% x 4'2 x 
2% wn 
$12.00 per doz 





PAJAMAS BLOUSES 


AND OTHER ACCESSORIES 


Immediate Delivery * Mail Orders Filled 


ART R. COHEN C 


MODERN DISPLAY EQUIPMENT 
e 810 PENN AVE., PITTSBURGH 22, PA. 















MANY EVER POPULARITEMS FOR SUMMER! 


FLOORINGS 
@e@RAFFIA FLAGSTONE 
e SAND AND CORK PAPERS 


And STRIPE SHEEN, the new and novel display material with three-inch heavy velour 
stripes in pastel colors spaced three inches apart. 36 inches wide in 12-yard rolls. 
Write for samples of this useful material which has taken the display field by storm 


ewoood 


because of its beauty and versatility. 


Also write for new swatch folder, showing actual samples of our beautiful and 


colorful display papers. 


DINGLEMAN-WOLFF CO., Inc. 


112 W. 42ND STREET 


Originators and Manufacturers of Distinctive Display Papers 


NEW YORK CITY 18 




















Freshen Up Your 
Summer Displays 


4-Panel 





Screen — Double 


action hinges, 


finished with Karman hand print paper. 


6 ft. 9 in. high. 


Each panel 13 in. wide. 


Colors available: Black and White, Brown 
and Yellow, Gray and Blue, Gray and 


Dark Gray. 


Wharf 


and Oar 


Pr. $26.50 ea. 





Displayer — 2 tone 


weather beaten finish; blue oar; blue and 


white cotton rope; orange fish net. 
high, 3 ft. wide overall. 


23 in. wide. 
9 in. wide. 


NEW ENGLAND 
DECORATORS’ SUPPLY CO. 


122-124 KINGSTON STREET 
BOSTON I1, MASS. 


ot. 
Base 34 in. long, 


2 display shelves 27 in. long, 


Pr. $34.50 ea. 
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signers to design new interiors in the truly 
modern manner. 

Wrapping and change-making are differ- 
ent in Rio and one must understand this 
when laving out a new floor. After the 
customer has made his purchase, the clerk 
calls an errand boy or girl who takes the 
article to a wrapping desk. The customer 
is given a sales check which he takes to 
a cashier adjoining the wrapping desk. He 
pays his bill and is given a receipt which 
wrapper in exchange for 

There is one central 
wrapper and cashier for each floor. 

Modern architecture in Rio is celebrated 
and would rate an entire book. Rio should 
Mecca for young architects. Those 
who are interested should read the Archi- 
tectural Forum's November, 1947, 
Suffice to say here that there is a terrific 
amount of new building going on—more 
than 600 apartment buildings, at least 10 
stories high —and spectacular 
ernment and: office buildings. 

Two broad conditions influence this new 
architecture. First, construction is of poured 
concrete — not steel. Second, north facades 
shield the interiors from 
the tropic sun. While these two conditions 
inspire a functional type of architecture, the 


he gives to the 
his merchandise. 


be a 


issue. 


some gov- 


are designed to 
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great Brazilian architect, Neimeyer, 


is 
established a brilliant school which insists 
on retaining the best of existing colonial 


style in combination with the new fu 
tional techniques and mannerisms. 

A great new thoroughfare called Aven 
Presidente Vargas (more than 250 feet wide 
and more than 2 miles long) cuts through 
the heart of the city—old colonial archi- 
tecture has been torn down —the interven- 
ing hills have been leveled. All new build- 
ings to be erected on Avenida Vargas must 
be 22 stories high. The old trading area 
will extend along this new route. American 
display manufacturers must not forget the 
importance of this new large trading area 
to them, for many modernized shops to be 
located here will be in the market for 
American display products. 

The writer has purposely refrained from 
writing about “the sights” of Rio. The 
February issue of Holiday magazine carries 
three magnificent, beautifully illustrated 
stories on Rio, Sao Paulo, and the interior. 

Here are a few suggestions for those who 
may go to Rio. Fly if possible. Prepare 
for hot weather. Bring dark, light-weight 
worsteds or tropical white linens. Make no 
mental or vocal comparisons with any- 
thing you are familiar with in the States. 
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—This is one end of the Grand Court of John Wanamaker's, Philadelphia, as it appeared for 


the Easter season. 


Munkacsy's “Christ Before Pilate’ was at the other end of the court. 
display director for the store— 


The "Christ on Calvary", by Michael de Munkacsy, is in the background. 


Herbert C. Faber is 
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I ie Brazilian waltz looks strange to 
-remember you will do an_ even 
stranger samba. If you see slums, re- 
ber you have a “wrong side of the 
-s”’ back home. Don’t ask for Amer- 
foods. They will be as unappetizing 
the best “feijoada” an American might 
are. Let your waiter suggest the spe- 

of the house. 
tay away from places that cater to 
ricans. Ride the trolleys; shop the 
quitandas; wander along the water- 
t: drive through the mountains, prefer- 





a in moonlight; by all means spend lots 

time with the carioca on his beaches. 
If vou wish to be alone, say—“I have an 
appointment.” If your carioca friend says 


has one, don’t ask him if he can break 
it. If you must go to the theater, see a 
comedy (two shows nightly, 8 and 10:30), 
not an American movie. Brazilian cigar- 
ettes (named, believe it or not, “Holly- 
wood”) are mild and tasty. Smoke them. 
Don't gripe because American cigarettes 
cost as much as a dollar a pack. If you 
smoke cigars, Brazilian cigars are the best 
in the world. And instead of grumbling 
about the water, which you will not drink, 
enjoy many cups of savory Brazilian coffee 
or creamy beer. Have iced cocoanut milk, 
served in the shell while you sit in one of 
the many sidewalk cafes, observing the 
proud, clean, animated carioca as he passes. 
Dream of the romantic colonial days of 
Don Pedro II when you admire the cool 
mosaic sidewalks. 

And when it rains, note the seductive 
tropical fragrance it wafts in from the 
jungle or the tangy salt air it sweeps from 
the sea. Appreciation of these exotic novel- 
ties leave no time for complaining. If, 
when you leave Rio, you have made a friend 
of a carioca as the writer has of Jose 
Carvalho and Jose Hannig, your life will be 
the richer and you will return a happier 


man 
man 





Go to Rio, but leave your prejudices in 
the States, for in Brazil race, creed and 
color are no measure of a special self-chosen 
superiority. In Rio a man is measured as 
a man and a woman as a woman. 3e 
honest and none will cheat you. Be cour- 
teous and you will be treated as a courtier. 

lf you wish to sell your lines in Brazil, 
show your best-value pieces, not the highest 
profit items. Don’t promise or even imply 
constructions and finishes you don’t expect 
to deliver. Don't pitch double-sales-talk to 

sur customer. While the Brazilian mer- 
chant is a shrewd, hard-boiled trader, his 
enthusiasm for and faith in American pro- 
lucts may let you get away with lawful 
larceny ... but only oncé. 

We are not admired in all Latin-American 

intries, although in all of them we were 
at one time or another the “most favored 

igners.” Unfortunately we did little to 
ntain our preferred position. We are, 
ever, now the white-haired boys in 
Brazil. Whether we remain so or whether 
Wwe become the disliked “imperialists of the 
depends upon the individual be- 

’r of each American who proposes to 

se!) or travel in Brazil. We are all am- 
‘dors of good-neighborliness. In Rio, 
is a delightful mission, for of all na- 
s in the world today, Brazil is one that 
S rely likes us. 
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Dramatize 
your displays!.. 


e At point-of-sale locations 
e In show windows everywhere 


e At conventions, exhibitions, and special shows 
and functions 


e In hotel and theatre lobbies, transportation 
terminals and similar areas 


CONJURCASE is a new dramatic, sensational 


display medium featuring a sequence of three-dimensional 
full-color displays. Products or situations can be shown 
either in life-size or in miniature . .. plus, a unique, crowd- 
stopping method of dissolving one display into the next. 
Changing displays are viewed through a 30” by 18” aperture 
at eye level. It works and looks like magic . . . beats any- 


thing you’ve ever seen before... 


For eye-appeal and buy-appeal it’s 


CONJURGASE! 


For full particulars write or phone 


TRANS-TEC CORPORATION 
538 Madison Avenue, New York 22, N. Y., Phone: Murray Hill 8-0778 
























FLAMEPROOF CELLOPHANE CURTAINS 


in New Spring and Summer Colors, Including: Cerise, 
Nile Green, White Opaque, Red, Green, Clear and Blue. 


MOULDED CELLOPHANE PRODUCTS 
Sea Horses, Butterflies, Easter Eggs 


WOVEN CELLOPHANE VALANCE CLOTH, FLAMEPROOF 
FLAMEPROOF CELLOPHANE CLOTH, Red, Green & Blue. 


Jobbers Inquiries Invited 


STANDARD CELLULOSE and NOVELTY CO., INC. 
476-478 BROOME STREET NEW YORK 13, N. Y. 



















i 
' How to Win 


Your 1 DUEL 


with the 





x 
Eni your sun-exposed store windows 
with transparent. protecting Sun Shades. 
beauty and 


Save money, prolong. the 


salability of all displayed merchandise. 


Let us prove to your complete satisfac: 
tion, before you buy, that Sun Shades are 
vitally needed. Via the coupon below, 
send for a generous sample of the sun ray- 
resisting plastic film used in Sun Shades. 
Place it over a section of any colored 
material and expose to the sun. See how 
Sun Shade protects and helps retain ori- 
ginal colors. See how the sun fades the 


exposed material. 


I accept your offer. Send me a 


generous sample of your Sun Shade 
protective film. 


Store Name 


{ddress 


City State D 
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THE SUN-SHADE CO. 


781-83-85 Chancellor Ave. 


DUEL WITHTHE SUN) so Irvington 11, New Jersey 


Manutacturers of the Original Transparent Sun-Shade 
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Baltimore Guild Meets 


By RANDY IRWIN 
Secretary, Display Guild of Baltimore 


HE meeting of the Baltimore Display 
Guild was held on March 16, at which 
time the organization’s members played 
host to the jobbers, distributors, and manu- 
products in this city. 
Kash, editor~ of 


facturers of display 
Our speaker was R. C. 


DISPLAY WORLD, who gave a_ most 
interesting talk on “The Future of Dis- 
play”. William Isaacs, president of the 


—At the speakers’ table, left to right: Bob 

Kessling, vice-president; John Bonnet, treas- 

urer; William Isaacs, president; R. C. Kash, 

editor, DISPLAY WORLD, and Randy Irwin, 

secretary. Below, the group of Guild 

members and their display manufacturer and 
jobber guests— 





Guild, presided and introduced the speaker. 

Although membership in the local asso- 
ciation is limited to display managers, which 
results in a total roster of 23 members, for 
this special 
privileged to bring as many guests as he 
Accordingly there 
present, which was a bit of a record for our 
club meetings. 


meeting each member. was 


wished. were 51 men 


After the dinner and the business meet- 


ing were concluded, refreshments were 
served, followed by a three-act floor show 
which was arranged by the Guild’s enter- 
tainment committee. The entire evening 
was most enjoyable, and the 
expressed themselves. 


guests so 
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other meeting along similar lines is 


ned for May. However, this will be 
r in the form of a display clinic, with 
t speakers who will discuss questions 


| from the floor. 
Prize Winners Announced 
In ‘Sew And Save" Contest 
venteen judges have finished selecting 
winners in the national “Sew and 
Save’ window display contest which was 
February 21-28, and have named five 
ners in each of the large and small 
store Classifications, as well as eight in the 
chain store division. The contest was re- 
garded as highly successful by the sponsor, 
the National Needlecraft Bureau, in view 
the number of entries received and the 
general calibre of the displays submitted 
from all parts of the nation. 

In the large store group, first prize of 
$100 went to Arthur L. Squires, Stauber, 
Inc., Decatur, Ill.; second place and $50 
went to C. E. Batchelor, Newman's De- 
partment Store, Enid, Okla.; and three 


third prizes of $25 each were awarded to 
the following: John Will Creasy, S. H. 


Heironimus Company, Roanoke, Va.; Alex- 
ander E. Estoysdil, Block & Kuhl Company, 
Decatur; and Richard E. Staines, Vandever 
Dry Goods Company, Tulsa. 

Similar awards were made in the small 
store Classification, the prizes being awarded 
to first, Robert A. Altman, Damon’s, 
Mason City, Iowa; second, M. H. Luber, 
Phe Killian Company, Cedar Rapids, lowa; 
and three third prizes to each of the follow- 
ing: Lou Weisbrook, ho W. Anderson, Inc., 
Owensboro, Ky.; Herberger’s, Rice Lake, 
Wis., and S. H. Schwartz, Weiner’s, Houston. 

Chain store winners were: first, Mary 
False, S. H. Kress & Co. (Store No. 479), 
New Orleans; second, Ida D. Zizda, J. J. 
Newberry Company (Store No. 119), Los 
\ngeles; third prizes went to each of the 
rollowing: Doris Porter and May Canelli, 
|. J. Newberry Company, Santa Monica, 
Calit.; June Alexander, H. L. Green Com- 
pany, Huntington, W. Va.; Harry Blondo 
and B. Trautwein, F. W. Woolworth Com- 
pany, 441 Fifth avenue, New York City; 
D. L. Martin, S. H. Kress & Co., Phoenix; 
Joseph Amarosa, G. C. Murphy Company, 
Pittsburgh, and Mrs. Henrietta Petrie, Mc- 
Crory Stores Corporation, New Orleans. 


Talking Mannequin 
To Be Presented 
\mong recent visitors to DISPLAY 
WORLD was Felix Masso, head of Dis- 
lav Mannequin, Inc., 257 West 17th street, 
New York City, while en route to the 
Southern Display Association’s Conference 
Exhibition at Memphis. The first 
ving of Masso’s new talking mannequin 
made at the Southern show, and more 
tails of the unique figure will appear in 


next issue of DISPLAY WORLD. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
shanges of position, anything pertain- 
ing to display or displaymen any- 
where, 
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TRIEATON BROS. CORP 


TO <r Lane fabrics Coser 


TO: | 





ck. Shoe 


CORPORATION 


25 WEST 4320 STREET, NEW YORK 18, N.Y. 
TELEPHONE Wiscemn~ 72-6600 


March 25, 1948 


Mr. Herman Stern 
Park Lane Fabrics 
45 E. 30 St. 

New York, N.Y. 


Dear Mr. Stern: 


I know you will be pleased to hear that the A.S. Seck spring 
windows are a huge success. A good portion of their appeal 
is due to the realistic quality of the Eaton grass mats 
used as a flooring. 


I would like to take this opportunity to thank you for the 
conscientious manner in which you handled our order. A rush 
job for 120 A.S. Beck stores (involving over 6000 square 
yards) is not an easy item to steer, and keep on schedule, 
You certainly followed through 100%. 


Incidentally, A.S. Beck has earned several awards of merit 
for outstanding spring windows in various cities throughout 
the country. 

Very truly yours, 

A.S. BECK SHOE CORP, 
J.E. Hirschfe 
Display Manager 







OVER 100 A.S. BECK SHOE STORES THROUGHOUT AMERICA 


We have GRASS MATS in 
STANDARD and SPECIAL SIZES 


Gane tect Tae CO Tee Cale Tae 
EACH: $4.50 12.00 14.00 21.25 24.00 
Scatter grass, one pound bags, cellophane wrapped, $1.50 each. 





Special discounts on large quantities 


Lance & Aiea Covsinc. 


45 EAST 30TH STREET —- NEW YORK 16, N. Y. 
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Clare McCune 


Display Bazaar, Inc. 
164 West 24th St. 


New York 
WAtkins 9-5625 
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YUCCA POLES 


Give high dramatic lines to your windows! 
1” to 6” diameters. 6’ to 12’ high. Immediate 
delivery. 


BAMBOO POLES 


From 1%” to 2” diameters. 
per hundred. 





Priced from $18.00 


TAPA PAPER 


Refiecting the charm 
and romance of the 
South Seas. Six de- 
signs; 22” = 38?’. 20 
sheets $7.00. 


BAMBOO MATS 
For backgrounds — 
flooring — _ dividers. 
34%” x 514%” @ $3.95. 
















WRITE FOR 
NEW CATALOGUE 


TREPILRAFT 


535 Sutter St. San Francisco 2, Calif. 
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Nippersink Display Clinic 


By JOHN T. CHORD 
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1945 





Publicity Manager, National Association of Display Directors 


NY retail executive who thinks he can 

“sit” in the driver's seat without con- 

tinually striving to drive his team a 
little better, a little more efficiently and a 
little faster, is truly working at his job with 
blinders. And while blinders are required 
so far as a team of horses is concerned, 
every one in retailing, display included, 
recognizes the importance of intelligent team 
work, the need for competitive examination 
and the value of constructive professsional 
information. 

That is why an aggressive retail display 
association is required! Why the National 
Association of Display Directors became 
necessary! Why each display director in 
every merchandising organization, whether 
the goods being sold is apparel or furniture, 
hardware or cosmetics, appliances or sport- 
ing goods, should make certain he attends 
display’s first clinic devoted to the consid- 
the retail merchandising work 
display controls. And the NADD, appre- 
ciating the retailing importance attached to 
the office of display director, is making it 
possible for every display director to attend 
the Nippersink Clinic for as little as $10— 
the registration fee. In other words, you 
don't have to be a member of the NADD in 
order to attend the clinic. The NADD 
isn’t concerned with membership! The 
NADD is concerned with display! The 
NADD is certain your attendance at the 
clinic will result in your membership in the 


eration of 


NADD and your active participation in 
NADD activities. 
So, “vou can sit in the driver's seat at 


Nippersink,”” May 9-12 and participate in all 
functions at the clinic. But as Nippersink 
facilities are limited, your NADD reserva- 
tion committee, headed by Robert O. John- 
Commonwealth Edison, Chicago, IIli- 
will give NADD members preference 
so far as reservations are concerned. And 
since Nippersink are 
limited, every display director desirous of 
attending the clinic must make that fact 
known to Johnson no later than April 19. 

We make no attempt at this writing to 
give you a “play by play” account of the 
clinic. We are being truthful when we tell 
you that the program is not entirely com- 
plete. We are still receiving letters of ac- 
ceptance from program experts. Nor are 
we going to attempt to list the subjects 
to be covered chronologically. We will suf- 
fice by giving the order of Sunday’s events, 
and finish by listing the subjects to be 
covered. 

How are you going to get to Nippersink? 
You can drive, get there by Greyhound 
bus, Northwestern Railway or NADD 
plastic top coach. But get there, in time 
for registration from 2 to 5, and the NADD 
cocktail party and buffet supper from 5 to 
8. This will be your opportunity to meet 
with top display management and to discuss 
the affairs of the National Association of 
Display Directors. 

As previously mentioned, we make no at- 


son, 


nos, 


accommodations at 





tempt to list the order in which the follow- 
ing subjects will be discussed during the 
actual clinic. But each subject will be dis- 
cussed by a panel of experts, with questions 
welcomed from the floor immediately fol- 
lowing the presentation of each subject. 
3ring your problems with you to the clinic. 

Coordination Of Advertising And Display. 
If the advertisement suggests the display, 
or if the display suggests the advertise- 
ment, they should be coordinated. This 
coordination of advertising and display is 
being controlled very effectively by certain 
retailers. How do they do it? How can 
advertising and display be coordinated? The 
following group of display directors will 
show you: Henry F. Callahan, Lord & Tay- 
lor; Sidney Ring, Saks-Fifth Avenue; Win- 
ston Jones, Franklin Simon; Sam Blum, 
Bloomingdale Brothers; Harold C. Martins, 
Lentheric; Thomas FE. Schenkel, Hutzler 
Brothers; A. J. Roeder, The Wm. H. Block 
Company; K. Francis Hildreth, J. N. Adam 
& Co.; Harry Eastham, Burdine’s; Guy 
Malloy, Neiman-Marcus; R. Graeber, L. L. 
3erger, Inc.; Clement Kieffer, Jr., The 
Kleinhans Company; Philip J. Sandman, H. 
P. Selman & Co.; Lee Wardrip, The Ernst 
Kern Company; Reed Schlademan, The 
Fair; E. L. Vollmer, Joseph Horne Com- 
pany; George H. Wagner, J. L. Brandeis & 
Sons; B. Prangle, Palais Royal; Sam Shaf- 
fer, Kerr’s; R. E. Moriarty, W. C. Stripling 
Company; Howard L. Fanning, Harvey’s; 
Louis A. Banks, The White House; Stanley 
E. Thompson, The May Company; Del 
LeSage, Spokane Dry Goods Company, and 
many others. 

The Retail Worth Of Display Merchandis- 
ing. Management recognizes the importance 
of effective merchandise presentation, be it 
window or interior. Display’s job is to im- 
prove the technique of effective merchan- 
dise presentation. Every display director 
has ideas, but some ideas are dated. How 
modern are the displays in your store? How 
well are your display and advertisements 
coordinated? What can management, pub- 
licity, sales, advertising and display do to 
make displays more effective — retail-wise? 
Broad as this subject is, it will be discussed 
by J. N. Trivers, The Wm. Hengerer Com- 
pany; Donovan A. Eastin, Miller & Rhoads; 
I. F. Boyd, Jr., Boyd’s; J. D. Runkle, Crow- 
ley Milner & Co. 

Color Influences Displays And Customers. 
What does color do for store lay-out, store 
display and store sales? What do you know 
about color? Color can be general, divi- 
sional, subtle, dramatic! Color can influ- 
ence sales! Several outstanding color 
authorities will present their case for color. 
They will cover its use and misuses; the 
psychological effect of color; the role color 
plays in merchandising. These experts are: 
Louis Cheskin, Color Research Institute ot 
America: Walter C. Granville, Container 
Corporation of America; W. L. Hancock, 
The Martin-Senour Company; Howard 
Ketcham, Howard Ketcham, Inc. 
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fhe Changing Trend In Display. The 

hnique of display is changing from 

sods placed in window and store areas” 

“merchandise presented in window and 

re areas.” There is an idea in back of 

ry effectively merchandised window and 
erior display. Top display management 
1m several leading retail organizations 
present the technique they use in de- 
oping their displays. They are: Sol 
Kamensky, Kirven’s; Al Parke, L. A. Darl- 
Company; Jim Buckley, Saks-Fifth 
venue; John R. Cooper, Mandel Brothers ; 

p. F. E. Zimmer, Ward’s. 

\re “Dealer Helps” Helpful? What is 
vrong with dealer helps? Why don’t they 
get better acceptance by displaymen and 
retailers ? How can they be improved? 
Since this type material will be continued 
to be furnished retail stores by national 
advertisers, clinic discussions of common 
problems should prove constructive. The 
following producers of such material will 
conduct this session: M. Kallenberg, Kay 
Incorporated; W. L. Stensgaard, W. L. 
Stensgaard & Associates; Albert Hailparn, 
Einson-Freeman Company; E. L. Reibold or 
G. A. Phillips, Cluett, Peabody & Co.; 
Rav Hickok, Hickok. 

Store And Departmental Layout And De- 
sign. The architect designs the store and 
plans the layout. His consideration of ap- 
pearance, traffic flow and customer service 
controls and influences his design. How 
does he direct and control design and layout 
progress? Professional design is important 
whether its application is intended for a 
new building project or just an individual 
floor or department. Display can influence 
design conception, but not until display ap- 
preciates the problems of the professional 
architect. Store layout and architectural 
design problems will be presented by such 
experts as: Morris Lapidus, A.I.A., archi- 
tect-designer; E. A. Lundberg, Pittsburgh 
Plate Glass Company; Kenneth C. Welch, 
Grand Rapids Store Equipment Company; 
C. S. Falkenhainer, Rexall Drug Company: 
E. Paul Behles, E. Paul Behles & Asso- 
ciates; H. Creston Doner, Libbey-Owens- 
Ford Glass Company. 

The Decorator Influence. The success of 
any retail establishment depends upon sales. 
As increased sales are the result of in- 
creased traffic, decorator rooms — whether 
newly decorated store sales areas or deco- 
d rooms in home-furnishing areas — 
create increased customer traffic and _ in- 
uence increased sales. Many retailers are 
taking advantage of this important sales 
lium to increase traffic, and America’s 
-flight decorators are being consulted. 
o are those decorators? P. A. Mac- 
ister, Montgomery Ward & Company; 
illiam Pahlmann Associates, Inc.; Edward 
Wormley, and Alexander Girard. 
he Store And Its Displays Are Illumi- 
d. Lighting plays a most important 
in influencing customer sales. Mer- 
dise to be sold must be seen. Dramatic 
ting sometimes creates illusions which 
nullify its purpose. Actual demonstra- 

of light and its effect on merchandise 
be part of this clinic session. These 
ting engineers will present their case, 
will answer questions regarding light 
problems: C. M. Cutler, General Elec- 

Carl W. Zersen, Chicago Lighting In- 















































the truly discriminating 


display manager will want 


. to evaluate the complete 
? cavalcade of Cylando Plastic Flowers 


NORTON CENTERPIECES INC. 
119 WEST 24TH STREET, NEW YORK CITY II. N. Y. 





THIS MONTH WE FEATURE... 






























KORRECT-WAY’S 


Tapered 


GARMENT RACKS 
in Adjustable 
and Rigid Heights 


No. R306 FOUR POST ADJUSTABLE RACK (illus- 
trated below). Easily adjusted from 48” high to 
69” high for merchandising and displaying all 
types of garments. All steel construction, beautiful 
R306 chrome plating, 14” tubing. Four uprights are 
welded to heavy solid steel bases and are tapered 
at the top to receive the double rail and one-piece 
top. Four 6” tapered extensions and four 15” 
tapered extensions are furnished 
with each rack to easily adjustable $ 7 5 00 
coun 


heights. 5’ over-all length. 









= Illustrating Use of 15" Extensions 
For Moking 63" High Rock 































No. R296—48” HIGH RIGID 





RACK each $59.50 
No. R297 60” HIGH RIGID 
RACK each $59.50 











Four post double 
rail rack comes with 
4—9” tapered ex- 
tensions and 4—6” 


RACK LITERATURE 
Just Off The Press! 


for adjusting Illustrating the complete 
heights. line of KORRECT-WAY's 
tapered racks, including: 
heavy racks, light racks, 


trouser racks and skirt racks. 
Gs) Yours for the asking, write 
us today. 


WILLIAMS CORPORATION 


4 SOUTH LIBERTY ST. BALTIMORE, MARYLAND 






























































VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 3-5968 


Complete 
photographic files 


Window 

and Interior Display 
Service for Department 
Stores and Specialty 
Shops — mailed weekly 


Reprints 
always available 


at moderate prices 


Studio Still Lifes 


Complete 
information and samples 


sent on request 
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stitute; Johan C. Kromhout, Sylvania Elec- 
tric Products Inc. 

National “Store-Wide” Promotions. The 
most effectively coordinated retail sales pro- 
motional programs are those developed by 
the national magazines. They literally ‘do 
not spare the horses” when it comes to pro- 
viding retail stores with promotional ma- 
terial. This material consists of cards, post- 
ers, blowups, window and_ advertisement 
ideas and layouts, interior spot displays and 
departmental layouts. We believe display 
directors attending the NADD clinic would 
like to learn just what national magazines 
are developing in the way of retail promo- 
tional material. And we know the national 
magazines want to know how they can pro- 
vide material that will be even more helpful 
to retail display. Questions wil be answered 
and asked by: Angeline Dougherty, Vogue; 
Virginia McCone, Ladies’ Home Journal; 
Ruth Kain, House & Garden; T. Norman 
Williams, The American Weekly; Frances 
McFadden, Harper’s Bazaar; Cort N. Palm- 
er, House Beautiful. 

Display Evaluation. To evaluate or not 
to evaluate? That is display’s most im- 
portant question! The means to use and 
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the medium to be employed to establish 
display’s worth to retailing is display’s 
problem, and display’s job. What has gone 
before, so far as display evaluation is con- 
cerned, will be outlined by representatives 
from the profession who have had a hand 
in display’s evaluation. The work to be 
done wil be outlined and the profession's 
plans will be established. This important 
phase of retail display will be covered by 
Carl Haecker, Butler Brothers; Dean 
Charles M. Edwards, Jr., and Professor 
Howard M. Cowee, New York university 
School of Retailing. And if their schedules 
permit, Albert Bliss, Bliss Display Corpora- 
tion and Howard P. Abrahams, National Re- 
tail Dry Goods Association. 

Publicizing Retail Display Merchandising, 
A great deal of copy has been written about 
display! A great many windows and inter- 
ior set-ups and departmental arrangements 
have been photographed! But all too little 
material is ever published! Maybe display 
directors do not know how to obtain or do 
not appreciate the worth of such publicity. 
The clinic discussion of the subject by dis- 
play’s most important editors should prove 
not only the worth to display of publicity but 
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y Tony Brinker 


























OAC WAS BORN IN LONDON 
44 YEARS AGO. HIS EDUCATION 
STARTEO THERE ANO WAS CON- 
TINUED DURING HIS BOYHOOD 
INTHE UNITED STATES .HE GRAD- 
UATEO WITH A DEGREE OF LLB 
FROM THE LAW DIVISION OF ST. 
LAWRENCE UNIVERSITY. LESSER 
SOLO ARTIFICIAL FLOWERS FOR 
DISPLAY DURING #IS SPARE 
TIME WHILE ATTENDING SCHOOL, 
ANO FULL-TIME ON THE ROAD 
BETWEEN GRADUATION IN 1926 
ANO ADMISSION TO THE BAR OF 
NEW YORK STATE IN 1928. 




























ANO AT THE REQUEST OF AN 
ARTIFICIAL FLOWER MANUFACTURER 
LEFT THE PROFESSION To START 

A NEW DISPLAY FIRM WHICH HE 
OPERATED UNTIL HE ORGANIZED 
WIS OWN DISPLAY BUSINESS. HE 
WAS SEVERAL SALESMEN ON THE 
ROAD. JAC IS MARRIED AND HAS 

A DAUGHTER, AGED II, WHO Is STUDY- 
ING ART ANO INTENDS JOINING HER 
FATHER IN BUSINESS. HE FOLLOWS 
uP COURT DECISIONS AS A HOBBY 
ANDO ENJOYS TAKING A CHARITY 
CASE TO HELP OUT SOME UNFORTUNATE. 
HE 1S ACTIVE IN POLITICS AND 
FRATERNAL ORGANIZATIONS « 


NEW YORK CITy 





DISPLAY PRODUCTION CENTER, nel 
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way to acquire it. You will obtain this 
rmation from: Frank P. Kendall, The 
ional Research Bureau; Earl A. Dash, 
men’s Wear Daily; D. Allyn Garber, 
vartment Store Economist, and R. C. 
h, DISPLAY WORLD. 
fetailing Reels Off A Few Subjects. 
ry man interested in display as a pro- 
ion has often been told “One picture is 
th a thousand words.” But how many 
play directors actually appreciate the im- 
tance manufacturers and retailers attach 
that simile? The work that has been ac- 
iplished in the above field can best be 
ionstrated by projecting on NADD clinic 
eens a few examples of this type material. 
You will see, among other subjects: “Fabu- 
is Fields”, produced for Marshall Field 
& Co.; “It’s Done with Mirrors”, produced 
The Mirror Manufacturers Association; 
\dventure in Style’, produced for The Car- 
pet Institute, Inc.; Tobe’s Fashion Film, 
produced for retailers for fashion and dis- 
play training, plus many additional subjects 
covering display control as produced by re- 
tail and merchandising organizations. 
Wednesday, May 12. On Wednesday, 
May 12, display’s first NADD clinic will be 
closed with the election of NADD directors 
and officers. Members of the NADD will 
find complete information regarding the sub- 
ject under Article VI, page 8, and Article 
VII, pages 9-10, of the NADD’s book of 
objectives and by-laws. Only members in 
good standing may participate in this ses- 








sion Immediately following the election 
the affairs of the NADD will be discussed 
and the work of the association will be 
plotted. Evaluation, publicity, arrangement 
and fact-finding committees will be named 
and a managing director for the NADD will 
be appointed. The NADD is your associa- 
ion! Be present at this meeting or be 
satisfied with the way retail display, your 
profession, will be directed impersonally by 


I 


How To Get To Nippersink. Nippersink 
is 65 miles northwest of Chicago. It’s but 
1 short trip by Greyhound bus, or takes 
just over an hour by Chicago & Northwest- 
ern Railroad. Or if you are in the Chicago 
area, you can drive to Genoa City, Wis., 
ver Highways 31 or 12, or you can drive 
up on 41 or 45, cutting west to 12 on 173. The 
lodge is located about 5 miles to the east 
outside Genoa City. If you arrive by train 
or bus, the Nippersink station wagon will 
meet you. But we must know how you 
plan to arrive. 

briefly: Regular daily bus service leaves 
the Greyhound terminal at 12th and 
igan avenue in Chicago at 7:15 a.m., 
12:10, 4:15 and 7:30 p.m. Train service on 
the Chicago & Northwestern Railroad is 

mewhat limited with departures at 2:00 

on Saturday, May 8th, at 8:15 a.m. on 
Sunday, May 9th, and at 8:13 a.m. on Mon- 
lay, May 10th. 
\1 addition we propose to operate on Sun- 
May 9th, a chartered plastic-top motor 
from the Hotel LaSalle in Chicago 
t to Nippersink lodge. This coach will 
leave at 12:00 and will return at 1:00 p.m. 
or ednesday, May 12th, arriving in Chi- 
bout 3:15 p.m. in time for late after- 
train connections. Round trip rate 
Will be $5. per person plus the 15 per cent 
[Continued on page 109] 
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Colonial 
Lanterns 


No. 4 — COPPER WITH 
BRASS BARS 





20"" High 
9"" Wide 
3" Post Base 
No. 3CP a 
Solid Copper — Steel Bracket, 21" high, 13" 
wide overall, painted black........ .$24.75 


JOBBERS INQUIRIES INVITED 


SLEEVE FORMS 


Save Time - Get Results 
Perfectly Shaped 
$4.50 pr. — Without Springs 
$4.85 pr. — With Cuff Springs \ 
$5.00 pr. — With Full Springs \ 
F.O.B. Factory 
Sizes 37-38 


TANZER DISPLAY CO. iveeert as. ass. 



























KORRECT-WAY’S 


Tapered 


GARMENT RACKS 
in Adjustable 
and Rigid Heights 


No. R306 FOUR POST ADJUSTABLE RACK (illus- 
trated below). Easily adjusted from 48” high to 
69” high for merchandising and displaying all 
types of garments. All steel construction, beautiful 
chrome plating, 1%” tubing. Four uprights are 
welded to heavy solid steel bases and are tapered 
at the top to receive the double rail and one-piece 
top. Four 6” tapered extensions and four 15” 
tapered extensions are furnished 

with each rack to easily adjustable $75 00 


heights. 5’ over-all length comm 










R306 
= Illustrating Use of 15"' Extensions 
For Making 63’ High Rack 


























No. R296—48” HICH RIGID 
RACK each $59.50 
No. R297—60” HIGH RIGID 
RACK each $59.50 





Four post double 


Syagl spares RACK LITERATURE 
4—9" + red =. 

ieasinia aul dot Just Off The Press! 
See Gdlection Illustrating the complete 
heights. line of KORRECT-WAY's 
tapered racks, including: 
heavy racks, light racks, 
trouser racks and skirt racks. 
Yours for the asking, write 
us today. 


SAMUKL C. DUTCH & SON 


487 WASHINGTON STREET BUFFALO, NEW YORK 
Florida Branches 
MIAMI ST. PETERSBURGH 


4 


hi 
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CRESCEN 
Quality 
BOARDS 








IMPRINTED LINING 
FOR POSITIVE 
IDENTIFICATION 


a product of 


Cuicaco CarpBoarn Co. 
670 W. WASHINGTON BLVD. CHICAGO 














DISPLAY WORLD 


HOME FURNISHINGS 
DISPLAY AT MACY'S 
[Continued from page 45] 


all the merchandise the highlight color for 
each window is selected to either blend 
with or point up the adjacent one. With 
us a single home furnishings window is an 
exception. We present them in groups of 
three or five or ten because we feel that 
they give greater impact and create a strong 
memory picture in the mind of the window 
shopper. This may lead to future sales 
rather than immediate impulse response. 

Now we try to find a single, simple gim- 
mick or display prop that will give form 
and unity to our presentation. It needn’t 
be elaborate and shouldn’t be. Our dis- 
play props are always secondary to the 
merchandise for we know that the prime 
reason for display is to sell, to sell mer- 
chandise and our plant, not props. From 
then on the routine is much the same as 
employed in bringing furniture windows to 
completion. 

From the above planning and installation 


procedure you realize that windows like 
these entail a great deal of painstaking 
work. Home furnishings are my first love, 


however, and always will be. I can mini- 
mize the efforts involved because I get such 
a lift out of them. 

There are no set rules for any form of 
art expression nor any set standards for 
criticism. From some 15 years of experi- 
ence in home furnishings at Macy’s, where 
they represent a great portion of total sales, 
I have learned a few things that may be 
helpful in making your displays easier and 
a cut above your competitors. 

Repeat your drapery fabric on at least 
one chair in your room scheme. It is a 
simple and almost positive rule for making 
your room “pull”. Use a drapery treatment 
whenever you can. It will give softness 
and warmth to a room. 

Use sofa pillows. They can help you 
pull a color from an opposite side of the 
room and promote sales in your pillow 
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department. (There are few sofas ma: 
that are comfortable to lounge in with 
pillows.) 

3y a wise choice of furniture and 
arrangement within the limits of your win- 
dow space, strive for conversation groups 
and try to suggest the rest of the room. 

Place a table close enough to almost every 
chair so that a book, a magazine or a 
cigarette will always be at hand and be 
sure that they are. Your rooms will look 
livable and lived in. 

Use skirts on most chairs and sofas, 
unless the frame is built close to the floor, 
and your.rooms won't have a leggy look. 

See that your groupings are properly 
lighted, and by that I don’t mean window 
lighting. Project yourself into that room 
and live in it while you're planning it. 
When you envision the just right place for 
a lamp to read or play bridge by — put one 
there. 


Avoid artificial flowers. They make your 


rooms look sterile. Within your budget 
limitations use fresh flowers and plants and 
replenish them as soon as they start to 
fade. 

Use antique accessories with your con- 
temporary furniture pieces. They give 
warmth and background to the too-sleek 


lines of most modern furniture. Choose 
them carefully, however; the more classic 
expressions of a period are best. 

The limitations of window space impose 
certain restrictions in your furniture pat- 
terns or groupings. The constant variant 
is color and it should be the most carefully 
planned part of your presentation. When 
you choose a wall color do it as carefully 
as if you had to live with it for the next 
few years. When your paint shop mixes 
it be sure that they submit a large sample 
that you can test in the window in which 
it will be used and that you allow for 
day and night lighting and for reflections. 
Play your color impulses and play them 
hard. If you’re wondering whether you 
should include a certain item, appealing 
in itself but irrelevant to the rest of your 








—Giant letters spelling the word "Sale" featured this display by Mrs. T. K. Wallis, Benesch 

& Sons, Allentown, Pa. Constructed of wallboard on | by 2-inch wood frames, the letters cost 

$15 each and were finished in bright red. They are now regular props and will be used from 
time to time with different finishes— 





Mma‘ 
ith« 


and 

Win- 
roups 
room, 
every 
or a 
id be 


look 


Ofas, 
floor, 
look. 
perly 
ndow 
room 
g it. 
e for 
f one 


your 
idget 

and 
© to 


con- 
give 
sleek 
oose 
ASSIC 


pose 
pat- 
‘lant 
fully 
Then 
‘ully 
next 
1Xes 
nple 
hich 
for 
ons. 
hem 
you 
ling 
‘our 








APRIL, 1948 


me, discard it. Try for color you can 
as well as see. 
you would have authoritative drapery 
curtain treatments let a competent 
yery man install them. His is a highly 
ialized field and whether your window 
tment looks as you had visualized it or 
something hung out on the line to dry 
nds upon the expertness of the hanger. 
hen the florist delivers your flowers and 
ts let someone with an aptitude arrange 
or do it yourself. And I don’t mean 
t placed in a container; I mean arranged 
a view towards suitability of space and 
ier and with a grave respect for the 
nt possibilities of the flowers themselves. 
general, remember, what you are doing 
may become the commonplace to- 
row. A new drapery or curtain treat- 
nt, a new way of grouping furniture or 
tures can, in a few seasons’ time, become 
lume buying habits. Give your furniture 
home furnishings windows the same 
eful high-fashion impact your ready-to- 
windows have. Home furnishings are 
fashion-wise as your latest Rosenstein 
ss. Handle them with the same fashion 
hority you develop in apparel, as care- 
and as well. Accessorize correctly, 
ose your backgrounds judiciously, and 
r store will attain and maintain authorits 
leadership. 


Point Of Purchase Group 
To Meet May 12 


he Point of Purchase Advertising In- 
stitute announces that its annual mecting 
will be held at the Hotel Biltmore, New 
York City, Wednesday, May 12. The 
morning session opening at 10 o'clock will 
he devoted to the membership meeting. 
fheme of the afternoon meeting will be 
\dvertising at the Point of Purchase.” 
Speakers include Herbert Stickle, ad- 
vertising manager of Westinghouse’s home 
ippliance division; George Mosely, adver- 
manager, Seagram Distillers Cor- 
poration, and J. Ward Maurer, adver- 
ng manager, The Wildroot Company. 
\ feature of this session will be two 
name” entertainers, who will be spotted 
during the afternoon. 
Displays of advertising material will be 
placed by members of the Institute, and 
Canada Dry driver-salesman training 
on proper placement of display ma- 
rial will be shown continuously while the 
hit is open. The Seagram “circus” 
play, utilizing sound, color and motion 
ombination, will have a prominent 
among the displays. 


Line Of Metals Shown 
In New Folder 


booklet featuring the widespread use 
pre-plated “Nickeloid” metals has just 
issued by American Nickeloid Com- 
Peru, Ill, and is available to any 
ufacturer, product designer, or sales 
utive who writes for it on his company 
rhead. 
e booklet is profusely illustrated with 
dreds of photographs of products large 
small which utilize these modern metals 
decorative trim or for functional use. 
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How to Make Your Hosiery Displays 





ThiHi Tip-Toe Fairy 
Form flanked by NeHi 
Weighted-Toe Fairy 
Forms. 





NON-FLAM Fairy Shoe 


Forms are also available for 


display of all men’s, women’s 


and children’s shoes. Send 
for Bulletin 286 today. 


For most effective display of men’s, women’s and 
children’s hose, order your choice of the complete line of 
Fairy Forms. 

Fairy Hosiery Forms’ 25-year record of satisfaction 
is proved by sales records in thousands of stores through- 
out the country. 

All Fairy Forms are now available made of NON- 
FLAM Fairylite. 

Send today for the catalog describing the COM- 
PLETE line of sales-compelling Fairy Shoe and Hosiery 
Forms. 


SHOE FORM CO. INC, AUBURN, NX. ¥. 





















At Last—A Real 
PIN CUSHION HOLDER 


... and Wax Lubricated Pins 


The handiest time-saver ever offered display men! 
Keeps full supply of pins right where you need 
them — handy, quick to find and use. Fits lightly, 
compactly on wrist. When pins are gone new filled 
cushion can quickly be inserted. Wear like wrist 
watch under cuff. PIN CUSHION BRACELET. 89c 


Ready-filled Cushions (45 lubricated, non-marking, 
adamantine steel pins in each cushion) doz. 48c 


Add 50c handling charge on orders under $5.00. 


ELLSWORTH H. BATES 





207 NO. HAMILTON STREET MADISON 3, WIS. 
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THIS MONTH WE FEATURE... 





I qe Ilustrating Use of 15" Extensions 
| For Making 63"' High Rack 











WRAY WILL 


21-23 So. Second Street 
MEMPHIS, TENNESSEE 












KORRECT-WAY’S 


Tapered 


GARMENT RACKS 
in Adjustable 
and Rigid Heights 


No. R306 FOUR POST ADJUSTABLE RACK (illus- 
trated below). Easily adjusted from 48” high to 
69” high for merchandising and displaying all 
types of garments. All steel construction, beautiful 
chrome plating, 1%” tubing. Four uprights are 
welded to heavy solid steel bases and are tapered 
at the top to receive the double rail and one-piece 
top. Four 6” tapered extensions and four 15” 
tapered extensions are furnished $ 00 
with each rack to easily adjustable 75 

ok 


heights. 5’ over-all length........ 











No. R296—48” HIGH RIGID 


RACK each $59.50 
No. R297—60” HIGH RIGID 
RACK each $59.50 





Four post double 
rail rack comes with 


RACK LITERATURE 
Just Off The Press! 
Illustrating the complete 
line of KORRECT-WAY's 
tapered racks, including: 
heavy racks, light racks, 
trouser racks and skirt racks. 
Yours for the asking, write 
us today. 


ISPLAY CO. 


535 Gravier Street 
NEW ORLEANS, LA. 


4—9”" tapered ex- 
tensions and 4—6” 
topered extensions 
for adjusting 
heights 





ERI03 ER137 


ERI11 


ER102 ER105 ER101 


WORLD’S LARGEST MILLINERY HAT RACK MANUFACTURERS 


EMPIRE 


HAT RACK & FIXTURE CORP. 


7 EAST 19th STREET, NEW YORK 3, N.Y. 
Tel: GRamercy 7-4385 








Year-Around Display Materials 
Authentic Materials For Displays A 
Natural used with Light 
An extraordinary 


Dramatic 


seasonable foliage weight, 
unbreakable, easier to move and set up 


See your Jobber or write us direct 


medium to the Display 
Photos on request 


NATURAL DESERT DISPLAYS 
Ralph H. Ralph & Son Coolidge, Arizona 





AVAILABLE 
Plastics — Internal Carving 
Finished Products — Contract Work 


Displays — Signs — Novelties 


CARADAY SALES CO. 
Dept. P. 81 Willoughby St., Bklyn 1, N.Y. 
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NADI Growth A Boon 
To Display Business 

The National Display In- 
dustries announces the election to member- 


Association of 


ship of the following companies: Crait- 
masters, Los Angeles; Lustra-Cite Indus- 
tries, H. H. Gould, New York Disp! Ly 


Center, Walters Displays, Inc., S. Liebmann 
Studio, Price Fabrics Co., and Plastic Fab- 
ricators, all of New York City. It is further 
announced that 14 membership applications 
are being processed at the present time. 

This growth of the NADI 
effective which this 
organization is doing to stabilize the dis- 
play collective work to 
publicize the dramatize the important role 
which the industry plays in the growth and 
development of display as an important and 
essential retailing function. 

At this time display interest is approach- 
ing a climax with the impending mid-year 
display show, June Market Week, to be 
held at the Hotel New Yorker, New York 
City, June 20-25. Already six entire floors 
of the hotel have been reserved for exhibit 
these in addition to the showrooms 
of the New York members who will confine 
their presentations to their own locations. 
This reflects the participation of nearly 
every NADI member in this important sell- 
ing and promotion event. 

A trade exposition of this size and scope 
deserves the attendance of display 
user and executive and have 
made to accommodate a_ record-breaking 
influx of display people. The management 
ot the Hotel New Yorker is giving its 
fullest cooperation in making guest rooms 
available for show visitors. 

It has reported that the 
business is in the midst of a mild 
sion, but from first hand reports the situa- 
tion is more in the nature of a 
readjustment to the requirements for more 
effective selling in a competitive consumer 
market. 
than ever before and more selective in their 
display purchases. 


reflects the 
work industry-wide 


business and by 


space, 


every 


plans been 


been display 


reces- 


postwar 


Buyers are more value conscious 


Display goods are being 
bought with specific needs and uses in mind 
and with an eye to dollar value. 

All of this makes the approaching June 
Market Week of more importance than ever 
before and alert displaymen will not pass 
up this rare opportunity to view and study 
the display products of the entire display 
industry under one root. 

The officers of the NADI are as follows: 
Freund, president, Decorative Plant 
New York City; Trowbridge 
H. Stanley, first vice-president, L. A. Dar- 
ling Mich.; Earl W 
Gasthoff, second vice-president, E. W. Gast- 
hoff Manufacturing Company, Danville, IIL; 
Richard J. Adler, treasurer, The Adler-Jones 
Company, Chicago; Albert 
Bliss Display Corporation, New York City. 

The board of directors 
are are as follows: Richard J. Adler; Albert 
Bliss; L. J. Charrott, L. J. Charrot Com 
pany, New York City; Sylvan Freund; E. W 
Gasthoff; A. Mendle, American Fixture & 
Manufacturing Company, St. Louis; Georg 
Silvestri, Silvestri Art Manufacturing Com 
Trowbridge H. Stanley; I. 1 
Company, t 


Sylvan 
Corporation, 


Company, Bronson, 


Bliss, secretary, 


members of the 


pany, Chicago; 
Vierheller, Garrison-Wagner 
Louis. 

[Continued on 100] 
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invisible Plastic Shade | . ee 
Controls Sun Damage Oy ee 
Peace \ transparent plastic material, free from i | ee nl 
ere vis dyes or coloring, is now available 
a 7 for tection of merchandise in window | 
oe dis} s against sun fading. Clear as ; 
ei: cryst | to shoppers’ eyes, the new color- ' 
Fab. less ades — trade-named “Intra-( hem” — 
i can lowered inside show windows as a 
rther : ‘ ie . = ‘ 
aie virtually invisible film without darkening a 
me the splays or distorting colors. Yet dis- : 
ae pla ire said to be fully protected against 
vowertul ultraviolet rays that bleach and 
wide I : Scare 
dis- ruin displayed merchandise. 
x to Discovery of the colorless shade prin- — 
role ciple came through seven years of research 
and by the Transparent Shade Company, Los 
and Angeles To check on the efficiency of 
the chemicalized plastic, the nationally | 
ach- known engineering firm ot Smith-Emery weagied 
year Company was engaged for an unbiased 
» be laboratory study of various commercial — 
vork shade materials. Samples of the chem- tha: promote sales and efficiency 
oors icalized clear and dyed acetates were 
bit placed under the rays of a powertul are, There are greater sales from merchandise well displayed. This illustrated case 
oms flaming between iron electrodes. Rich in is one of many modern styles that are available for immediate delivery. Available 
fine ultraviolet light, this radiation was passed in full, two-thirds or half vision styles. Four, five or six foot lengths, 20 inches 
ons, through samples of each film, then photo- wide. Either natural birch or combed oak finishes with or without fluorescent 
arly graphed on the plate of a large spec- lighting. All prices F. O. B. Minneapolis. 
sell- trograph. By this  scientifle method was | 
measured the amount of each frequency ° - 
a : se Poe ae i ee aie Write for our Free Complete Write for our Free Folder on 
slay reds to the palest purples, thence upward | Store Fixture Catalog Tulox Fluorescent 
een into. the invisible ultraviolet, with its and Price List. Diffusers. 
cing powerful sun-burning and __ bactericidal 
lent effects S. e ‘a 
its tiie tad Lalas oa tore Pp a new Free Service for you 
yms it Smith-Emery report revealed that 
the chemicalized acetate—clear “Infra- If you are planning a new store or remodeling your present one, here is a 
rm Chem” — blocked off all measurable light | service that will help you. Send us the dimensions of your store and a rough 
tia below 4,100 Angstrom units (i. e., all | sketch. We will make a complete layout showing the utilization of our fixtures 
ae ultra-violet), but had no particular effect | and the exact cost to you. Remember there is no charge for this service. 
=e m visible light. | | 
oi ie 4 ; , : Experienced, for Atlantic Seaboard States. An excel- 
seis cee eee ee complete a SALESMAN ie opportunity for a qualified man. Must be able 
ner without dimming the display director's | : : ; ; 
y a to make store layouts. Give your experience in 
ous iretully planned color effects, are so WAN TE f le 
leir bvious that the Transparent Shade Com- ssinadlsieichaa 
ing pany is converting some 80 per cent of its 
ind present production capacity to manufacture STORE FIXTURES, 
ft clear “Infra-Chem” shades. Price of = EQUIPMENT AND 
ine the new colorless shades, which are cus- DISPLAY MATERIALS 
ver tom-tailored to individual store  require- 
ass ments. ill venmin a6 tis tices Mi Manufacturers — Converters — Distributors 
idy 26 South Sixth St. Minneapolis 2, Minn. 
ay ; 
: | BRANCH OFFICES:  Sc™a.S%. ecient, Be 
me Brosnan Presents Mannequin : ve , 
int To Display Class 
ige Mary Brosnan, head of the Mary Bros- 
ar nan Studios, has presented an_ especially 2 
ae as eee ee Cri ae 
St- Instructor, for use in the course on “Win- 1 
1. ; low Display Techniques” at the City Col- BIG PICTURES! 
1es lege School of Business, New York City. Gi | A N T Display men everywhere realize the 
ry, Miss Brosnan presented the fashion figure eye-appeal value of photo-blow-ups 
ty. t evening session course so that the R.C.S. Giant Prints are ready to go 
T's Students might have the advantage of to work for you. For window or 
ort Wo! g with an actual mannequin de- P 8 | ] counter displays, presentations, 
m- $121 to wear the current apparel. murals. And they’re not costly! 
W en oa : «, aa (Photo Blow-ups) 
& 1, Who is also industrial designer 
Pm esc the stadents the advantage 0 IIIA 
“ +” the students the advantage of 



































1 ul x and working with actual window 
: lisy f a Cay pa : ' Write or Phone Today for 
IX Ss 4 H rs . . - 
>t +] — und bas re them about the R.C.S. Giant Print Price 
¢ of color, design and display as List. 
parts of the merchandising pic- Phone STATE 5977 ® Div. of Rapid Copy Service, Inc. 
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KORRECT-WAY’S | 


Tapered 


GARMENT RACKS | 
in Adjustable 
and Rigid Heights 


No. R306 FOUR POST ADJUSTABLE RACK (illus- 
trated below). Easily adjusted from 48” high to 
69” high for merchandising and displaying all 
types of garments. All steel construction, beautiful 
chrome plating, 1%” tubing. Four uprights are 
welded to heavy solid steel bases and are tapered 
at the top to receive the double rail and one-piece 
top. Four 6” tapered extensions and four 15” 
tapered extensions are furnished $75 00 
with each rack to easily adjustable 

heights. 5’ over-all length........ oe 





R306 
18 Gam Illustrating Use of 15” Extensions 
| For Moking 63" High Rack 




















No. R296—48” HIGH RIGID 





RACK each $59.50 
No. R297—60” HIGH RIGID 
RACK each $59.50 

































Four post double 


rail rack comes with RACK LITERATURE 
cuaen uae one? Just Off The Press! 


fer adsearne Illustrating the complete 

heights. line of KORRECT-WAY's 
tapered racks, including: 
heavy racks, light racks, 
trouser racks and skirt racks. 
Yours for the asking, write 
us today. 


MIDWEST DISPLAY EQUIP. CO. 


2310 LOCUST STREET ST. LOUIS 3, MISSOURI | 
7ZZSO) 
Le2® 





BUDGET VALUE IN CORSILLO WIG S. ee 


There's real value in the Corsillo interchangeable, plas- 
ticized wig. Here is a wig that retains its original beauty, 
its natural softness permanently .. . and can be restyled 
at nominal cost. 


It is obvious that only Corsillo, originator of this modern 
wig, can offer these advantages. Your displays will 
benefit by the Corsillo interchangeable, plasticized wig 
... and so will your budget. 


— 


Ask your display distributor 
er mannequin manufac- 
turer... or write direct to 


EMIL CORSILLO, Inc. 


Lesigue “et of Piru HMatr Preces 






Corsille for the name of 
Meee 82 V WE O-0 D 








the nearest supplier. 











Frank Whitelam Retires 
After 46 Years In Display 


Frank E. Whitelam, display director oj 
R. H. Fyte & Co., Detroit, retired on April 
1 after 46 vears in the display profession, 
Thirty-five years of this time were spent 
with America’s largest shoe store, where 
Kenneth Nief now takes over the display 
department. The latter had been Whitelam’s 
assistant for several years. 


During Whitelam’s service with Fyfe's 
his windows won many national and _ local 
awards. He has been an enthusiastic mem- 
ber of the Detroit Display Club, holding 
several offices with the organization, in- 
cluding that of president. Also he has 
been program and entertainment chairman 
for national display conventions held in 
Detroit. A member of long standing in the 
International Association of Display, White- 
lam has been active in its successor organi- 
zation, the National Association of Display 
Directors. 

Plans for the near future include a trip 
to the West coast to visit a son, Reed 
Whitelam makes his home at 16859 Lawton, 
Detroit 21. 





Manhattan To Furnish 
Fashion Fair Figures 

Manhattan Mannequins, Inc., New York 
City, has been chosen by the sponsors oi 
the Fashion Fair of 1948 to supply the 
mannequins to be used at the exposition at 
Madison Square Garden, June 7-13, it is 
announced by Norman S. Sherman. Manu- 
facturer of “Multi-Quins”, the firm will 
produce 200 to 250 figures for the event 

Sherman has stated that in addition to 
the current set of mannequins which will be 
used at the fair, an entirely new line is 
being designed. The new set of figures 
will have body measurements and _ facial 
features that will permit their use for 
either juniors or misses. 

These new figures are being styled | 
Winston Jones, display manager of Frank- 
lin Simon, New York City. The line, to 
be made in six poses, will embody the 


)V 


measurements of the average American 
woman of about 25 years of age. Different 
hair styling and a clever innovation sug- 
gested by Jones to assist the displayman in 
size transformation will accomplish _ the 
change from junior to miss. 

The company has also announced the 
introduction of “Multi-Quins” in children’s 
figures in the 6-year-old group. It will soon 
have available 2-year-olds and other chil- 
dren’s sizes. 





Automobile Company Signs 
For Terminal Displays 

A contract with McArthur Advertising 
Corporation, New York City, has been 
signed by the Kaiser-Frazer Corporation, 
Willow Run, Mich., for three dimensional 
displays to be installed in Grand Central 
terminal, New York City, and railroad 
terminals in Washington, Detroit, St. Louis, 
and San Francisco. 

The McArthur organization reports that 
the annual space rental and display cost 
of the settings will amount to more than 
$150,000. 
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LORD & TAYLOR, 
WESTCHESTER 
[Continued from page 53] 


rows of oars. The Teen Shop tor 


vit vith a pink, gray and white striped 
WW ceiling, makes extensive use of 
anciiul displayers atop the counters. 


Dressing rooms are pink ceilinged, are 

i with illumination having a daylight 
and have bright pink curtains with 
r cartoons. Large expanses of glass 


all - 

diow a maximum of daylight throughout 
tore and are supplemented by careful 

in lighting to give the whole interior 

4 gx of light and spaciousness. 


\mong the humorous decorative touches 
hout the store for the opening were 
pink papier mache pigs at each of 

rre’s entrances. On the side of each 

pig was painted, “We're as happy as pigs 
iver to be in Westchester”. Blooming 
nt of each of the entrances were groups 
es bearing bright pink imitation apple 


Phe new store was designed by William 


Snaith, of Raymond Loewy Associates. 
\rchitects were Starrett and Van Vleck, and 
the construction was done by George A. 
Fuller & Co. William G. Heep, Jr., is 


managing director of the store, assisted by 
William H. Gengarelly. 





Reflector Flood And Spots 
Announced By Westinghouse 


Two new 75-watt, hermetically sealed, 
internal reflector lamps have been de veloped 
by engineers of the Westinghouse Lamp 
Division, Bloomfield, N. J. One, a reflector 
food, and the other, a_ reflector spot type, 
supplement the standard 150- and 300-watt 
.-40 bulb reflector flood and spot lamps. 
fhe mushroom shaped R-30 bulb lamp is 
smallest floodlight and spotlight lamp 
vith built-in reflector ever offered generally 

tandard voltage ratings of 115, 120 


ae 

The dimensions of this lamp—5i6 inches 
maximum overall length by 334” nominal 
liametet are such as to make it especially 


in lighting applications where lim- 
space is available or where small, 
spicuous lighting units are desired. 





New Animation Unit 
For r Displays 


ew magnetic motor powered by a ten 
ishlight battery, to operate point of 
ickee, has just been announced by 
rnia Medal Products Company, Holly- 
Calif. 
nted by the late Ferdinand von 
the unit has been extensively 
and has demonstrated its ability to 
a window or counter display for 
| months. 
of the features of this new motion 
ire said to be: low cost of unit, 
of operation, elimination of fire 
and ease of installation, with no 
cords or wires required. 
lous size units are now being manu- 
d and are designed for motion from 
desk calendars on up to large win- 
splays. 
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What’s COOKING at... 


Window 
Interior 
Promotional 
Fashion 
Display Props 
and Aids 
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FOLIAGE SPRAYS AND 
NOVELTIES THAT ARE 
NEW AND DIFFERENT. 


BASE METAL OR DIA- 

MOND DUST BELLS, STARS 

CLUSTERS, UNITS AND 

MANY SURPRISES IN THE 
MAKING. 





For weeks and weeks a staff of top flight designers at BELMONT 
PRODUCTS has been cooking up a batch of new ideas for fall 
and Christmas of 1948, and when it is served to the trade you 
will find it to be the best display dish of the year. 


Peed 2 2 2 2 ee), 2 ee on ee, ee 2) 


BELMONT Products Inc. DELAWARE AVE. and SOUTH STREET 


PHILADELPHIA 47, PA. 














Open Front 
Display Case 


Pattern Design 
Lucite 
Excellent interior dis- 
player. Suitable for all 


accessories. 12" high, 
18" wide, 10° deep. 


$16.00 











each 
Supreme Display Equipment Co. 
MURRAY TENENBAUM, formerly of J. B. Williams 
Ln! West 37th Street é Tel. LO 3-2681 e New York 18, N. Y.= 
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Color Reproductions 
At Lower Cost 

Display manufacturers whose salesmen 
sell from colored illustrations will be in- 
terested in a new process developed by 
Transcolor Corporation, 527 Lexington ave- 
nue, New York City, whereby full color 
reproductions are said to be made available 
at comparatively low cost. 

New methods, according to Winthrop P. 
Moore, bring original plate-making costs 
down drastically without sacrificing quality 
or fidelity. Reproductions can be made from 
any color transparency. Counter and dis- 
play cards and prints for salesmen’s kits 
can be turned out for as little as 25 cents 
for either 8 by 10 size or postcard size. 


Change Of Positions 
For Don Quire 

With Sears, Roebuck & Co. and Demery’s, 
Detroit, before the war as display assistant, 
Donald Quire is now in charge of display 
and advertising for the Capitol Fashion 
Shop and Fair Store, Inc., Frankfort, Ky., 
and also Bing’s Fashion Shop, of Lawrence- 
burg, Ind. 


"Flexees'' Contest 
Is Planned 

Artistic Foundations, Inc., New York City, 
has announced a national window display 
contest for “Flexees” garments, with awards 
totaling $3,600. 

Only the company’s merchandise must be 
displayed, with the window being on view 
any time between April 12 and May 15. 
Entry is by 8 by 10 photograph. Identical 


be made in each of the three 


iwards will 
divisions of the contest; these classifications 
are (a) department stores whose corset 


fh 


volume is more than $200,000, (b) for thos« 
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—A giant of the orchid family is this 6-foot 
specimen made for the Proctor Electric Com- 
pany. Hand-sprayed and hand-formed, the 
orchid is of ''Cylando" plastic and was used 
by Proctor for the firm's exhibit at the Chi- 
cago Home Furnishings Show. So well was 
the display prop received that the firm plans 
to tie-in the orchid with its line of electrical 
appliances. (Photograph by courtesy of Nor- 
ton Centerpieces, New York City)— 


with volume under that figure, and (c) for 
corset shops and specialty shops. 

First prize in each division is a $500 
Saving Bond for the display manager, with 
a Bulova watch for the corset buyer; second 
prize is $300 and third award is $100; the 
corset buyer in each case receives a Bulova. 





—For Easter, the store of Jas. K. Wilson, Dallas, presented a series of windows in which yellow 
flooring and a spring green backwall provided the basic color scheme. At the rear were rose 


pink sheets of music, with gold splatter finish. 


Seated on the clef of each sheet was a pink 


and white animated rabbit, with two rabbits for the larger units. The windows were by Virgil 


R. Andrews, formerly of the West coast— 
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Leigh Allen Resigns 
Macy Position 

eigh Allen, display director and man- 
agement councillor of R. H. Macy & Co., 
New York City, has announced his resig- 
nation from that post effective May 15. 
Allen, at the same time, announced that 

was leaving the Macy organization to 
establish his own industrial design firm to 
be known as Leigh Allen, Inc., with offices 
at the Hotel Plaza. 


\llen is a graduate architect of Princeton 


iversity. He also studied design and 
hitecture abroad. Upon his return to 
this country, he spent several years in the 


motion picture field as a designer and actor. 
He joined the Macy display organization 
13 years ago. Since then he has been re- 
sponsible for such spectacular Macy pro- 
jects as the Latin-American Fair of 1941. 
Before planning this exhibit, he spent two 
months travelling throughout South America 
seeking inspiration, ideas and merchandise 
items for the Fair. Recently he has been 
responsible for the interior design of the 
new Macy branch stores and for the cur- 
ent remodelling program at Macy’s main 
store at Herald square. He has also served 
as interior design and display consultant 
to several other department stores affliated 
the R. H. Macy & Co., Inc., group. 
\llen intends to capitalize heavily on his 
tail store knowledge and experience. In 
addition to serving as consultant for the 
interior design of stores, hotels, night clubs, 
ind theatres, he will specialize in the func 
tional design of consumer products. 
William H. Howard, vice-president and 
iblicity director of Macy’s, has expressed 
his regret at losing Allen’s services as 
lisplay director but said that the organi 
tion wishes him every success in his new 
ire. Howard added that no successor 
llen has been chosen as vet. 





Philadelphia Market Week 
Plans Under Way 


The Philadelphia Associated Display In- 
lustries has appointed a committee of eight 
evolve plans for a Philadelphia Display 
Market Week. The committee was appointed 
meeting of the organization in the 
Iphia hotel on March 23. 
luded in the group, which is em- 
| to complete final plans and report 
membership, are Max Bogaev, of 
Decorating & Fixture Company; 
Naythons, Naythons Display Fixture 
pany; Moe Cohen, Frederick Weinberg 
pany; Harry Meyers, Advance Display 
pany; Thomas Comerford, Lit Brothers ; 
Gibbs, Frank & Seder, and Mare 
Bonwit Teller. Edward Wagenfeld, 
lent of the group, and Ed Arkow, of 
w-Lewis Associates, will act as ex- 
10 members. 


t 


\ 
\ 


members also approved the sugges- 
the executive committee that three 
lay directors be appointed to the execu- 
body until elections of members can be 


committee also was appointed to 
nge for a PADI welcoming committee 
he coming national political conven- 
scheduled for Philadelphia in June 
luly. 
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STOP THE SHOPPE 


GREGORY MOTO 





ee | 








sl 
The GREGORY MOTOR is composed of three parts: 


1—Solenoid type “field coil 2—Curved swinging “armature” 3—Mercury valve "switch" 
Each motor is equipped with a 6 ft. cord and plug attached. Size—2" thick, 6" high, 6" 
wide and will operate in an 8° space. The armature is actuated by the magnetism of 
the "field coil’ as in any motor except in this case the end of the armature passes through 
an open coil. 


The motor is of pendulum type which eliminates the necessity of cams, levers and reduction 
gears. It works on either A.C. or D.C. — 110 to 125 volts lighting circuit. It has been 
known to operate for five years without service of any kind. The current consumption is 
almost nil, less than a 10 watt lamp. Practically any reciprocating motion is obtainable 
and will animate your displays efficiently, smoothly and quietly at an incredible low cost. 
We maintain an Experimental Department to help you with your individual problems. 
Write us concerning the nature of your display or demonstrator and we will gladly coop- 
erate with you. 


DELIVERIES CAN BE MADE 
IMMEDIATELY FROM STOCK 


GREGORY MOTORS, Inc. 


320 BRIDGE STREET BROOKLYN I, N. Y. 
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Easter Garden De 


—The Easter rabbit came to Davison-Paxon's, 
by plane this year and found an 
over-size garden waiting for him — complete 
with throne a la Santa Claus. 


Dudley Pope's Easter millinery windows is also 
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with Easter eggs and a large head .j 
lettuce from which peeked a= miniatt 
bunny. Pastel flower pots filled with tulips 
and daffodils lined the edge of the pat 
and a paper sculpture train on the ba 
ground wall was loaded with eggs and 
bunnies. 

Dudley Pope is display director for 
store. 

For a group of millinery displays, Pope 
used settings of the type shown above. 
A giant bird’s nest was caught in real 
branches, sprayed white, with pastel high- 
lights. Romantic spring millinery was 
shown on ceramic egg heads on which were 
delicate designs of ivy, clover and_ spring 


flowers. Additional eggs in pastel colors 
were shown in the nest, and additional hats 
were hung on the branches. Flanking 


shutters and copy ribbon were sprayed pal 
lilac and pastel glass eggs were scattered on 
the floor. The background was in a pale 
pink, lighted to produce a lavender glow 


Luxe 


Promotion Received 
By Surace 


Formerly with Ann Lewis in Baltimore, 
Paul A. Surace has been transferred by the 
firm to Washington, where he will direct 
display tor the five stores located in the 
District. Also early in April he assisted 
the opening of the company’s new. store in 
Richmond, which is called The Moss. 

Surace’s former connections were witl 
Mangel Stores, Memphis, Oppenheim Col- 
lins & Co., Brooklyn and New York City, 
and with Frederick Loeser’s, Brooklyn. 





Larger Quarters 
For L. E. Hier 

Formerly at 9% North Fourth © street, 
Minneapolis, L. FE. Hier Display Equipment 
Company is moving to 23 North Sixth street 
where the firm will have about twice the 
space previously occupied. A partial show- 
room will be included on the first floor, 
with the main showroom on _ the second 
floor. 


Chicago Club Hears 
Local Retailer 

Members of the Chicago Display Club 
following a dinner at the New Boston Store 
on April 6, heard an interesting talk on 
display in modern retailing as seen by 
Edgar Schnadig, president of the firm. 

\lso on the program were Edith Rayspis 
and her All-Girl Revue, and a showing 
the Louis-Wolcott championship fight pt 
tures. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Story Of Wallpaper 
Told In Displays 
story of wallpaper, from its history, 
and production to its decorative use 
ntemporary homes was vividly pre- 
din a ten-day exhibition of the Wilton 
wen, Inc., wallpapers, which opened 
6 at Paine’s of Boston. The showing 
nued through April 15. 
ire than 40 hand-printed wallpapers, 
ling 13 new designs and many new 
ations for other designs recently intro- 
were spotlighted on four of the 
furnishing store’s six selling floors 
three window displays. 
ith emphasis on the growing importance 
illpaper as the basis of successtul 
decorating schemes, ten model rooms, 
ettes, and furniture groupings were set 
1) to demonstrate the effect of the wall- 
rs in appropriate surroundings. 
point out that wallpaper design is 
ive art, the 13 new patterns were 
umed like pictures and suspended from 
specially constructed wire unit which 
d the “Gallery of “48” in the main 
uisle of the second floor. 

Occupying the center panel in the gallery 

was the “Boston Scene”, a new wallpaper 

signed especially for Paine’s. The other 
new designs and colorations will subse- 
he available in all sections of the 

1 States. 

store’s “salute to spring” theme was 

ied out by gaily-colored wallpapers, 
green and white displays, and a dramatic 

‘Cascade of Wallpapers” decorated with 

green plants. Spotlights were focused on 
cascade, which consisted of eight wall- 
paper-covered panels staggered diagonally. 
second floor display also included a 
nds at work” section. Here a crafts- 
trom the Old Stone Mill, Adams, 
where the Owen papers are printed, 
reened actual pieces of wallpaper in 
demonstrations. In addition, a series 
tographs showing various stages of 
paper design and construction were 
cted into a huge shadow-box. 

Designs featured in the gallery and_ the 
were supplemented by additional 
with furniture groupings flanking 

ilery. One panel explained the his- 
wallpaper. 
Hearn's Display 
Under Pearl 


nard Ginsberg, president of Hearn 
tment Stores, Inc.. New York City, 
nnounced that in future the display 
tment operation will be supervised by 
Pearl, sales promotion manager, for 
coordination of the display and ad- 
ng departments in promotion work 
Friedman is in charge of display at 





D. GS. Williams Brochure 
ls Now Available 


w brochure showing new and original 
nt racks and sign holders, many ot 
of aluminum, has been prepared by 
Williams, Inc., and is now availabl 
uest to the firm at 498 Seventh ave- 
New York City 18 
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COLUMBIA 


BAMBOO 
40“ WIDE, 8‘ HIGH 


Here is another of the sensational Colum- 
bia display products which will have 
many uses in your summer decor. This 
versatile prop will give your displays at- 
tention-compelling beauty, and at the same 
time it is easy to use. 

The handy 40” wide sheet makes this ma- 
terial rapidly adaptable to many of your 
display needs; case trim, ledges, posts, ete. 


GIANT ROMAN 
The sensational one-piece background, 
8 feet high by 1014 feet wide. This ma- 
terial may also be secured in sheets 44 
inches wide. It is strong, rigid and dura- 
ble, made of 15 pt. stock with 90 lb. kraft 
backing. No reinforcement required. 


ORDER FROM YOUR JOBBER TODAY 


If your jobber cannot supply you, write 
us direct. 


Manufactured by 


COLUMBIA DISPLAY MATERIALS Inc. 


179 Pacifie St., Brooklyn 2, N. Y. 



































KORRECT-WAY’S 


Tapered 


GARMENT RACKS 
in Adjustable 


and Rigid Heights 


No. R306 FOUR POST ADJUSTABLE RACK (illus- 
trated below). Easily adjusted from 48” high to 
69” high for merchandising and displaying all 
types of garments. All steel construction, beautiful 
R306 chrome plating, 1'%«” tubing. Four uprights are 
= Illustrating Use of 15" Extensions welded to heavy solid steel bases and are tapered 
For Making 63" High Rack at the top to receive the double rail and one-piece 
top. Four 6” tapered extensions and four 15” 
tapered extensions are furnished $ 00 
with each rack to easily adjustable 7 ‘ 
heights. 5’ over-all length. . . ae com 























No. R296—48” HICH RIGID 


RACK each $59.50 
No. R297—60” HIGH RIGID 
RACK each $59.50 





Four post double 


epierepalbenagates RACK LITERATURE 
te My ar Just Off The Press! 


topered extensions ° 
for adjusting Illustrating the complete 


heights. line of KORRECT-WAY's 


MAG THIGPEN 


heavy racks, light racks, 
BURLINGTON, NORTH CAROLINA 


trouser racks and skirt racks. 
Yours for the asking, write 
us today. 





































Headquarters for 
BAMBOO RATTAN 
MATTING 


All types and sizes for every 
purpose. Featuring South Seas 
Motifs. Largest selection of 
quality display material. 
Priced reasonably 
Immediate delivery 


Send today for latest price list 
Pacific Bamboo 


Products, Inc. 
1188 South LaBrea Avenue 
Los Angeles 35, California 
















































ardboards 
are Different! 


‘““NAT-MAT’’ Cardboards are 


your assurance of proven de- 


pendability, full value and quality 


throughout. 


Remember Cardboards are 
different, you will be glad you 


insisted on “NAT-MAT.” 


NATIONALCARD,MAT &BOARDCO. 


Manufacturers 


4318-36 CARROLL AVE., CHICAGO, ILL. 


Allied Mills 
11422 Se. Broadway, Los Angeles, Calif. 


Peterboro, Ont., Can 
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NADI GROWTH A BOON 
[Continued from page 92] 


The purposes of the association are ably 
presented in the following paragraphs taken 
from its membership booklet: 

“The National Association of 
Industries comprises the leading concerns 
engaged in the manufacture and distribu- 
tion of display equipment and materials of 
every description. These include such items 
as Animated Displays, Artificial Flowers, 
Chrome Furniture, Clear Plastic Fixtures, 
Display Fabrics, Display Heads and Apparel 
Forms, Display Papers, Glass Fibres, Itin- 
erant Displays, Mannequins, Mannequin 
Wigs, Metal Display Fixtures, Paper Sculp- 
ture, Papier Mache Novelties, Plaster and 
Composition Novelties, Special Display 
Promotions, Wire Displays, Wood Displays 
and custom-built displays. 

“The association is nation-wide in 
and endeavors to promote the use of 
play on a wider scale in the retail field and 
better understanding of the 
this medium in the field of 

This is being accomplished 


Display 


scope 
dis- 


to impart a 

importance of 
merchandising. 
by an extensive advertising program in the 
retailing and display journals and already 
the impact of this campaign is being felt by 
all those engaged in the display business. 

“Another important activity is a research 
that much factual information 
and experience data may be obtained to 
prove the superior selling job that modern 
display does for those who have learned to 
use it properly and skillfully. 

“To facilitate the presentation and sale of 
its wares the association conducts two 
national Display Market Weeks, which have 
been widely attended and have proven highly 
standpoint. These 

semi-annually, in 


New 


program so 


successful from every 


held 


December, at 


market weeks are 


June and Chicago and 
York City. 

“The association naturally encourages the 
highest mem- 


bers and expects them to adhere to accepted 


business standards among its 


trade practices and ethics. As a result the 
industry is highly regarded for the char- 
acter, integrity and reliability of its mem- 


bers. 

“Most progressive and reputable display 
firms participate in this fine work by be 
NADI. The membership 
now than 100 companies, 
representing an overwhelming volume of the 


longing to. the 

comprises more 

display business 
“Special information regarding display re- 


sources will be gladly furnished by Mr. 
Trowbridge H. Stanley, chairman of the 
Publicity Committee, care L. A. Darling 


Company, Bronson, Mich.” 


The association now maintains a_ per- 
manent office at 11 E. Walton place, Chi- 
cago 11, under the direction of John F. 
Bowman, Jr., managing director. All cor- 


respondence regarding the association should 
be directed to this office. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 








JULY, 1948 





TWO NEGATIVES 
MAKE A POSITIVE 


[Continued from page 57] 
carefully when the background is put into 
the windows. 


Interior displays are planned two or three 


weeks in advance, except in emergencies, 


Sometimes these rush jobs are installed 
within two or three hours, but such rush 
set-ups are held down to a minimum for 


they interfere with the daily work schedule. 


Not all windows are changed with equal 
Large ones, which entail great 

much work, left in for 

Regular sized windows are 
Normal planning for both 
10 days in advance, 
special two to three 
weeks; for seasonal promotions, excluding 
Christmas, six weeks. Christmas planning 
starts in earnest in August, but the general 
thinking goes on all year. 


frequency. 

expense and 
two weeks. 
changed weekly. 
kinds of windows is 
but for promotions 


are 


Despite the fact that Christmas, 1947, is 
now past, the Bon Marche’s Christmas win- 
dows are worth thinking about in terms of 
48, for they were little than 
tional. The Bon has used coordinated sound 
and action in corner windows at Christmas 
time for several years. 


less 


sensa- 


In order to get its effect in a 
scene, and in a toy train scene, the display 
made up a 
dollars, 


manger 


department special rig which 
cost thousands of 
ordinated action with sound. 
each scene was first timed, and the timing 
had to be perfect. Then a 


to correspond with the action. 


and which co- 


The action of 


record was cut 


In the Nativity scene, for instance, when 
the reached a_ certain spot, th 
curtains in the were drawn 
and on a predetermined high note a light 
glowed beneath the Christ-child. Presently, 
proper 
peared in the sky above, the doors opened 
at the rear of the window, and people came 
bearing eilts through the snow. After the 
climax, the curtains were again drawn over 
music taded 


music 


window back 


during mood music, an angel ap- 


the window as the out. The 
crowd, watching from the outside, waited a 
short period for the starting of another 
show. It was a_ beautiful, reverent, but 
theatrical production put on on a_ large 
scale. 

The train scene was equally fine. There 
were snow covered hills and trees in_ the 
background, with a small village in_ the 


foreground for the trains to pass through 
To show the effect of day changing into 
night, the background was gradually dark- 
ened while lights came on in the buildings 
of the village and showed through the win- 
the trains. Meantime, all 
the movement and lighting were synchron- 
ized with the music. The rumbling of the 
train roaring the the ringing 
of the bell while the main train stopped in 
the village, and the chug-chug as it 
started up, plus the whistle as it neared the 
crossings all added to the realistic effect. 
Periodically snow fell from above while the 
music helped to create the sound of a bliz- 
zard. It was an ey 
that pulled capacity crowds at all hours of 
the day and evening. 


dows of moving 


over tracks, 


slow 


> 


eve-ear arresting scene 
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Temporary Store Front 
Becomes Display Area 


The realm of retail display has been 
tended literally beyond the store front 
th the installation of a special display 
signed by Dana O’Clare, Inc., for the 


Ivwood facade enclosing Bloomingdale's 


th street front during extensive struc- 
ral modernization of that New York 


tore’s exterior and interior. Ranging in 


ight from 24 to 30 feet over a length 
210 feet, the temporary wood front 


ffers an impressive expanse of “billboard” 


ea for the duration of building opera- 


ons, which are expected to require about 
six months for completion. At the re- 


uest of Helen Wells, of the store’s design 
jepartment, O’Clare’s firm was engaged 


create a display which would tell 


yassersby of the improvements to be looked 


for within the store as a result of the 


= 


ork under construction. 


The display contains more than 20 fig- 


ures scaled to just slightly less than life 
ize. These are engaged in various con- 


ae 


struction tasks or shown in amusing poses 


lated to the cartoon-style copy in con- 


ersation balloons. One burly workman, 


- instance, admires a flower pot he holds 
his conversation tells of modernization 


in the store’s flower shop. Brightly painted 
ind cut from plywood, the figures are 
xecuted in a light, informal style. The 
display tells an animated story on what 
vould otherwise be the bleak wood front 
associated with building programs during 


construction period. 


Test To Be Conducted 
By Display Group 


he sales-building effectiveness of win- 
displays of the “Philip Morris” type 
be given a definitive test between 
ch 15 and June 1 in Rochester and 
cuse, N. Y. The test, conducted by 
Finders Associates, is sponsored by 
otf Purchase Advertising Institute. 


\ccording to Norman F. McKean, the 


institute’s executive secretary, the study 


been planned in cooperation with the 


splay research committee of the Asso- 


tion ot National Advertisers, but is 


nanced entirely by members of his group. 


ur parallel groups of 30 stores have 
selected, two in each city, for drug 
luct displays, and four groups of 10 
will carry the hardware windows. 
group will feature window displays 
one product, and each store will be 
entoried for all four test products and 
two major competitive products to 


stallations will be made by a pro- 
sional firm, and close supervision will 
maintained to obtain maximum accur- 
of inventories. It is expected this 
will provide producers and users of 
ot purchase advertising material a 
Istick by which to check the power of 
displays. 
sults of the study will not be available 
several months, but a preliminary re- 
will be presented at the annual 
ting of POPAT at the Hotel Biltmore, 
York City, on May 12. 


| 
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For Beach Wear 


t 3H NET 21%4" Standard fish net, aves size, 29' x 29’. 


94 sq. yards, White... ... 20.22.6054. esa $18.00 
COE (Us oes even cncceseds ee Ane Ie 22.00 
Minimum 20 yards — per sq. yd... .30 
2" x 2" with ter hol $ 5.00 100 
CORK FLOATS 2," x 1 sii onabie tae ot Bara 7.00 a 100 
31%"' x 2" with center hole 15.00 per 100 

Natural 

Smart for ladders, rails. Mini 30 ft. 
SISAL ROPE or ladders, rails inimum — 
MM omc der sora aah eee ee een .09 ft. 
Whit lored: 

COTTON ROPIN V4" Tightly woven — 24 yds... $ 3.50 
I" Tightly woven — 24 yds...... 10.50 

Natural 

Th d | . 

SEA FEATHERS Medium —. 18.24" tall $ 9.00 dz. 
Large — 24'-36" tall... merrier er ey 

Natural 
Small eee $3.00 dz. 
SEA FANS Medium - Pee 6.00 a 
ee Ee iy , 12.00 dz. 
Giant ... 18.00 dz. 


Large Natural 


SPONGES Smart for beach settings. Odd shapes. (6" to 15") $10.00 Ib. 


Natural 


Small — 6" $7.00 dz. 
STAR FISH a — OF fol. ce. 12.00 dz. 


Large 


CONCHE SHELLS Beautiful natural colors $12.00 dz. 


Natural 


On strings, 30" | $4.00 dz. 
BAHAMA SHELLS °° ‘irs stp 5.00 dz. 


In pastel colors 


LARGE SHELLS ett hand, 12" long $18.00 dz. 


FISH 


Crushed 


(Set of 3.) Papier mache, in colors. 
12x 5x 1%": 8% x 6% x 1%"; 9% x 5% x 14" $3.00 set 


B tiful ted lors. Pearl finish $20.00 100 Ibs. 
PEARL CHIPS eautiful assorted colors earl finis ~~ ot s 


Send for catalogue and price list of 200 items to trim displays 


& 


43 W. 


RTS and FLOWERS nc’ 


MANUFACTURERS e@e IMPORTERS 
56th ST., NEAR 5th AVE. NEW YORK 19, N. Y. 











RIBBONS 


Direct from Manufacturer to You 
DISPLAY JOBBERS TAKE NOTICE 
We Solicit Your Patronage 
GROS-GRAIN RIBBON OUR SPECIALTY 


Also Cut-Edge Taffeta and Satins 


J.BURLOCK COMPANY 


105 W. 40th St., New York 18, N. Y. 


LOngacre 5-3514-5 
Selling Agents for 
THE POST NARROW FABRICS CORP. 


Middletown, Conn. 
MANUFACTURERS OF RIBBONS 
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Seasoned 
Sales 


Executive 
of 
Highest Calibre 





























Must be man with broad ex- 
perience in organizing sales agencies 
in key cities — preferably in field 
of distribution of wood products, 
display cases, specialty store fix- 
tures and kindred articles. Must 
have unimpeachable personal and 
business record. Excellent. salary. 
bonus and opportunity for advance- 
ment! 





Write, in confidence to: 


wi 


Julian J. Behr Advertising 
Agency, Dixie Terminal 
Bldg., Cincinnati 2, Ohio. 







































poo 


| 

bi 

se ul t 500 FIFTH AVENUE 
a’ 42>° STREET NEW YORK 18 N Y 

















(on ©} E-Fed -S Be rela\ 
cMome Office and Tuclory 


140 WEST FOURTH ST 
CINCINNATI 2, OHIO 
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Four Changing Scenes Shown 
By "Conjurcase" 

\ spectacular changing-scene display 1s 
provided by the “Conjurcase” developed by 
Trans-Tec Corporation, 538 Madison ave- 
nue, New York City, and 
The case incorporates electronic 


recently an- 
nounced. 
optical and lighting principles developed 
during the war. Four’ three-dimensional 
scenes are shown by the device, one dis- 
play melting into another in regular se- 
quence much as “dissolves” are used in 
motion pictures 

\ typical sequence of scenes 1s for “Coca- 
Cola”, showing a family engaged in home 


activities for each of the four seasons — 


with the advertised product of course figur- 
ing prominently in each setting. The scenes 
are presented in an eve-level display area 
measuring 2!4 by 1% feet, behind which is 
a shadow-box which is the tocal point of 
the unit. 

The “Conjurcase” is made available on a 
rental basis, with the settings being espe- 
cially designed and made up tor the mer- 
chandise to be featured. 





College Competition 
For "Shopping Center" 

\ competition among students at archi- 
tectural colleges for the design of a model 
“shopping center of the future,” conducted 
by the Store Modernization Show in co- 
American Institute of 
\rchitects, has been announced by John 
\W. H. Evans, managing director of the 
show. A committee of the AIA and _ re- 
tailing executives will judge the entries. 


operation with the 


Twenty-two architectural colleges already 





APRIL, 


1948 





have agreed to submit entries. There wil 
be three prizes with cash awards of $50 
$250 and $125, respectively, and two honor 
able mentions with awards of $75  eacl 
Models and drawings of winning entric 
will be exhibited first at the Store Modern 
ization Show at Grand Central Palace, Ney 
York City, July 6-10, and later may b 
sent on tour of chambers of commerce i: 
key cities of the United States and Canada. 

The problem is the unification, both i; 
interior and exterior appearance, of a 
square block of retail stores into an ideal 
shopping center. The stores must be in a 
presently established commercial center of 
a city of approximately 75,000 inhabitants 
near each college campus. 

The model “Shopping Center of — the 
Future” must include 10 to 12 medium-sized 
shops, a general food store or supermarket, 
a department store, a newsreel theatre, a 
restaurant and snack bar, a nursery, a 
relaxation area tor children and adults, and 
a street-level parking area. 


Gruning Is Named 
By Ithaca Store 


Leon D. Rothschild, president of Roth- 
schild Brothers, Ithaca, N. Y., has con- 
firmed the appointment otf William P. 
Gruning as display director for the store. 
He was formerly in a similar position with 
Virginia Dare Stores, Detroit, and was at 
one time assistant display manager for 
Himelhoch Brothers, of the same city. An- 
other previous connection was with the 
display department of Bonwit Teller, New 
York City. 








a ll —_—— 


—Many stores which are planning remodeling or new buildings could make use of this idea to 
good advantage. The Syndicate de Quebec, well known Canadian company, wanted a model 
of their new building under construction. J. T. Fortin, display director, undertook the job and 
the department worked for five weeks at the task of constructing an accurate model done on 
14-inch to the foot scale. The wallboard building is 45 inches wide, 60 inches long, and 95 


inches in height. 


Each of the 22 miniature display windows was furnished with props and 


mannequins. On completion the model was prominently located on the first floor of the present 


store and proved an outstanding attraction— 
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Trimz'' Contest Winners 
i Are Announced 
; Winners in the Trimz Company, Inc., 
| tional fall 1947 window display contest 
dealers have been announced by com- 
ny officials. First prize of $500 went to 
Hoffman Paint & Wall Paper Com- 
b inv, New Haven, Conn. Second prize, 
” 7), went to the Kouts Lumber & Hard- 
are Company, Kouts, Ind., and third prize 
1 $100 to Modene Paint Service Store, 
soston. Entitled “Windows for Wealth,” 
| the contest offered 61 cash prizes totalling 
1 21 500. 
Rules for the contest included planning a 
cial “Trimz’”’  ready-pasted wallpaper 
window display for showing between Sep- 
ne tember 2 and November 15, and sending a 
ed photograph of the window for review by 
the judges. The judges were Joseph Eaves, 
a if Better Homes & Gardens, and Walter 
a Power, of MacFarland, Avevard & Co. All 
1d tries were judged tor originality, interest 
appeal, and were designed to include 
the tour “Trimz” selling features: ease ot 
inging, a complete range of patterns, guar- 
uiteed washability, and fadeproofness and 
onomy., 
h- (utstanding feature of the first prize 
n- vinner was the offer of a free room lot of 
Pr. “Trimz” ready-pasted wallpaper to the win- 
e ner of a novel window-stopper contest. 
tl Props for the contest were prominently 
at lisplaved in the window and included a 
or shallow box containing five curved bricks, 
n- each brick lettered to spell out the “Trimz” 
1e name in white. Five turtles with corre- 
W sponding letters painted on their shells 
were placed in the box and the prize was 
given to the first person seeing the turtles 
in proper order on the correspondingly 
lettered bricks spelling the word “Trimz.” 
\ccording to Floyd D. Hitt, president of 
he Hoffman Paint & Wall Paper Com- 
pany, the display drew considerable atten- 
tion and good results in sales. 





Self-Adhering Letters 
For Sign Use 


Plastikon Display Signs, 45 North Divi- 
m street, Buffalo 3, is distributing self- 
idhering “Plastikon” letters designed for 
e making of display signs. Covered with 
plastic material, each letter has adhesive 
the back and is placed in position by 
ntle pressure. The letters can be reused. 
veral sizes and styles are available, de- 
ribed in literature obtainable on request 
the company. 


t 








Purdy's Paintings 

Shown By Macy's 
Seventeen water colors by Robert Purdy, 
ce-lance displayman and formerly senior 
ecutive in the display department of 
imberger’s, Newark, were recently on 
w in the Broadway windows of R. H. 
icy & Co., New York City. The store 
mmissioned Purdy to do the paintings; 
were hung in art gallery fashion, 
mannequins posed with their backs to 

window glass. 
Purdy, as reported in DISPLAY WORLD 
ne months ago, has had four one-man 





ws at the Ferargil Galleries. 
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THIS MONTH WE FEATURE... 
KORRECT-WAY’S 


Tapered 


GARMENT RACKS 
in Adjustable 


and Rigid Heights 


No. R306 FOUR POST ADJUSTABLE RACK [illus- 
trated below). Easily adjusted from 48” high to 
69” high for merchandising and displaying oll 
types of garments. All steel construction, beautiful 
R306 chrome plating, 1%” tubing. Four uprights ore 
welded to heavy solid steel bases and are tapered 
at the top to receive the double rail and one-piece 
top. Four 6” tapered extensions and four 15” 
tapered extensions are furnished $75 00 
with each rack to easily adjustable 

oe 


heights. 5’ over-all length... .. ‘ 











— 


| 


= Iilustroting Use of 15" Extensions 
For Making 63'' High Rock 

















No. R296—48” HIGH RIGID 








RACK each $59.50 
No. R297—60” HIGH RIGID 
RACK each $59.50 





Four post double 


ak oenumn RACK LITERATURE 
<a lag ney te Just Off The Press! 


tensions and 4—6” 

SRNES eueewens Illustrating the complete 

for adjusting s : 

heights. line of KORRECT-WAY's 

é tapered racks, including: 
heavy racks, light racks, 
trouser racks and skirt racks. 
Yours for the asking, write 


us today. 


NAYTHONS DISPLAY FIX. CO. 


909 ARCH STREET PHILADELPHIA 7, PENNSYLVANI4 


15,000 


COPIES 











This issue of DISPLAY WORLD 
has a circulation of 15,000 copies. 
Subscriptions are being accepted for 


immediate handling. 

































COLOR - LITE 


Translucent 


COLORED 


PLASTIC 


CHANGEABLE 
LETTERS 


and mounting strip. No special 
lighting required. A _ variety 
of colors and sizes. 


FREE! 

4hhe 

Write today for catalog and 
prices. 





Wagner Sign Service. Tuc. 
207 S. Hoyne Avenue 
CHICAGO 12, ILLINOIS 








to top off your 
mannequins 


aotural 
attractive 
display 


WIGS 
Arranjay’s Wig Co. 


WiG SUPPLIES, 
DOMESTIC AND EXPORT 


$2 WEST 20TH ST. 
NEW YORK CITY 
Telephone 


Chelsea 3-8340-1 
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Paint Up For Spring 


MASTER: MIXED -« parr ror every Jos 








—Amusing illustrations 
decorating. 


shen Be 


are used by Sears, Roebuck & Co. to put across the idea of spring 
Shelves and background are white, while the foreground poster is lettered in 








white on green— 


Coro Announces 
Display Contest 
Inc., 47 
City, has 
featuring 
either as a 
clips. The 
with a full page 


Mother's 


New 
dis- 
can 


West 34th 
announced a window 
“Duettes”, that 
single brooch or as 
contest is planned 
advertisement 
Day; the ad 


( ‘oro, 
Yo 1 k 
play 


Street, 


contest 
be worn 
a pair of 
to tie in 
on “Duettes” for 


will appear in Life magazine's issue of 
\pril 26 
For display managers in department, 


specialty or jewelry stores, the contest 


will be judged by Cecilia Staples, Staples- 
Smith, Inc.; Henry Callahan, Lord ~& 
Taylor, and Lester Gaba, display  con- 
sultant; all are of New York City. En- 


in the form of an 8 by 10- 
accompanied by a _ de- 
submitted display, and 
midnight, May 24. 
addressed to the 


tries must be 
inch 
scription of the 
must be postmarked by 
\ll entries 
company at the 

Prizes for the 


photograph 


should be 


address given above. 


contest range from $1,000 










down to 15 prizes of $50 


$2,500. 


for first prize 
each. The total is 


J. Brady Doherty 
Joins Studio 

The firm of CreArt Products Corporation, 
260 West 28th street, New York City 1, 
makes known a new member of the firm, 
J. Brady Doherty, in conjunction with its 
incorporation. Doherty, president, will direct 
sales promotion, advertising and publicity. 
The Puddu brothers, Angelo and Bruno, will 
continue in charge of sculpturing, designing 
and production. 

The newly incorporated company will ex- 
pand their manufacturing of papier mache 
and models for window and 
interior display accessories and include in- 
terior decor in plaster. 


composition 


Until January, Doherty was sales manager 
of Mallory Hats, and previously was asso- 
with both Stetson Knox Hats 
for several years. 


ciated and 


publi su RE 


In another spring display for Sears, Roebuck & Co., giant pansies are painted on wallboard 
in brilliant shades of red, black, yellow and purple to highlight the showing of garden 


equipment. 





The background is white— 

















a 


50) 








APRIL, 1948 


Gray Elected President 
Of NRDGA Display Group 
ie election of Arthur Gray, display di- 
ir of Lansburgh & Brother, Washington, 
D. C.. as chairman of the newly created 
Display Group of the National Retail Dry 
Goods Association was announced — by 
Howard P. Abrahams, manager of the 
combined NRDGA Display and Sales Pro- 
motion groups today. 
Phis election took place at the initial 
meeting of the board of directors of the 


Display Group. Additional officers elected 
wel vice-chairman, Harold Melnicove, 
7 Hecht Company, Washington, D. C.; 
vice-chairman, Lee Court, Wm. Filene’s 


Sons Company, Boston; secretary, Elmer 
Kipphorn, Watt & Shand, Lancaster; treas- 
urer, Morris Welch, Associated Merchan- 
dising Corporation, New York City. 

lew Hahn, president of NRDGA, greeted 
the new group with these words: “The 
formation of a display organization in the 
NRDGA was considered for many years. 
The continual rising importance of visual 
selling was a factor in our determination to 
create such a group at this time.” 

The new group will hold its initial dis- 
play sessions with the Sales Promotion 
Clinic in June. This clinic was carefully 
planned to coincide with the Display Market 
in New York City during the week be- 
ginning June 20. 

\brahams indicated that additional retail 
display officials will be invited to join the 
organizing committee at once. “The actual 
decisions on eligibility of membership and 
immediate and future activitise will be de- 
ferred until a constitution committee pre- 
sents the formal working rules of the new 
group,’ said Abrahams. “They will also 
consider whether it is proper to have dis- 
play clubs affiliate with the group and 
whether manufacturers of display materials 
may be affiliated.” 

lwo members of the Sales Promotion 
joard will serve on the Display Group 
board. Two members of the Display Group 
board will also serve on the Sales Promo- 
tion board. This interlocking arrangement 
was created to facilitate cooperative action. 
Other members of the Display Group 
ard include: Adrian Delsman, Famous- 
Barr Company, St. Louis; K. Francis 
Hildreth, J. N. Adam & Co., Buffalo; John 
\. Dubuisson, Cain-Sloan Company, Nash- 


} 
[ 


ville: James Cook, The Fair, Fort Worth: 
John Boulware, Miller & Rhoads, Inc., Rich- 
mond; Aubrey L. Maley, Broadway-Holly- 
wood, Hollywood; Louis A. Banks, The 
White House, San Francisco: Frank L. 
Pallato, Rich's, Atlanta; Syl C. Rieser, Stix, 
Baer & Fuller, St. Louis; Kenneth Duncan, 
Kauimann’s, Pittsburgh; Arthur See, Saks- 


341 New York City; 13 M. Ellis, The G. C. 


\f - 
\ Company, McKeesport. 











We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
*sources for all types of display ma- 
‘erlal and equipment from air brushes 
‘0 zebras (stuffed), or for general 
consultation on display problems. No 
harge is made for this service, of 
urse, 
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| BLOCK BEVY BOARD 


Heavily embossed 4 x 8-ft. Panels of 
28-ply fibreboard 




















Here is a background board complete in 
itself — bend it, fold it, cut it. Has interest- 


ing third-dimensional glass block effect. 























Embossed blocks measure 91/2 inches square 
and repeat over the entire 4 x 8-ft. surface. 
Both sides are finished alike with a lamination 
of white satinsheen. Also available in smart 
stripe effect. Write today for a free catalog 


and samples of this and other nationally- 





known Greggory boards. 


GREGGORY, Inc. 


2929 S. WABASH AVE., CHICAGO 16, ILL. 
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ISPLAYS 


433 G STREET 
SAN DIEGO, CALIF. 











ehae Now.. Ketadiiadiins 


LIGHTED MOTION! 
The NEW Model “712” 


 oto-Sho 


ELECTRIC TURNTABLES 


HE FAMOUS ROTO-SHO 

Electric Turntable is now 
available with a two-way, 
built-in receptacle to per- 
mit novel, self-contained 
lighting effects ... as 
well as operation of elec- 
tric appliances of all kinds 
while the table revolves 
three times a minute. 

There’s nothing like 
"712" to revolutionize your 
window trim . . . because 
motion plus unusual lighting is the key to 





successful displays! Sturdy, all steel, it 
carries up to 200 Ibs. Diameter of turn- 
table 18". A.C. only. 





Write NOW for full information about 


“712° and our 
ROTO-PRODUCTS. 


GENERAL DIE & STAMPING COMPANY 


— O, 262 Mott St., New York 12, N. _ 


—— 


COMPLETE line of 
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Market Week Space 


Assigned 


97 Firms 


By JOHN F. BOWMAN, JR. 
Managing Director, NADI 


S of April 1, 97 member firms of the 
A National Association of Display In- 

* dustries have been assigned exhibit 
space for the NADI’s annual Display Mar- 
ket Week, to be held at the Hotel New 
Yorker, New York City, beginning June 21. 
There are still 14 pending applications for 
space, in addition to 
applications for membership have not vet 
been passed on and which have indicated 
that will participate if admitted in 
time. 


those firms whose 


they 


The second, third, fifth, sixth and seventh 
floors of the hotel are “sold out” except for 
such rooms as are being reserved for stor- 
About one-fourth of the 
eighth floor has been assigned at this time. 

The NADI is happy to announce that 
Lustra-Cite Industries, New York City, and 
Angeles, 
mitted to membership. 


age purposes. 


Craitmasters, Los have been ad- 

New associate members recently approved 
include the following: H. H. Gould; New 
York Display Walters Displays, 
Inc.; S. Liebmann Studio; 
Company, and Plastic 
New York City. 

Room 831 at the New 
aside during Market 
quarters and to 


Center: 
Price Fabrics 


Fabricators, all of 


Yorker will be set 
Week as head- 
central office for 
the officers and the managing director. 


press 


serve as 


The NADI this vear will offer no special 


entertainment such as boat rides or cock- 
tail parties for the visiting displaymen. 
This decision was reached in direct  re- 
sponse to a petition by the St. Louis Display 
Guild and other display groups that such 
entertainment be abolished in connection 
with Display Market Week; the recom- 


submitted to the 
membership of the NADI at the 
last business meeting by I. T. Vierheller, 
CGarrison-Wagner Company, St. Louis, at the 
direct request of the St. display 
organization. 


mendation was originally 
general 


Louis 


NADI members having 
confirmed exhibit assignments at this writ- 


The following are 


ing: 

Abacot Displays, Inec.; The Adler-Jones 
Company; Advance Displays; Allcock 
Manufacturing Company; Allied Display 


Materials, Inc.; American Fixture & Mfg. 


Company; Ankerum Manufacturing Com- 
pany; Arkow-Lewis Associates; Arrow 
Decorative & Fixture Company; Austen 


Displays. 

Bonafide Display 
Botanical Decor- 
Brunn & Bertheim; 


C. Barrango Company; 
& Decorative Company; 
ative Supply Company ; 
Bulkley, Dunton & Co.; Carrata Company; 
Chelix, Inc.; Columbia Display Material 
Combined Industries; Cook & 
Disbrow & Co., Inc.; 


Company ; 


Meier, Inc.; Coy, 


Craitmasters; Crown-Mark Paper Corpora- 
tion; Crystalline Plastics Company. 

L. A. Darling Company; Dazian’s, In 
Decorative Novelty Company; Decorative 
Plant Corporation; Dingleman-Wolff Com- 


pany, Inc.; Display Bazaar, Inc.; Display 
Mannequin, Inc.; Doerr & Associates; 
Duran Style-Rite Mannequins; Everetts- 


Frederiksen-Soper, Inc.; Frankel Associates, 
Inc.; Fren-Zee Store Fixture Company. 
Gardner Displays; Garrison-Wagner Com- 
pany; E. W. Gasthoff Manufacturing Com- 
General Display Corporation; 
eral Display Studios; Glo-Brite Products, 
Inc.; H. H. Gould; Grant & Sons, 
The Greneker Corporation; Grimes Display 


pany; Gen- 


Ene: 


Service, Inc.; Grimm-Lambach Artificial 
Flower Company; W. C. Hurlock, Ince.; 
B. A. Jacobs Company; Irving Kaley; Lon- 


don Displays. 


A. Lutz; Lynn Displays; Lustra-Cite In- 


dustries, Inc.; S. Liebmann Studio; Mag- 
nani Mannequins; Maharam Fabric Cor- 
poration; Majestic Creations; Mileo Man- 


nequins; The Moortgat Studios; More Dis- 
plays; The Morgan Company; Naegele- 
Horner, Inc.; Natural Creations; New 
England Decorators Supply Company; New 
York Display Center; New-Style Studio; 
Old King Cole Displays, Inc.; Oltmann’s; 
Prager; Plastic Fabricators; Price 
Fabrics Corporation; R-Tex Company; 
Radiant Glass Fibers Company. 


Leo 


The Reyburn Mfg. Company, Inc.; Rip 
Studios, Inc.; Royal Paper Corporation; 
Schack’s, Inc.,; Scheuer Creations, Inc.; 
Shenker Displays, Inc.; Sherman Paper 


Products Corporation; Sherman-Weir, Inc.; 
Shipman; Shoe Form Company, 
Inc.; Silvestri Art Mfg. Company; Silvestri 
Studio; Standard Cellulose & Novelty Com- 
pany, Inc.; Dave Starkman Display Center; 
W. L. Stensgaard & Associates, Inc. 
Swivelier Company, Inc.; Tally-Ho Stu- 


Frederic 


dios; Timbertone Decorative Company, Inc.; 
Timely Service, Inc.; Tri-Allied Creative 
Displays; Walters Displays, Inc.; Frederic 


Weinberg; Zaria Displays, and W. M. 


Zeppen-Field Studios. 





Port Arthur Club 
ls Organized 

Seventeen members make up the 
organized Port Arthur, Texas, Display Club, 
with luncheon meetings being held each 
Monday. Officers of the club are: president, 
Casey Arredondo, J. C. Penney Company; 


newly 


vice-president and publicity director, Lew 
Torrance, Gifford’s, and secretary, Adeline 
Robinson, J. C. Penney Company. Accord- 


ing to Torrance: “Our objectives are the 
lending of a hand to civic drives and pro- 
motions through our windows, and the gen- 


eral improvement of display in our city. 
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Collier Promoted | 
By Pollock 

R. E. Collier has been promoted to dis- | 
olay manager of Pollock Stores Company, 
vith headquarters at the Arcade Depart- 
nent Store, Fort Smith, Ark. He had been 
issistant display manager there for the past 
hree years, and was formerly in display 
tudio work. He succeeds Harry Coughlan, 
vho resigned in order to set up a display 
ervice in Fort Smith. 





KORRECT-WAY’S 


Tapered 


GARMENT RACKS 
in Adjustable 
and Rigid Heights 


No. R306 FOUR POST ADJUSTABLE RACK (illus- 
trated below). Easily adjusted from 48” high to 
69” high for merchandising and displaying all 
types of garments. All steel construction, beautiful 
chrome plating, 1'4” tubing. Four uprights are 
welded to heavy solid steel bases and are tapered 





ora- Display Units Added 
For Nautical Sets 










































= Ilustroting Use of 15” Extensions 
ke aa P 5 ‘ . ‘ For Moking 63" High Rack at the top to receive the double rail and one-piece 
ast The Tropical Biological Supply Company, ists: aan: Seine aes wakes 
ative represented by Gene Stern, 1451 Broadway, tapered extensions are furnished $ 00 
sis ork a a te aa ret , | with each rack to easily adjustable 
I New York City 18, has developed three new haladine, © exen-all tanatth pa 
_—s units in three price ranges for beachwear, 
ates; nautical, and “Going South” displays. Each 
ests unit is made up of various types of under- No. R296 48” HIGH RIGID 
lates, sea life and sea-shells. RACK , cach $59.50 
No. R297—60” HIGH RIGID 
ae eiadiaaieanie RACK each $59.50 
om- Z 
tie Amelia Earhart Luggage 
Gen- Suggests Bridal Display | Four post double RACK LITERATURE 
lucts, Believing that the display of luggage is a ant” tamed & Just Off The Press! 
Inc. ; natural for bridal shops along with the | sowed satencien Illustrating the complete 
. - P ° : | or adjusti 7 
splay other appurtenances of the wedding, Amelia | heights line of KORRECT-WAY's 
ficial Earhart Luggage, Newark, is suggesting to tapered racks, including: 
Ine. ; retailers that sample displays of this type NG heavy racks, light racks, 
Lon- be given a try-out where they have not WQ trouser racks and skirt racks. 


been thus used before. y 


Yours for the asking, write 
- . : : : us today. 
In [The company is asking retailers to use Y 
\Mag- ] P 


luggage as “accessories” in connection with 
Cor- a smart travel suit, or similar merchandise. 
Man- = n 






































Dis- 
gele- meenunne Heneies 181 PRYOR STREET, S. W. ATLANTA, GEORGIA 
aE i New Catalogue 
New The spring and summer edition of “Mer- | 2222222222227 LLL LLL LLL 
udio ; chandise Presentation”, by W. L. Stens- 
nn’s; gaard & Associates, Inc., 346 North Justine M : 
Price street, Chicago, has been released and copies ore a gs or ou 
yany | are available on request to the firm. 
Window panels, fluorescent murals, de- 
Rip signs on plastic, wood carved plaques, and DISPLAY YOUR 
tion; sculptured figures are only a few of the MERCHANDISE ° 
Inc. ; many items offered. s 
aper — = with our 
cc; 
— Chicago Representative P| ti Di | T 
vestri Named By Steiner as IC ISp ay rays 
Com- The Steiner Plastics Manufacturing Com- 
nter, pany, Inc., 47-30 33rd street, Long Island SOCK TRAY 
City, N. Y., has appointed Robert M. Style No. 725 
Stu Bhrosious of the J. B. Products Company, Size: 15° x UA" x 7% 
Inc 2413 Clybourn avenue, Chicago, as_ the See oer Dee. 
“ative ms representative in that area. The 
‘deric Steiner company is a fabricator of acrylic SHIRT & UTILITY TRAY 
M. sin Style No. 750 
Brosious was formerly with the E. I. du Size: 15” x 10” x 4” 
nt de Nemours Company, and more $33.00 Per Doz. 
ently represented the Rohm & Haas 
mpany's acrylic sheet department in TIE TRAY 
— cago, Style No. 700 
oes Size: 12” x 4%” x 3” 
Club, $9.00 Per Doz. 
Pie We invite DISPLAY WORLD rrr 
wn ct to make frequent use of the Terms: 1% 10 Days 
Lew preg ing lta Psss @ Moulded in ONE Piece from Clear,. Transparent, Durable Plastic. 
leline terial and equipment from air brushes @ See your local distributor or contact us if he cannot supply you. 
“2 (o zebras (stuffed), or for general 
. gi Onsultation on display problems. No t L A Ss T i C Ss & M E TA L S Cc oO 2 
3 ‘s harge is made for this service, of 292 MADISON AVENUE NEW YORK 17, N. Y. 
6? ourse. LEXINGTON 2-6914-5 











— WLLL LLL LALLA LLL LL LLL LL LLL MAMMA AMAA hAhhdhhdhdddddddddbddddddddiddddldddddddddddddddddiiiii, 
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In planning your Christmas displays be sure to see 


“SPARKLITE” 


MIRACLE - FINISH 
PLASTIC TREE BALLS 


Glittering, glowing plastic balls and bells 
that are brand-new to display. Myriads 
of gem-like, permanent-adhered beads 
catch and throw back every ray of light 
to create a fairyland fantasy of color and 
eye-catching beauty. 
Balls are 234” diameter. Bells are 
3”. Sample assortment of 12 balls 
and bells in five beautiful colors. 
including silver and gold $3.75. 


Immediate shipment. 


““SPARKLITE*’... 
All the name implies 





VIO-GLO PLASTICS CORPORATION 


479 Ave. of the Americas 


New York City II 











CHANGING 


COLOR 
Best New Plastic 


@ Sturdy, compact, with full universal action bracket, 
155 — 13"' Color Wheel rotates once 


Best Model 


per minute, making five automatic color changes. 
Uses GE Par-38 and R-40 Lamps on 110 V. 60 cycle 


current. At your Dealers or write 


SELLS 


COLOR WHEEL Gives 
Richer, Deeper Colors 





@ List price with gelatin wheel $17.75 
List price with New Plastic Wheel. $19.75 


List price with Plastic Wheel complete with 
lamp, including excise tax $20.91 

















FOIL and FANCY 


PAPERS 


Plain and Embossed, Borders, Base Metal, 
Puffing Foil, Florist Foil, Chain Links. 


IN STOCK FOR IMMEDIATE DELIVERY 


R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 


PAINTED GYPSOPHILA 


13 vibrant colors now 
available in this versatile display material. 


White, Red, Green, Pink, Rose Pink, Blue, Silver, 
Palisman, Lavender, Purple, Orchid, Yellow, Gold. 


Denver Wholesale Florists Company 
llth Ave. at Cherokee Denver 4, Colo. 














Jobbers! Free Lance Men! 


For DISPLAY PROPS 
BACKGROUNDS, PAPIER MACHE 


MADE TO ORDER 
Write or Phone 424 E. 79th St. 


Variety Prop Studio 83 =% X77, * 











aE: 


412 Bay Bldg., Seattle 1, Wash. 


for 


Mannequin Maintenance 
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Bonwit's New Floor 
Features Display 

H. W. Kenaston, president of Bonwit 
Teller of Philadelphia, has announced tl 
final completion of a newly decorated flo: 
devoted entirely to children’s shops. The 
new floor is called Young Bonwit Tell 
Housing Bonwit fashions for all from in- 
fants to teens, the separate shops have such 
classifications as Rockabye Shop, Nursery 
Furniture Shop, Underpinnings Shop, 1 to 
Shop, Boys’ Shop, 3 to 6 and 7 to 14 Shops, 
Bonteen Shop, Children’s and Bonteen Shoe 
Shop. 

Rockabye Shop (devoted to infants’ ap- 

parel) is primarily for expectant mothers. 
There are maternity tables and chairs es- 
pecially designed and built for their com- 
fort, and the display case features drawers 
that slide under a glass top so their con- 
tents may be seen at a glance. Drawer- 
pulls are part of the drawers’ themselves 
and there are neither rails nor handles 
Additional display cases are fitted into the 
side walls so that their merchandise is 
effective at a distance. All display cases 
combine steel gray lacquer with a trimming 
of moss rose. 
“Designed in a similarly unusual fashion 
is the Nursery Furniture Shop. This sec- 
tion is arranged in tiny alcoves which are 
completely fitted — to individual 
nurseries 


resemble 


Children’s and 
a leaf 


sonteen Shoe Shop takes 
old-fashioned shoe-shine 
creates a platform for fitting 
the small fry conveniently. Animal heads 
(copied from a French book for children) 
form the chair arms and the stair railing 
that guides the children to their tiny seats 
Wallpaper printed in a woven plaid design 
matching the color tone of the floor com 
pletes the individuality of this corner. 


from an 
parlor and 


Bonteen Shep (for teen-age clothes) and 
7 to 14 Shop occupy one half of Young 
Bonwit Teller in a careful blending of 
avocado green, pale yellow and soft pink. 
Ventilation paneling carries out the circular 
pattern of the two-tone carpet, and lattice- 
work beams conceaf the intricate lighting. 
On the opposite side of the floor a panel 
cove pattern has been worked out in the 
lighting, the fluted wall rods, and painted 
stripes. 

\ date book is placed in an attractive 
setting of potted palms so that a shopping 
list can be built up for Young Bonwit 
Teller, and so that the shoppers can arrange 
meetings and leave messages for each other 

One of the outstanding notes on the new 
fifth floor is the variety of color. Moss 
steel gray, shades of yellow and 
green, and backgrounds of pink blend and 
fit a definite pattern without detracting from 
the merchandise arrangement. 


TOUGe, 





Grant Revises Department, 
Names Morton Head 

Following the revision of the display de- 
partment of W. T. Grant Company, New 
York City, Whitfield A. Morton has _ been 
placed in charge. Prior to joining Grant’: 
he was connected at various times with 
Godchaux Clothing Company, New Orleans 
Namm’s, Brooklyn, and was display man 
ager of Wallach’s, New York City. 





! ! 
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NIPPERSINK DISPLAY CLINIC 
[Continued from page 89] 


Federal tax and if you plan to go to Nip- 
rsink by our chartered coach we must have 
ur reservation and separate check to cover 
s transportation along with notification 
it you will attend the clinic. 

Now, About Nippersink. NADD clinic 

tendants who visit Nippersink for the first 
time may look forward to a real Shangri- 

.. Nippersink is picturesque — a colorful 
suntry estate on which nature has lavished 

ore than a generous share of her boun- 
teous gifts. You can relax under a shower 

natural sunlight on the sunswept glazed 
jarium. Watch the rippling shimmer of 
the erystal clear spring water of Lake 
fombeau. Play golf if you arrive on Sun- 
ay or stay late on Wednesday. Gather at 
night in the Old English lounge for lazy 
relaxation. Living quarters are provided 

n the lodge, a modern building of 40 rooms 
each with twin beds, available individu- 
lly, or en suite. The 30 cottages range in 

size from one to two rooms. Some are 

with double, others with twin beds. 

\s stated elsewhere, Nippersink accom- 
modations are limited, and reservations will 
be filled by Robert O. Johnson, Common- 
wealth-Edison, Chicago, as they are re- 
ceived, with NADD members being given 
preference. Tariff at Nippersink is as fol- 
lows: double room with connecting bath in 
the lodge, $12 daily per person; double room 
with private bath in the lodge, $13 daily 
per person; de luxe, on corner, double room 
with private bath, $14 daily per person. 
Double room (in four-room cottage with 
detached bath) $12 daily per person; double 

om (in three-room cottage with detached 
bath) $13 daily per person; double room (in 
two-room cottage with connecting bath) $14 
laily per person. Accommodations are all 

sed on the American plan which includes 
eals. All additional meals or services 
extra and as requested by the individual. 

Food at Nippersink is excellent, and is pre- 

pared and served by exceptionally competent 

Folders regarding Nippersink facilities 
and floor plans showing room arrangements 

be sent on request. Obtain all such 
naterial from Robert Johnson. 

\ll NADD committeemen are looking for- 

d to seeing you at Nippersink! 





New Korina Plywood 
Now Available 


Korina, a light colored hardwood made 
logs imported from Africa, recently 
duced by United States Plywood Cor- 
ition, New York City, is now available 
ugh all the company’s warehouses. This 
plywood will be welcomed by display- 
and decorators forced to curtail the 
of prima vera because of its short 
ply and high price. 














Don’t forget — send in your news 
tems about all happenings in the dis- 
play field: births, deaths, marriages, 
*hanges of position, anything pertain- 
ng to display or displaymen any- 
where, 
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Functional 


CORK BRICK DISPLAYS 
for Fall 


They're new! They're different! And they're 
practical! These functional cork brick displayers 
will fit right into your merchandising plans be- 
cause they combine striking and original design 
with ample display space. These units don’t 
just stand around looking pretty, they do a job 
as well. Ask your Garrison-Wagner representa- 
tive to show you the complete line. He'll be 
calling on you soon. 


The Brick Window Displayer shown here is one of 
six smart, new, functional cork brick displays for fall. 
Sturdily constructed of dry lumber and plywood with 
cork brick veneer on hard-board and realistic black 
plaster mortar with tuck point finish. Bricks are 
finished in light tan and brown, individually cut and 
cemented in place. Window frame is in white. Stands 
45 in. high, 24 in. wide. No. CB-103. Price $37.50. 

KG — Ruscus Tree. 36 in. high. Price $21.00. 


The individual cork bricks shown at right are 
finished in light tan and brown with mortised out 
mortar joints in gray. Packed 24 in a carton. 
No. CB-3. Per dozen $6.00. 


Americas Most Complete Line of Display Materials 


GARRISON-WAGNER CO.:: 
2018 WASHINGTON AVE. ST. LOUIS 3, MISSOURI 
Chicago Showroom — 20 East Congress 





THIS MONTH WE FEATURE... 
KORRECT-WAY’S 


Tapered 


GARMENT RACKS 
in Adjustable 
and Rigid Heights 


No. R306 FOUR POST ADJUSTABLE RACK (illus- 
trated below). Easily adjusted from 48” high to 
69” high for merchandising and displaying all 
types of garments. All steel construction, beautiful 
chrome plating, 1%” tubing. Four uprights are 
welded to heavy solid steel bases and are tapered 
at the top to receive the double rail and one-piece 
top. Four 6” tapered extensions and four 15” 
tapered extensions are furnished 

with each rack to easily adjustable $ 75 00 
heights. 5’ over-all length. . . . : om 










R306 
= Illustrating Use of 15” Extensions 
For Making 63°° High Rack 
































No. R296—48” HIGH RIGID 


RACK each $59.50 
No. R297—60” HIGH RIGID 
RACK each $59.50 











Four post double 


ee coe RACK LITERATURE 
lag 9 ta Just Off The Press! 


an eatin Illustrating the complete 
heights. line of KORRECT-WAY’s 
tapered racks, including: 
heavy racks, light racks, 
trouser racks and skirt racks. 
Yours for the asking, write 


us today. 


AEHOK DISPLAY FIX. CO. 


541 MARKET STREET SAN FRANCISCO 5, CALIFORNIA 








t 
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HERE ARE THE CONTEST RULES! 


. Your windows will be judged on the basis of how well you 


DISPLAY WwWoOoRtd APRIL, 


BUYERS! DISPLAYMEN 


be SPRING “a 


~ 


WINDOW 
DISPLAY “ DRI 
CONTEST IN PRIZES 


This big contest for the most effective windows is open to afl department and specialty 
store: display men and buyers. Cash in on this opportunity. - Dramatize Flexees, Corsees, 


Flexaire bras. Make your windows the prive-wingar! Enter this contest today! 














The window must feature exclusively Flexees and/or 
Corsees with Flexaire bras. 


A glossy 8x10 photograph of your window must be sent to: 


Window Contest Editor, Advertising Department 
Artistic Foundations, Inc., 417 Fifth Ave., New York 16,N.Y. 


Artistic Foundations will pay for cost of your picture, up 
to $5, upon receipt of bill sent you by your photographer. 


The photograph must be accompanied by entry blank or 
a letter complete with the following information: 

Name of store 

Name of buyer 


Name of window designer 
Category in which your store is entered 


dramatize Flexees and/or Corsees girdles and Flexaire bras 
together with their qualities of fit, styley beauty, comfort. 


To be eligible, your window must be displayed between 
April 12th and May |5th, and your entry postmarked 
before midnight, May | 9th. 


Decision of the judges is final. All photos become our 
property and may be reproduced at any time in our 
company's advertising. 


JUDGES ARE: Louise Campe, Editor of Corset and Underwear Review. 
Valentine Erskine, Editor of Corset and Brassiere 
Ken Solomon, Corset Editor of Women's Wear Daily 
Arthur Hirshon, Hirshon-Garfield Inc. 


Start your plans now! Mail your entry before midnight, May 19th, 1948 








af Ecexaiae| 














Keg. TM. 


ARTISTIC FOUNDATIONS, INC. * 417 FIFTH AVENUE * NEW YORK 16, N. Y. 


1948 
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Decorative Plant Moving 

Into Own Building 
For several months preparations have 
‘n in progress for the removal of the 
corative Plant Corporation to its new 
me on West 24th street, near Seventh 
‘nue, New York City. 
\s of May 1 the well-known firm will 
upy all five floors of its own building 

it 136 West 24th street. Electricians, car- 
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With the Famous 
‘| « 500 
_ . WATT 








| t 

: 

| b Prominent merchandisers across 

| : the country have proved the value of 
k spotlighting displays with GoldE. This 

| cooler handling high efficiency 500 
t 


watt Bantam Super-Spot throws a 





: clear powerful beam—easily adjust- 
} able from even flood to concentrated 
t spot. Has 414 inch Fresnel lens and 
| i pre-focus socket. Full universal 
| : mounting for ceiling, wall or floor. 
Very rugged, long lasting. Weighs 
only 8 Ibs. Uses long-life lamps. 
A real value! 


SEND FOR BULLETIN NO. 454 


Full Line of Attachments 
Available 





GoldE Manufacturing Co. 1222-A W. Madison St., Chicago 7, U.S.A. 








penters, plasterers and painters are now 
putting the finishing touches to the loca- 
tion, which promises to be one of the most 


complete and finest plants serving the dis- | MODERN STORE DESIGN AND 


play field. The building will house all the 


various divisions of the firm, rhicl Pim- 
ere DISPLAY FIXTURES REQUIRE A WIDE 
VARIETY OF VENEER AND PLYWOOD 


(his display center is a far cry from the 
lest facilities that Decorative possessed | 
when Emanuel Freund first entered the | 
business over 48 years ago. At that time 
the concern had but five or six employees 
ind was located on East 13th street. Under 
guidance the firm grew and prospered 
intil it has reached its present place in the 
ndustry. Freund, with his son Sylvan, 
resident of the concern, planned every | 
‘hase of the new home, together with E. M. 
MacCartney, chief designer of the company. 
lvan is also president of the National 
sociation of Display Industries. 
Situated near the center of the city, the 
Decorative building is but a_ few 
nutes from hotels and buying offices. 


Regardless of Your Needs 


AETNA CAN SUPPLY YOU PROMPTLY 


Whether your requirements are large or small, take advantage 
of our tremendous warehouse stocks and mill supply facilities. 


AETNA PLYWOOD & VENEER COMPANY 
1741 ELSTON AVENUE, CHICAGO 22, ILLINOIS 
Telephone ARMitage 7100 Teletype CG 305 


FOR LATEST TELEPLY TICKER PRICE LIST — MAIL THIS COUPON 


AETNA PLYWOOD & VENEER CO., 1741 Elston Ave., Chicago 22, Ill. 








NADI Executives 
lo Meet June 18 
\ meeting of the officers and board of 
ectors of the National Association of | 
splay Industries will be held at the Hotel 
w Yorker, New York City, on June 18 | 
ording to Sylvan Freund, Decorative 
int Corporation, president of the group. | 
\ membership meeting will follow a 


Please send free, latest copy of Teleply Ticker Price List giving inventory of veneer and 
plywood you have on hand. 


cheon on June 19, after which the NAME................ seseseseseessnnsenseseesansnensnesscssecseengensseseacsesesnseesecsasnsessesesseaeassnssesenseaees 
nual election of officers will be held. 

he sessions will precede the Display ADDRESS nn nssesseeeeneeeeeetcncccnnecccenteetttnccnneeennnnnten 

irket Week which opens at the New | CITY... ae _ ee ee 


Sess es FF FFF FSF SF FF fF FeFe2eeeee eee eeeeeeeaa88022)4 
errrtrirrtrteeC LLC CLCLCLLCLCUCLTECLECLCLIELILLCLLiLiLLLLLLiLLeLLee. 


rker on Monday, June 21 
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The Good Old 


SUMMER TIME 


Requires Special 


DISPLAY DECORATIONS 


You can always depend upon 
HAMBERGER for your seasonal 
display requirements. It takes years 
of experience to understand the 
varying requirements of seasonal 
and special display themes and our 
twenty-five years in display is be- 
hind every thing we offer. 


Our showrooms are full of new 
display ideas at all times in com- 
plete display settings in dummy 
show windows. Visit us when in New 
York or write us for suggestions. 


* 
DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3st St., New York City | 


| 


| 











Here is a Hat Salesman that works 
Day and Night, Sundays, Holidays, 
Without Pay 


THATS Mr. HAT-STA 


Known Coast to Coast by 
Hat Display Men 





@ PERFECTION WITHOUT EXERTION 
@ CREASE REMAINS PERFECT 

@ STRAW OR PRE-SHAPED HATS 

@ NOT AFFECTED BY VIBRATION 


Immediate delivery at your fixture house 
or 


ALPERN’S 


134 9TH ST. PITTSBURGH 22, PA. 
Atlantic 4130 
Manufacturers—HAT-STA 


Illustrated Folder On Request 


Designers 








DISPLAY WORLD APRIL, 194¢ 


Sr i 


4 





—This group of Southern California Display Club members was photographed at the election 
night meeting. Left to right, standing: Fred J. Tabery, Henry S. Schwarz, Ernest Nardini, 
Earl H. Wells and Paul C. Smith. Seated, Stanley E. Thompson, Ralph T. Dickey (new 
president), Suren B. Holmes (retiring president), and Frank Ackerman according to the identi- 
fication with the photograph, but Frank Dunn according to membership badge he is wearing— 





the program. The talk was given by Nancy 
Grey, The Milwaukee Journal. 


Milwaukee Display Club 
Meets — At Brewery 


The March 16th meeting of the Milwaukee Al Blaha, Fritzel’s, has been appointed 
Display Club was held in the charming first vice-president of the club to replace 
| atmosphere of an Old World guild hall at Robert Borman. The latter is leaving Mil- 
| the Pabst Brewing Company. <A buffet sup-  waukee for Green Bay, Wis., where he 


will be in charge of interior display for the 
H. C. Prange Company. 


per and music, plus a talk on making a 


tie-in between radio and display, completed 


& 
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—This novel setting was used by R. A. Aguilar, The Marston Company, San Diego, for Easter 
millinery windows. The color scheme ties in with hats and is different in each window. One 
window features millinery in mauve, noe purple, one green, and one in lime. The silhouette 
represents San Diego's skyline. Hats were displayed on plastic "half-balloons'’ which were 


filled with colored spun glass— 
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Fluorescent Plastic 
is Self-IIluminating 

Signs with self-illuminating lettering and 
ecorative panels with edges and surface 
esigns that glow brilliantly under their 
wn power are some of the uses being made 
f a new fluorescent form of acrylic plastic 
ist introduced by Rohm & Haas Company, 
Philadelphia. 

Called “Daylight Fluorescent Plexiglas”, 
the material has been described as having 
built-in edge-lighting”’, since exposure of 
the plastic to daylight or normal room 
Illumination results in edge-lighted effects 
wrdinarily obtained by directing artificial 
light into the edge of acrylic material. 

The phenomenon is caused by millions of 
fluorescent dye particles with which the 
plastic is impregnated during manufacture. 
Ikach particle of dye, when struck by light 
rays entering the fluorescent sheet, reflects 
the light in all directions. Most of the 
reflected rays are trapped within the polished 
sheet and travel through it by repeated 
interior-surface reflections to the edges, 
where they escape in a high concentration 
of fluorescent light. Similarly, letters and 
designs carved into or painted on one sur- 
face of the sheet are outlined in the same 
brilliant color that characterizes the edges. 

In addition to indoor signs, panels and 
dials, large individual block and _ script 
letters can be formed from the material. 
Shaped from fluorescent strips and mounted 
to present a single glowing edge to an 
observer, or formed from large sheets so 
that a double outline is in view, such letters 
have the appearance of lighted neon tubing 
\ background panel of clear transparent 
“Plexiglas” gives a striking suspended-in- 
air effect to such letters. 

The degree of fluorescence in edges and 
surface markings is proportional to the 
area of the plastic, and is therefore in- 
creased when large, rather than small, 
sheets are used. If the edges are covered 
vith a reflecting material, such as_ foil, 
vhite lacquer or aluminum, the brilliance 

surface designs will be intensified. 





Alexander Adds Display 
To His Duties At Ivey's 


following the resignation of Maynard 
Hicks, who is now in charge of display tor 
fegenstein’s, Atlanta, W. F. Alexander has 
iken over the display job at Ivey's, Ashe- 
le. N. C., in addition to his duties as 
vertising manager for the department 


re 


Roger Kent Company 

Appoints Distributor 

The Sutter Display Company, 315 West 
fth street, Los Angeles 13, has been 
pointed a Roger Kent distributor for 
it city. The company will service ac- 
unts in that area on their fixture and 
splay requirements in plastic. 











Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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PLAIN 


White 
Ivory 

Pink 

Rust 
Copen 
Chartreuse 
Turquoise 


145 W. 27TH STREET 








TRANSPARENT 


Available in following colors for immediate delivery: 


ELVET 


QUALITY No. 3550 


Powder 

Lin Blue 
Maize 
Olive 

Kelly 

Wine 

Dark Green 


Sherbert Brown 
Claret Black 
Amer. Beauty Navy 
Silver Grey Royal 
Dusty Rose Red 

Lt. Orchid Wood Rose 


Also available in Rippled Quality No. 3555 


Rashkind Textile Co., Inc. 





NEW YORK I, N. Y. 








16 W. 29TH STREET 


Lath 





ACE DISPLAY FIXTURE CO. 





Mannequins 


for 
ALL AGES 


e INFANTS 

e GIRLS 

e BOYS 
6 Months to 
14 Years 

e@ TEEN AGE 

e JUNIOR 

e WOMEN 

e MEN 


also 


LUCITE, CHROME and 
WOOD STANDS for 


every department. 


NEW YORK CITY | 





36 and 38. 








Flexible Sleeve Korms 
GOODMAN PATENT 


Slip them in the coat sleeve — the trim’s 
complete. Quick, neat and handsome! Save 
yourself 30 minutes on each coat form. Only 
sleeve form made with open bottoms. Sizes 


Try a pair on approval. 


PALAZZO SLEEVE FORM MFG. CO. 


34 Park Place, New York 7, N. Y. 
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The BINDER you'ue been 


e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND 








These binders are beautifully bound in maroon with the title 
in gold. Insertion and removal is easy and fast. Keeps your 
copies clean and handy for reference. 


50 Each 
"2 ini 


Orders accepted for UNITED STATES AND CANADA ONLY because of 
shipping difficulties. 


DISPLAY WORLD . CINCINNATI I, OHIO 
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NEW YORK DISPLAYS 

[Continued from page 59] 
“Versatile — these coats in Chinese colors 
to be worn with just everything!” read the 
copy on a sheer white streamer appearing 
in the foreground of the black and white 
marble floor at De Pinna’s. Display Di- 
rector Sam Smith interestingly used pale 
yellow, aqua, pink and lime panels of 
China silk, decorated with black Chinese 


| characters, these hanging from the ceiling 


In characteristic fashion, each panel had a 
bar at the bottom and an added trimming of 
jewels, beads, tassels, glass drops and jade 
as an uneven fringe. A white backwall 
allowed the colors more prominence. 

The card copy, “Great Beauties’ will 
always be whispered about — Hence honor- 
ing them— Elizabeth Arden’s Magnetic 
Perfume ‘On Dit’”, set the tempo for the 
Bonwit Teller displays promoting the 
named perfume and negligees. Highly en- 
tertaining and provocative were the scenes 
with each of the “Great Beauties” enacting 
what “They Say’. In the accompanying 
illustration, just what completes the whis- 
pering content for “Great Beauties No. 8” 
is left to the imagination as the mannequin 
releases from the gilded cage a white dove 
bearing a key on a white ribbon. The art 
work of the elaborate room setting was done 
in deep pink with touches of gold. In the 
immediate foreground, ice blue satin 1s 


hung, connecting each adjacent display. In 
other of the vignettes, the lines which read 
“They say .. . she is a person of many 


moods”; “a broken mirror ruins her day”; 
“Shoes are a fetish with her”; “she actually 
tints her hair” were expressively depicted 


Trout Displays Plant 
Destroyed By Fire 

The main building of Trout Displays, 
Charleston, W. Va., was entirely destroyed 
by a recent fire which did an estimated 
damage of $15,000, according to Rex T 
Trout, the owner. A smaller building near- 
by was damaged slightly. The loss was 
partly covered by insurance. 

Charles A. Trout, a brother, was hospital- 
ized by second-degree burns received while 
fighting the fire but has since recovered. 

Rex Trout has announced plans for a 
new and bigger plant. 


Southern Display Center 
In Expansion Move 

E. Preston Browder, manager of South 
ern Display Center, Charlotte, N. C., en- 
gaged in the display jobbing business, has 
announced the removal of the company to 
larger quarters at 212 South College street 
This move was necessitated by the growth 
of the business and the fact that the com- 
pany will engage in the manufacture of its 
own line of display props and install a 
special order department. William Barton 
has joined the company as designer. He 
was formerly with Wanamaker’s, Philadel 
phia. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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Atlanta Display Club 
lo Function Again 

The revival of the Atlanta Display Club, 
»w in progress, seems to lend credence to 
ie rumors current in the South that the 
‘eorgia city has already been selected as 
ie scene of the 1949 Conference and Ex- 
ibit of the Southern Display Association. 

The following are serving on a committee 

arrange a get-together party soon at 
vhich time further plans for the club’s 
uture will be discussed: Gene Turner, 
George Muse Clothing Company, chairman 
f the board; Kenneth Burnham, J. P. Allen 
Company, president of the club, and Dudley 
Pope, Davison-Paxon Company. 





Mrs. Walbridge Leaves 
Bullock's, Los Angeles 

Mrs. Laura Walbridge has resigned as 
lisplay director of Bullock’s (Downtown), 
Los Angeles, as of April 15. Nationally 
known for her outstanding work, Mrs. 
Walbridge thus leaves the position she has 
eld for the latter part of her 19 years 
with the firm. 

She is planning on doing consultant work 
for stores, promotional planning, special 
lesigning, and will teach display. Addi- 
tionally, she says: “Also I plan to stay in 
ur foothill home a good portion of the 
time!” 

Succeeding Mrs. Walbridge at Bullock's 
s John Miles, who has been with the dis- 
play department for the past five vears 





Gordon Purchases Business 
Of Sam Rosenzweig 


D. C. Gordon has bought the business of 
Samuel Rosenzweig, New York. City, and 
will continue to operate the firm with a 
mplete line of modern display fixtures: 
will specialize in millinery heads, metal 
wood stands, plastic and wooden back 
ind mirrors, displayers, and the like. The 
firm is now located at 52 West 36th street 
(,ordon has been connected with the dis- 
lav field for the past 20 vears 


Cusumano Succeeds 


Oronzi At York's 


Succeeding Vincent Oronzi, now in 
harge of display for Blauner’s, Carl Cusu- 
nano is managing the display department 
the York Store, one of the Gaytime 
rocks chain, Philadelphia. Cusumano was 
rmerly with the display department of 
lied Department Stores, New York City. 


Putnam With Rich's 

As Assistant 
\. O. Putnam has joined the display staff 
Rich’s, Atlanta, as first assistant to 
ink Pallota, display director. He was 
merly in charge of display for Phil A 
ille’s, Memphis. 


yivan Freund Returns 


rom Vacation 

Sylvan Freund has returned to his duties 
Decorative Plant Corporation, New 
rk City, following a vacation spent at 
Imington island, near Savannah, Ga 
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..- JOBBER CONTACT 


O10 hing Cole Displays in. 


CANTON, OHIO e FACTORY: LOUISVILLE, OHIO 




















"There's Always Something New at Hanger Headquarters!" 
We're Selling Protection Against Markdowns! 
HEAVY PLASTIC 


Mannequin Head Covers 





Dimensions: 


17" long, 16" wide. 
Made of 4 gauge 
plastic (very heavy) 


35¢ 


each 











Mannequins are expensive and deserve protection against dust. In answer to the demand for 
protective covers of this type, we are happy to offer the above cover for immediate delivery. 


NATIONAL HANGER CO., INC. 


253 W. 26TH STREET NEW YORK CITY | 











NA eae awe §=6| RAISED GLASS LETTERS 


ALL STYLES - - - ALL SIZES 
PLASTICS, STOCK AND FROM SKETCH 
ALSO VIKING TYPE 1”, 1%”, 2, 3, 4 


Write for Price List 
FALK GLASS PRODUCTS CO. 
5-9 Union Square New York 3, N. Y. 


for the particular artist 


end 


THAYE 


for 


R « CHANDLER 
910 W.VAN BUREN ST.._CHICAGO.ILL 
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The New 1948 — 
NOW 2 

Numerals and Words 


Interchangeable 


PRICE MARKERS 
SMART — DIGNIFIED 


Ah 





You can now display PRICE in your windows and 
counters in an artistic and dignified way. Any 
merchandise from JEWELRY to FURNITURE, can 
be priced in a manner to reflect quality and compel 
attention. Made of solid metal, in polished Chrome 
or Satin finish, in sizes 44”, ».”, 4%”, 1”. 160 pieces 
per set, packed in a convenient compartment box. 
Metalcraft numerals are very smart, neat, extreme- 


ly legible, and lend dignity to any display of 
fine merchandise. 


Manufactured by 


COMBINATION PRODUCTS CO. 


64-74 W. 23d St. New York City 10 
SELECT DEALERS AND SALESMEN WANTED 








modern 
furniture 


FOR MODERN DISPLAYS 








Illustrated brochure upon request 
special display trade discounts 
functional 


furniture manufacturers 

40-17 22nd St. e Long Island City 1, N.Y. 

N. Y. Showroom 192 Lexington Ave., N. Y. 16, 
Suite 1106 
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HE American Institute of Decorators 
has awarded first prize in its printed 
fabric design competition for 1947 to 
Estelle and Ervine Laverne, f 
} Laverne Originals, New York City, whose 
creations in decorative papers and fabrics 
for display well known in this field. 

The winning design is seen at the left of 

the Lavernes in the photograph; it is 

called “Atmospheric No. 1” 

The printed fabric award which the jury 
the carries the implication 
husband-wife collaboration 
least it works to the satisfaction 
of the Laverne design team. 

Estelle native New Yorker, 
was a precocious art student. As art editor 
of a student publication at Julia Richmond 
first prize for her 
work on the “Bluebird”. She 
was offered the 
School of Design and the Traphagen School 
of Fashion, but elected to study at the Art 
Students League with 


Kimon Nicoliadies, 


operators ot 


are 


gave Lavernes 


that a pays; at 


supreme 


Laverne, a 


high school, she won 
magazine 


scholarships to Parsons 


teachers as 


Morris 


such 
Kunivoshi, 


APRIL, 


1948 





Display Factors Receive 


A.|.D. Design Award 


Kantor, William Zorach, and Hans Hoffman. 
The the Laverne team, 
also a Yorker, pursued his art 
education in France, Belgium, Holland, 
Switzerland, Italy. He exten- 
studies of natural forms and the struc- 
marble. At the 1929 
Brussels, La- 
Upon returning 
the 


member ot 


New 


male 

native 
and made 
S1V¢ 
tures of wood and 
International 
verne won the gold medal. 


to the United States he 


Exposition in 


also attended 


—Estelle and Ervine Laverne stand before a 
portion of fabric bearing their design which 


won the 1947 award of the American Insti- 
tute of Decorators. Below is another 
of their patterns in fabric and paper, 


called ‘Clouds’ — 


Art Students League and studied with Nico 
liadies, Kuniyoshi, and with Hans Hoffman. 
the winning design, the La 
vernes say that it is one of a generic group 


Describing 


called ‘“Atmospherics”, designed to create a 


mood through color and a sense of space. 
The several planes of color add a_ third 
dimension, and the pattern is formed by 
repetition of a freely-drawn motif, while 


the final effect is one of horizontal planes 
that through 
an atmospheric veil. 


seem to advance and recede 
Laverne is now making the winning pat- 
group of other co- 


available to 


tern, as well as a 


ordinated fabrics and 


the display field. 


papers, 














to 
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Keep Display Budget Up 
To Prevent Recession 

The business practice of reducing ad- 
vertising expenditures during and just prior 
to periods of business recession probably 
increases the tendency toward a depression, 
George H. Blackett, a partner in Blackett & 
Dalby, New York management consultants, 
told members of the Association of Na- 
tional Advertisers at their spring meeting 
at Chicago on April 12. 

Statistical data, Blackett said, showed 
that advertising expenditures were usually 
materially reduced within 30 days of a 
downtourn in the Federal Reserve Board 
Index of Industrial Production. “Such 
erratic changes in advertising following 
every minor change in sales,” he continued, 
“are a waste and should be avoided.” 

Blackett suggested that advertisers keep 
a close watch on inventories, mentioning 
that they were often a reliable guide to 
future business activity. In his opinion, he 
said, an increase in advertising combined 
with other sales inducements, rather than 
a decrease, might go a long way to elimi- 
nating serious financit] losses in periods 
of recession. 

He suggested the following guiding prin- 
ciples : 

1. Advertising expenditures should be 
keyed to anticipated business volume based 
on the best available estimates of potential 
markets. 

2. Provision should be made for a sup- 
plemental advertising appropriation to be 
applied only at the critical point where a 
downturn in sales is accompanied by an 
undue accumulation of unsold goods. 

3. A reserve should be accumulated out 
of sales during prosperous periods to pro- 
vide funds for these supplemental advertis- 
ing expenditures. 

4. Supplemental advertising should be 
supported by price concessions wherever 
possible. 

5. Frequent readjustments of advertising 
to minor changes in business activity should 
be avoided. 

The above discussion vitally concerns both 
members of the display profession and the 
display industry, because too often have 
these interests been affected by the short- 
sighted policy of cutting display and ad- 
vertising budgets upon the first signs of a 
reduction in business volume. On the other 
hand, it has been reliably reported that the 
etail stores of the United States will use a 
larger volume of newspaper advertising in 
1048 than ever before in the history of re- 
tailing, and this reflects a sounder practice 
than has prevailed heretofore. A study of 

e complete address of Blackett is recom- 
inended and a copy may be obtained by 

riting Association of National Advertisers, 

c., 285 Madison avenue, New York City 17. 








We invite DISPLAY WORLD read- 

ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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NOBODY'S 


PERFECT FOR: 


@ Presses Easier 


@ No iron to lift. G 
ment over live steam 


e@ Will not Scorch, 
Shrink your fabrics 


@ 110 Volt AC or DC. 
in to operate 





Freshening New Stock 
Alteration Rooms 
Millinery Dept. 
Display Dept. 


@ Presses 5 times faster 


@ Uses faucet water; no dis- 
tilled water needed 
@ Portable — weighs 5 Ibs. 


No extra tanks needed 


ELECTRIC STEAM 


GARMENT GLIDER 


| WORKS LIKE MAGIC 
|_|. REMOVES WRINKLES LIKE 


BUSINESS 


*32.50 


(including hand pad) 
ORDER FROM YOUR JOBBER 


or from us, if you wish 
(Jobber Inquiries Invited) 


lide gar- 


CHICAGO 46, 


Just plug 





THE FIXTURE MART, inc. 


Shine or 314 W. JACKSON BLVD. 


Send for our Free 72-page catalog 


ILLINOIS 






























$= Illustrating Use of 15" Extensions 
For Making 63'' High Rack 


THIS MONTH WE FEATURE... 
KORRECT-WAY’S 

















Four post double 
rail rack comes with 
4—9" tapered ex- 
tensions and 4—6” 
tapered extensions 
for adjusting 
heights. 





Tapered 


GARMENT RACKS 
in Adjustable 
and Rigid Heights 


No. R306 FOUR POST ADJUSTABLE RACK (illus- 
trated below). Easily adjusted from 48” high to 
69” high for merchandising and displaying all 
types of garments. All steel construction, beautiful 
chrome plating, 1%” tubing. Four uprights ore 
welded to heavy solid steel bases and are tapered 
at the top to receive the double rail and one-piece 
top. Four 6” tapered extensions and four 15” 
tapered extensions are furnished $ 00 
with each rack to easily adjustable 7 5 

ook 


heights. 5’ over-all length........ 


No. R296—48” HIGH RIGID 


RACK ; each $59.50 
No. R297—60” HIGH RIGID 
RACK each $59.50 


RACK LITERATURE 
Just Off The Press! 


Illustrating the complete 
line of KORRECT-WAY's 
tapered racks, including: 
heavy racks, light racks, 
trouser racks and skirt racks. 
Yours for the asking, write 
us today. 


THE ART PRODUCTS COMPANY 


Lafayette Building 
| DETROIT, MICHIGAN 





CLEVELAND OFFICE 
1101 Power Ave... 5th Floor 
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CHANGEABLE 
NAME STRIP 


DIRECTORY BOARDS 


for Department Stores 





SEND FOR ILLUSTRATED FOLDER. 


ACME BULLETIN CO. 


37 E. 12th Street, New York City 11 











Si ASS ie 

neg ar Ne DESIGNED FOR 

(4 : >> JOINING TOGETHER 
®&Q tYG f All Aluminum 






All Purpose 


| 
$22.50 doz. 


31° Squores—40" «x 16" Extended 


JOS. E. PODGOR CO.., Inc. 


Disploys and Backgrounds 


made easy 








Complete Disploy Suppliers 
618 MARKET ST. PHILADELPHIA 6, PA 
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CHICAGO DISPLAY SCENE 
[Continued from page 51] 


light, and red lighting was lavishly em- 
ployed to warm the wood tones of the back- 
ground, props, and the combination bleached 
shavings and squares that were 
arranged in free-form pattern on the floor. 

The short coat that “meets the fashion 
everywhere on time” was an unusual around 
the clock presentation also by Clement 
Bradley in four windows depicting office- 
time, lunch-time, mid-afternoon (bridge 
playing time), and the cocktail hour. All 
props definite relationship to the 
four periods of time represented and to con- 
centrate attention on the merchandise, color 
for walls, backgrounds, and props was re- 
duced to a monotone of gray. 

Lunch-time is suggested by an abstrac- 
tion of a clock on the wall, the numerals 
made of bakery hard rolls on which vellow 


wood 


bore a 


light was concentrated and by three one- 
arm restaurant chairs. 
For the cocktail hour (next to last illus- 


tration) the clock is faintly 
12 champagne glasses arranged in dial form 
on the floor and spotlighted by an antique 
chandelier suspended from the ceiling by a 
chain wrapped with gray velvet. The back- 
ground was flooded with deep blue. 

In an parade of petticoats that 
whirled through 12 windows at the New 
Boston Store, the camisole, another item of 
long from ward- 
robes, appeared. The last display pictured, 


suggested by 


Easter 


apparel absent women’s 


three petticoated mannequins are wearing 
the old-fashioned camisole and a feminine 
torso of pink wicker wears a_ petticoat 
along with two bunches of violets. Violets 


are bunched in pink bird cages and fastened 
to pink netting that the into 
the the spring flowers are appliqued 
and hand-painted on the riser elevating the 


drops cages 


scene , 


=>" 
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Rose lighting intensified 
The windows were 
Fitzgerald, 


center mannequin. 
the delicate pink tints. 
designed and executed by B. 
window display manager. 

The following are not illustrated: 

The bold look in men’s suits was ex- 
clusively presented at the New Boston 
Store, under the direction of James Murray, 
who is display manager for the store. The 
“Bold Look” was characterized by a shawl 
collar, which appeared on two models in a 
grouping of seven suits arranged on risers 
covered with emerald green fabric to match 


the back wall. Attention was drawn to 
the two suits by ribbons that ran to the 
feature sign, flashing the fashion news 


Wings that narrowed the window area were 


rose-beige and the exits were filled in 
with bamboo poles. 
With “Easter Bonnets that whisper it’s 


Spring”, Angelo Onofrio, manager of dis- 
play, The Fair, Oak Park, opened a series 
of six windows. Two panels in each win- 
dow furnished the background —a 
front panel in delicate orchid and a shorter 
panel, set a few inches back, in pale yellow. 
An orchid-like white lily, tinted violet, 
climbed the full height of the front panel 
and full-round, paper eggs in yellow, ma- 
genta and purple were attached to the sec- 
ond panel. The shifting mood of the sea- 
son was depicted by new grass that covered 
the floor in a free-form pattern and en- 
veloped a low display fixture out of which 
grew conventional millinery heads and egg 
shaped torms dyed to simulate Easter eggs 
and utilized tor a display of millinery. Glass 
eggs of hues were nested in the 
emerald Merchandise was 

to one color in each window — Kelly green 
navy blue, red, gray, or Mocha, with black 
and floral millinery assigned to the double 
for a dual presentation. <A 


color 


various 
confined 


grass. 


corner window 





—From Ball & Welch, Ltd., Melbourne, Australia, comes this display — one of a group showing 


cocktail frocks 


presented in the setting of an old French inn. 


The background is hand-painted 


and sawdust covers the floor, which is surrounded by a gold frame— 
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featured hat on a head form, together with 
a mannequin completely outfitted with spring 
apparel, accented the color story of each 
window. Blue lighting painted the panel of 
orchid-lilies and blue and amber lighting 
were combined to cast shadows from the 
paper eggs attached to the yellow panel. 

At Montgomery Ward & Co., two of a 
series of six windows unveiled for an 
Easter promotion deviated from the usual 
display technique in that they carry a 
theme throughout the entire series, colors 
are used more extensively, and lighting is 
played up more dramatically. Seamless 
paper in two complementary pastels was 
utilized as frames —the first of deep pastel 
was torn in the center for an egg-shaped 
opening revealing a second frame of a 
lighter pastel. An elongated oval em- 
brasure was also torn in this frame, the 
paper rolled back to give a glimpse of the 
featured merchandise in much the same 
manner as the small opening in a decorated 
Easter egg reveals a scenic interior. Flood- 
ing the background with clear lighting 
added depth, and lighting thrown from above 
between the frames cast the desired shadows 
for a rounded, egg-shaped illusion. Small 
accessory items were brought outside the 
frames where the Easter theme was rounded 
out by a row of artificial tulips planted in 
a bed of sea-shells. 

A series of four windows at Edgar A. 
Stevens, Inc., Evanston, featuring high- 
fashion spring merchandise in a garden ot 
flowers, rang the bell with the citizenry and 
credited Marjorie Smith, director of dis- 
play, with another highly successful pro- 
motion. The displays elicited much admira- 
tion from the public spirited citizens, both 
orally and through letters written in ap- 
preciation of a theme which bespoke the 
charm of that suburban community of beau- 
titul homes and lovely gardens. Although 
the windows were left on view for a 
longer period of time than is customary, 
they are to be reinstated, by request, after 
an intervening promotion of spring milli- 
nery. 

The theme of spring was interpreted in 
each window by a flower color and _ that 
color intensified by strong lighting to pro- 
duce a work of art in pastels. A 500-watt 
clear spot singled out the merchandise. 
Lacy iron furniture which gave the win- 
dows an appearance of fine line drawings 
was especially designed for the exhibit in 
colors to match the flowers, and upholstered 
with lustrous satin of corresponding colors. 

For a window in blue a three-tiered plant 
rack on the wall overflowing with white 
daisies and white hyacinths, a bird cage 
enclosing a blue bird, and a long bench 
upholstered in pale blue satin were of white 
iron-work. Flooring was made of pale blue 
seamless paper, and here and there pinned 
to the pale blue painted walls were nose- 
gavs of the white spring flowers. In addi- 
tion to the two navy blue suits the setting 
featured appropriate hand-bags and fur neck 
pieces. Windows in violet, yellow and pink 
vere fresh and alluringly done with like 
irtistry. Purple violets and lilacs attached 

violet walls, clustered in a Victorian 

‘lass bell placed on a tabouret and in a 
vhite iron-work basket that was part of 
he picture frame, furnished a violet garden. 

Yellow was especially charming with yel- 
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low roses and white daisies with yellow 
centers, entwined with green ivy around the 
iron-work frame of the yellow satin petti- 
coated dressing table. Amber and green 
lights flooded the background wall of pale 
blue and the flooring of deep yellow, while 
a clear spot focused commanding attention 
on the separate white blouses and_ black 
skirts, apparel in the upper-price brackets 
that sold surprisingly well. 

Junior miss dresses of navy blue attained 
beauty in a flower laden atmosphere of 
pink roses, white lilies-of-the-valley and 
lilacs fastened to the blue wall and artis- 
tically bunched in clear glass chimney lamps 
as part of the wall decoration. In this win- 
dow pink and rose lighting intensified the 
delicate pinks, while violet-blue scarves 
draped from the pink satin cushion on the 
vanity chair seat furnished a sharp color 
contrast. 


Hotchkiss Announces 
New Tacker 

A new automatic, one-hand tacker called 
the “Trojan” has been announced by the 
E. H. Hotchkiss Company, Norwalk, Conn. 
The device is lighter than previous models, 
yet because of its all-steel construction is 
said to withstand the most rigorous use. 
It will handle staples with three different 
leg lengths: 4%, ve and 
different gauges can be handled, as well. 

Literature on the new tacker is available 
from the company on request. 


¥g-inch. Two 





Display Address Distributed 
To Baltimore Retailers 

On March 16, R. C. Kash, editor of 
DISPLAY WORLD, delivered an address 
on display before the Baltimore Display 
Guild. It was so well received by all 
those present, and Leing impressed with 
the vast amount of valuable display in- 
formation which Kash presented in his talk, 
there was a general feeling. that it would 
be mutually beneficial if this address could 
be brought to the attention of retail man- 
agement. As a result, the address was 
mimeographed and sent to the top executives 
of all important retail establishments in 
Baltimore 


"Spud" Brannon Returns 
To Display Field 

“Spud” Brannon has reopened a display 
supply business in Dallas, after spending 
the past several years doing displays for 
Skillern’s Drug Stores and Pangburn’s 
Candy Company. In his new shop he is 
equipped to handle display assignments 
ranging from showcards to a complete in- 
terior rejuvenation. 
the display field for the past 34 years. 


Brannon has been in 





Displaymen In Favor 
Of CIO Representation 


Members ot the Lord & Taylor window 
display staff have voted for the Retail, 
Wholesale Department Store Union, CIO, 
as bargaining agent for the group. Earlier 
a similar election had resulted in approval 
of the CIO union on the part of the 
interior display employees, while the win- 
dow section had voted against it. 
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So Gay. .... 
So “RIBBONAIRE” 


METAL 
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SRO RELAY 





No. 70 RIBBON SCREEN 


The ultimate in smartness for your back- 
grounds. 5" wide aluminum ribbon on 18 
guage expanded metal hinged panels. 
114" wood rope moulding. Flat white 
lacquer finish highlighted with gold. 
Panels 6' and 8' high and approximately 
26" wide. 


Each . . . $35.00 


We welcome inquiries on custom screens 
made to your design and specifications. 


DISPLAY WONDERS, Inc. 


324 E. Front St. Cincinnati 2, Ohio 














Make Your Mannequins... 


REALLY BEAUTIFUL 


With HASSLER 


LASHES 


*® Easily shaped. Bend foundation strip to 
desired curve and it holds that curve for 
fitting. 

*® Holds curl permanently. 

® Lashes are trimmed in curve to better 
simulate real lashes. 

* In quantities, lashes are die cut and curled 
exactly as desired. Samples upon request. 

HASSLER BEAUTY PRODUCTS © 280 Terrace 

Altadena _e California 











e@ Please Mention DISPLAY WORLD When 
Writing Advertisers 





Style #20...$3 each; approx. 3'’ x 5/4’ 


EYE-CATCHING 


SPLIT BAMBOO MAT 


California’s sensational new tropical display 
idea for interiors and window displays. Hand 
woven in Mexico...the pronounced texture 
catches the eye instantly. Exceptionally 
durable... light weight... natural finish... 
economical... blends perfectly as flooring, 
backgrounds, wall boards. From our com- 
plete line of bamboo displays. Free brochure 
available. See your local jobber or write to: 


WINARD SALES CO. 


MANUFACTURERS... IMPORTERS 
833 S. Spring St., Los Angeles 14, Calif. 











CARDBOARD 


and 


PAPER SPECIALTIES 





@ Genuine Fish Net 
e Rustic Materials 


e Dyed Sand, Stone 





and Rock 


e Summer Beach 
Props 


@ Wall Board Tubes 


e Seamless Paper 


Contact your local jobber or 
write for cataloque 


INC. 


123 €. BALTIMORE AVE 
LANSDOWNE. PA 
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River Raisin Company 
Enters Display Field 

River Raisin Paper Company, Monroe, 
Mich., manufacturer of corrugated and solid 
fibre shipping containers and packing ma- 
terials, has entered the display field. 

This 38-year old company has administra- 
tion buildings, general offices, art display 
studio, laminating and printing departments 
adjoining the main plant on Elm street in 
Monroe. The display division has organ- 
ized a complete department skilled in the 
creation and production of promotional and 
merchandising point-of-sale counter and 
window displays. Besides producing dimen- 
sional displays made of laminated corru- 
gated board, the display division also 
specializes in creating producing di- 
mensional displays in wood, glass 
and plastic. 

The facilities of Raisin Paper 
Company are great — 587,350 square feet of 
floor and modern machinery, in- 
cluding laminating and mounting machines, 


and 
metal, 


River 


space 





APRIL, 1948 


special liner coloring machine, die cutting 
presses, automatic stitching machines and 
special four-color printing presses. 

It is pointed out by the manager of the 


River Raisin display division that the 
creative department, combined with the 
company’s facilities, insures many economies 
to the buyers of display material. The 


division is represented by offices and sales- 
men in the major cities of the United States. 





Population Turns Out 
For Live Models 


More than half of the 70,000 population 
of Springfield, Mo., turned out for an 
unusual promotion on the part of 140 local 
stores. Each of the participating firms 
used live models in its windows, such as 
a man and woman in a furniture store’s 
living room furnishings display, and a 
crowd estimated at nearly 40,000 showed up 
to inspect the windows. 


The California Dons 
Will Ride Again! 


MPLE display tie-in opportunity is 
A seen in connection with a new pro- 
motion to come out of the West, 


bringing with it the glamour and romance 


of the old California Dons. For the Dons 
are to ride again! 

Not the original California Dons who 
colored the pages ol Western history so 


vividly and colorfully, but the modern Dons 


of the famed guild of men’s’ sportswear 
manuiacturers who have contributed so 
much to making Los Angeles the sports- 
wear center of the world. The Dons will 
ride again when 12 to 15 of their top 
executives set out on May 21 on a good- 
will caravan which will take them into 11 


key cities of the nation to meet more than 
2,500 of their customers. 

The modern California Dons will travel 
via their special Pullman, “Golden Ore’, 
into Houston, New Orleans, Atlanta, Wash- 
ington, New York City, Boston, Cleveland, 
Detroit, Chicago, St. Louis, and Denver. 


These representatives of the California 
sportswear industry have long recognized 
the need of such a cross-country caravan 
to reciprocate the courtesy and interest of 
thousands of merchants who have, them- 
selves, come into the Los Angeles market 
season after season. While the caravan 1s 


one of good-will, the Dons will 
They 


will coordinate their products such as men’s 


essentially 
not come empty-handed to each city. 


apparel, jackets, slacks, sports-shirts, shoes, 
sweaters, hats and ties in one unusual style 
will be presented in conjunc- 
tion with a luncheon breakfast in the 
leading hotel of each city they visit. 

As a distinct departure from the common- 
the will not the 
parade of living models. Instead, 
worked out with The 
Carrata Manne- 


show which 


or 


place, Dons stage cus- 
tomary 
they 


Tabery 


have cleverly 


Corporation and 





quins, both of Los Angeles, a mobile stage 
completely equipped with sound, lighting, 
backdrops, and a push-button fashion show. 
This ingenious set, which is. still in the 
development stage, will be trucked into each 
city and set up ready for use one to two 
days ahead of the caravan party. At the 
conclusion of the style show the merchan 
dise exhibits will be opened to engage the 
buyer-merchants while the mobile set is 
struck and trucked to the next stop on the 
itinerary. 

In addition, the Dons have tied in with 
the Wine Institute of California in the 
development of a sportswear color promo- 


tion in California wine colors. Specialists 
of the Wine Institute have created such 
authentic colors as champagne, Tokay, 


tawny port, chablis, claret, burgundy, and 
other rich body vintages. From the angle 
of consumer promotion, merchants will be 


given a sportswear tie-in with the Insti- 
tute’s “California Wine Week” in October, 
with the theme, “From the Days of the 


Dons to the Dons of Today.” 
The following is the schedule of the cara- 


van, far as the fashion shows are con- 
cerned : 

May 24, breakfast, Rice hotel, Houston; 
May 26, luncheon, Jung hotel, New Orleans ; 
May 28, luncheon, Atlanta-Biltmore hotel, 
Atlanta; June 1, breakfast, The Willard, 


Washington. 


so 


June 3, luncheon, Hotel Commodore, New 
York City; June 7, luncheon, The Copley- 
Plaza, June 10, luncheon, Hotel 
Cleveland, Cleveland; June 14, luncheon, 
The Book-Cadillac, Detroit. 

June 16, luncheon, Hotel Stevens, Chi- 
cago: June 21, breakfast, Hotel Statler, 
St. Louis; June 24, breakfast, The Albany, 
Denver. 


Joston: 
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Saginaw Merchants Sponsor 
Six-Week Display Course 
Fred Anderson, retail 
ultant of Central Michigan 
‘leasant, Mich., is serving as instructor in 

six-week course in display being taught 

Saginaw. The course was arranged by 
the Retail Merchants’ Division of the 
Board of Commerce and_ the 
Institute. Twenty-four people are 


education con- 
college, Mt. 


Saginaw 
Veterans’ 


taking the course. 
Department 
Of Correction 

In the March issue, a birth announcement 
tor Reuben Hamberger listed him as the 
son of Dave Hamberger, New York City 


display factor. A letter from Reuben says: 
“This should have read brother and not son. 
Please rectify in your next edition as my 
brother has been getting congratulations on 
his being a grandfather.” 

In the same issue, Jeannette Paskey’s 
esignation from T. A. Chapman Company, 
Milwaukee, mentioned her as display man- 
iger. The term should have been display 
stylist. Chapman’s display manager for the 
past six years has been Ralph Nevling. 


Former Displayman 
Made Store Manager 


John C. 
manager for 


been named store 


Joliet, Il. Formerly 


Schaleger has 
Lytton’s, 


i displayman with Schuster’s, Milwaukee, 
Schaleger has more recently been assistant 
manager of Lytton’s in Alton, serving in 


that capacity for the three 


Baby Daughter 
For Miller 

\rthur Miller, display manager and archi- 
tectural director for the Freeman Shoe 
Corporation, Beloit, Wis., proudly announces 
he arrival of a baby daughter on March 3. 


past vears 


he young lady’s name is Barbara Melissa. 
Fallen Resigns Post 
With Birmingham Store 

Fay W. Fallen has resigned as display 


manager for The New Ideal, Birmingham, 
uid is returning to Savannah, Ga., to enter 
the free-lance field. He will also represent 
Perry’s Display Service, of Jacksonville, Fla. 

Che display manager's position at The 
New Ideal is being filled by Norman T. 
Harris, formerly of J. Black & Son. 


Flint Vierheller Marries 
Mary Ann Greene 
Flint Vierheller, Garrison-Wagner Com- 
iny’s representative in Oklahoma _ and 
was married on March 13 to 
Ann Greene, of St. Louis. Upon 
turning from their honeymoon, the couple 
ill make their home in St. Louis. 


NanSas, 


Mary 











We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 


course. 
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City Met 





CT reuse in the interests of better lighting 


A 





"Paint with Light", says Century ... to glamor 
merchandise .. 


Century the leading "light" in Broadway musicals 
for more than two decades. 


Recent installations include Saks-5th Ave., Lord & Taylor, 
Foley's, Houston; the new Best & Co. store, Jordan Marsh 


and Gilchrist. 


Century will teach you how to "Paint with Light". 
window plan and section when you visit our showrooms. 


CENTURY LIGHTING INC. 


ize your 

. to multiply traffic ... to have your windows 
reflect all the brilliant technique which has made 

and dramas 


Bring your 


419 West 55th St., New York - 626 N. Robertson Blvd., Los Angeles 





Wired in three 
circuits. Uses 
150-watt PAR-38 
and R-4O lamps. 
Order now for 
prompt delivery. 
Cat. No. 391 
$11.60 per foot; 
bulbs extra. 








For Smooth, Silent, Fully Automatic Operation of 
DISPLAY WINDOW CURTAINS 
AND ADVERTISING DISPLAYS 


4 


Vallen exclusive one-button 
motor control starts, stops and 
reverses action from any remote 


spot. 


Models for all conditions ¢ Fully guaranteed. 
Write today for FREE CATALOG 


Vallen, Tue. 226 Bluff Street * Akron, Ohio 


The World's Largest and Oldest Manufacturers of Curtain Control Equipment 














USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
a 
$3.00 Per Column Inch— CASH WITH ORDER 














WIGS 


made in the latest Fifth Ave- 
nue fashions—or your own 
description. 


Wholesale and Retail 


Perfect fitting. 


For particulars write 


WINDOW MANNEQUIN, INC. 


449 West W St. 


New York 1, N. Y. 








BECKER 
319-321 N. Paca St. 





WINDOW DISPLAY 
MATERIAL 


SIGN SUPPLY CO. 


Baltimore 1, Md. 

















Mannequin by Marlou, Inc., N.Y.¢ 


Anton Gale 


PHOTOGRAPHER 
Specializing in 
Display & Window Photography 
Including 35mm in 3rd dimensional color. 


4107 42nd Street 
Long Island City 4, N. Y. 
Studio—Telephone: STillwell 4-0031 














MEN’S 


SPORTSWEAR FORM 


Muscular 


Type 


No. N558 


$18 


Each 





QUENSELL DISPLAYS, Inc. 


Forest Hills, N. Y. 


71-23 Austin Street 
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—Members of the Indianapolis Display Club at a recent meeting— 


Funeral Services Held 
For Don Kester 
The many friends of Donald Kester, dis- 


| play director for Rothschild’s, Kansas City, 


will be shocked to learn of his tragic death 
on March 29. He was 49 years old, and 
had been in charge of display at the store 
for the past 17 years. 

Death was caused by a rifle bullet, evi- 
dently fired by Kester as a result of the 
condition in which a nervous’ breakdown 
several years ago had left him. He had 
been in ill health for some time. 

Funeral services were held in Kansas City, 
attended by practically every displayman in 


the community. Burial took place in Albia, 
Iowa, Kester’s birthplace. Surviving are 
the widow, Mrs. Mildred Kester; two sons, 
Richard and William, the mother, a brothe: 
and a sister. 


Charrot Convalescing 
After Operation 


L. J. Charrot, head of the New York 
City firm of the same name, is now at home 
convalescing after several weeks spent in 
the hospital following a major surgical 
operation. He expects to return to his desk 
some time the latter part of this month. 
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—''There's Culbertson, taking out his Easter window.''— 
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Detroit Old Timers’ Night 
Recalls The Old Days 

Great names in display and anecdotes 
om the days of melting wax mannequins 
ere sprinkled liberally through the De- 

it Display Club’s April meeting to honor 

“old timers”. Through brief talks by 

ib members of 20 to 30 years standing, 

history of the organization was traced 

m its imauspicious beginning as The 
Window Trimmers’ Club in 1917, when. it 

is begun by Lou Rogers. 

The contrast of the old days with the 
new Was emphasized by Walter Grover, 
hasement display manager of the J. L. 
Hudson Co., in his talk. “Great strides have 
been made in the promotion of merchan- 
dise,” Grover said. “We now think of dis- 
play as indispensable in merchandising. 
Management is more conscious of the im 
portance of display. We should look for- 
vard to increased importance for display 
as a profession and work toward increased 
beauty and usefulness of display in mer- 
chandising.” 

Donald Ferguson of Clayton's, pointed 
out that the displayman who enters the field 
today has had the way paved for him to 

me extent. Working “the clock around” 
and the necessity for time-consuming efforts 
in prop creation are now eliminated. 

Roy Heimbach, of Heimbach Displays, 
contrasted the old days of (1) the Spring 
Opening, (2) the Fall Opening, and (3) 
Christmas with modern display practices. 
Frank Whitelam, recently retired display 
manager of R. H. Fyfe & Co., recalled the 
cooperative spirit of the club when a float 
had been created for the parade of 1919. 
Because there was not enough money in 
the club’s treasury to pay for horse hire to 
pull the float, members obligingly pulled it 
themselves. 
Charles Ely, of Ely Displays, who served 
chairman of the program, pointed out 
that members had participated in one of 
the first movie shorts on display ever made, 

en Morris Kaplan produced a= film = in 
1922.) William Toll, past-president of the 
| recalled the days of 1910 when a dis- 
playvman frequently brought his family down 
to the store to help out on a big project 


Flasher Display Big Feature 
Of Trimz Spring Promotion 
three-dimensional electric flasher dis- 
) for store windows is a major feature 
the Trimz ready-pasted wallpaper spring 
paign, and was designed as a 24-hour 
ht and day traffie stopper. Scaled to 
the living room reproduced as_ the 
ter of interest in the display shows an 
emble use of two Trimz ready-pasted 
Ipaper patterns, California Weave and 
onshire. The display measures 35 
27 inches, is colorful, well illuminated 
designed to obtain the greatest display 


1¢ 
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Summer Sensations 


TROPIC STRAW 
MEXICAN STRAW 


54 INCHES WIDE 


See your local display dealer for these outstanding 


summer items. 


JAMES A. COLE CO., INC. 


235 FOURTH AVE., NEW YORK 3, N. Y. 




















For Good Impressions! 
Pine-O-Scrihe siGN PRINTING MACHINE 


May we send you details? 
THE MORGAN CO., 3966 Avondale Avenue, Chicago 41, Ill. 























BETTER 
SIGNS 


One of Several Models 











Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 






























NAUTICAL . . . but nice! 


With Display Mart at the helm you 
can always be sure of “see-worthy” 
displays. Visit our showrooms... 
we abound with smooth sailing ideas. 


Vo. 915 VAUTICAL MANNE. 
QUIN) DISPLAYER BENCH 


wood construction paper sculp- 

tured unit maple finish wheel 
sand base white roping 

5’ high t’ wide $28.20 ea. 














DISPLAY MANUFACTURERS MART, inc 
Everything jor Display 
NEW YORK 




























Wo. 1311-D 





FREE! 


No. 1312-D 


Ne. 1310-D 


No. VT-1310-D 
No. VT-1311-D 
No. VT-1312-D 


LITHOPHANE 
VALANCES 





Black and red bands with 
white center ground. 


Black and 


silver 


bands 


with white center ground. 


All 
translucent lines. 


Per roll... $6.4 
-W 


tre 
inute 
lasting! It’s 
Handsome results 


un! 


the 


} 
1 

Vaiance 

water 


mliner”’ 


use 
mited 
the ‘‘Streamline 


irrent trend 


other patterns and ideas. 


‘ring you this 


contact 


white on white 


1 


with 


Rolls 19 inches wide by 25 feet long. 
5 


popular 
Installs 
yet 


YT any 


valance 
store 


Write today for catalog of many 


GARRISON-WAGNER 


2018 Washington Ave.,St. Louis 3, Mo. 
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Mock Replaces Nichols 


At Hens & Kelly 

Mock, first 
is now display manager for Hens & Kelly, 
Inc., Buffalo. He Burr Nichols, 
who resigned recently in order to enter the 
field 


Louis G. formerly assistant, 


succeeds 


free-lance 


Jensvold Leaves Seiberling 


For Rhinehard Brothers 


Rhinehard Brothers Company, distributor 
of radio, home appliance, and 
items to 3,500 dealers, announced on April 1 
from the company’s headquarters in Minne- 
that Lloyd Jensvold been 
appointed to the position of sales promotion 
Formerly assistant merchandis- 
ing manager of Seiberling Rubber Com- 
pany, Akron, Jensvold will direct merchan- 
dising, advertising, and store plan- 
ning for Rhinehard 

Minneapolis is the former home of Jens- 


automotive 


apolis has 


manager. 


display 
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vold, and he assumed his new duties o1 
March 15. He will be remembered in Ohio 
as the first vice-president of the Ohio Dis 
play Association. He is a fluent speaker 
and well known as a writer of articles o1 
display and store planning. 


Point-Of-Sale Firm 
Undergoes Expansion 


has joined Ettling 
Company, 58 East 
Chicago, according t 
Ralph Ettlinger, Sr 
executive, along 


Ettlinger, Jr., 
Advertising Display 
Washington street, 
an announcement by 
He will serve account 
with Harold Jefferson, who has been with 


Ralph 


as 


the company since leaving the service. 
The firm, which recently marked its 35th 
anniversary by completion of a large-scale 
expansion program, specializes in the crea 
tion and production of all kinds of quantity 
point-of-sale advertising displays. 











wings. 





Perfumes . . 


Objet D'Art, Etc. 


Constructed 


of durable 


Jobbers inquiries invited 


Peacock Displayer 
For LUXURY ITEMS 


. Jewelry... 


Figure 9" x 12", 10" dia. crystal glass. 
Derilite, finished 
in white with brushed gold crest, tail and 


Complete with Glass. ..$12.50 


DAN DERIEG CO. 
553 MISSION ST. 
SAN FRANCISCO 5, CALIF. 



























—These shown so that 


American displaymen can get an idea 


pictures are 
of the type mannequin being used by 
their 
The figure pictured is manufactured by 
Wilken & Pty. Ltd., 
Called the mannequin 
corporates a_ world-patented 


opposite numbers in Australia. 


Jones Sydney. 
"Vogue", in- 
self-pos- 
ing feature which permits movement 
from the hip line up to 200 degrees 
Mannequins of Wilkin 


in the other 


in any direction. 


& Jones are seen in use 
photograph — a display by W. J. 
Jones for Anthony Hordern & Sons, 


Ltd., also of Sydney— 
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Southern Display Conference 
Puts On Good Show 

Special D.W. Dispatch—The Southern 
splay Conference opened on Monday, 
\pril 12, with an attendance that was be- 
w expectations and disappointing in view 

the vast amount of planning put for- 

ird to make this event outstanding in the 
istory of the Southern Display Association. 
n contrast, the thought and effort put into 

e project was evident everywhere, and to 

ouis Booth and his associates should go 

e plaudits of all display people of the 
rood old South. Never before was there 
seen such perfection of detail, careful 
timing of the program and, without saying, 
the cordiality and hospitality was something 
to write home about. The highlight of the 
meeting was the address by John R. Cooper, 
display director, Mandel Brothers, Chicago, 
whose address in full will appear in the 
next issue of DISPLAY WORLD. It was 
an inspiration to all who were fortunate 
enough to hear him. 

The Grand Ball on Wednesday night was 
indeed a gala event and one which could 
hardly be excelled. The warm comradeship 
that prevailed throughout the conference 
was something that should be emulated on 
a national scale for the general good of the 
lisplay profession as a whole. 

K. V. P. Burnham, J. P. Allen Company, 
\tlanta, Ga., was elected president for the 
ensuing year and Atlanta will be host to 
the 1949 conference, dates for which will be 
announced later. 

Display manufacturers were on hand in 
goodly numbers and reports indicated that 
business placed with them was from mod- 
rate to poor. 


Display Cooperation Invited 
By Treasury Department 
\s the last form of this issue was being 
put to press, H. A. Beuermann, assistant 
ulvertising director, Savings Bond Division, 
Treasury Department, Washington, D. C., 
a telephone call to DISPLAY WORLD, 
advised that they are interested in the 
tullest cooperation of displaymen in the 
promotion of security bonds through win- 
dow and store displays. It is very urgent 
bring to the notice of the public the 
importance of large bond purchases _ for 
two major reasons: First, national security; 
ind second, as an anti-inflation measure. 
| Treasury Department recognizes the 
mendous circulation available through the 
splay medium and its public influence. 
lt is urged that display personnel every- 
ere use its ingenuity and skill in aiding 
government's bond — selling efforts. 
Beuermann§ recalled the important role 
iyed by display in the bond selling drives 
ring the war years. 


+ 











We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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USE THE MANNIKINS & FORMS 


now being used by 


LEADING DISPLAY MEN 


MR. CHARLES ART 
Display Director 
Mullen & Bluett 

Los Angeles 


MEN’S BATHING SUIT 
FORM 


Adaptable to every type of 
beach and_ sportwear All 


papier mache construction. 





$22.50 


When it comes to Mannikins and Forms, who should know their 
requirements better than Display Men? That is why the best- 
known West Coast Display Men have been using Decter Mannikins 
and Forms. THAT IS WHY THEY’RE WINNING PREFERENCE 
EVERY WHERE. 


DECTER MANNIKIN CO) 7807 Nees a. caur 














“There's Always Something New 
At Hanger Headquarters!” 


THE NEw SEE-SIZE” 


(Trade Mark) (Pat. Pend.) 


Our latest plastic size divider with 


INTERCHANGEABLE SIZES 
Can’t Fall Off The Rack! 


Here is the most versatile size divider on the market 
today. It is of heavy moulded plastic with a window 
in which is inserted the proper size required. An 
exclusive feature of this divider is its ability to show 
one size on one side and another size on the other. 
No other divider can make this claim! Dimensions: 
71%” long by 334” wide ... In white or black 
plastic (please specify) . . . 35 cents each. May 
also be had in colors to order. Divider inserts . 
71%4 cents each additional. All sizes in stock from 
1 to 60, including all half-sizes. 


Jobber Inquiries Invited. 


NATIONAL HANGER CO., INC. 
253 WEST 26TH ST. NEW YORK CITY | 














Me nie 


17 W. 45th ST., NEW YORK 19, N.Y. 





custom made papier 
mache and plastic 
creations 
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Turntable Combines of the J. C. Penney Company. He was 
Te) O ») 4d t i e RS Light And Motion formerly in charge of display for The Big 
FOR ALL PURPOSES Store, of the same city, and more recently 


was first assistant at the H. & S. Pogue 
Company, also of Cincinnati. 


\ new electric display turntable that 
permits “lighted motion” has just been de- 
veloped and added to its “Kasson Roto- 
Products” line, by General Die and Stamp- = 
ing Company, 262 Mott street, New York Vacation Completed 
City 12. The new unit not only revolves — For Erthein 

FOR WEN ree be gce hornggrsllaae aa . versie Dave Erthein has returned to New York 
SHOES two-way receptacle tor all kinds of direct City and the National Hanger Company, 
lighting emects. It also will allow the Inc., aiter several weeks spent in Florida 
rotary motion of electric appliances in actual 
operation. 

FOOTED LETTERS The unit is all steel except for the heavy 
FOR DISPLAY LEDGES reinforced casting that supports the 18-inch Ruth Gruber Married 

diameter table. Allover height is only 7 To Frank White 


inches, and the unit is substantially built Mis 





on vacation. 








Ruth Gruber, otf The Facile Cor- 
poration, New York City, was married on 
It operates on A.C. current only. March 21 to Frank W. White, president 
of the U. S. & Foreign Export Company, ot 


to carry up to 200 pounds balanced load. 





Feldhaus Heads Display 





the same city. The honeymoon was _ spent 
For New Penney Store in Canada and at The Concord. 
Norman Feldhaus has been named dis- Mrs. White will retire from business life 


MADE FOR YOUR NEEDS play manager for the new Cincinnati unit at the end of June. 





NAME PLATES —The New York a gone a a i 

lance organization, held its annual installa- 

CUSTOM DESIGNED tion and ee at the Hotel McAlpin recently, 

under the direction of Jack Teger, chairman 

of the entertainment committee. . . . Upper 

D * photograph, seated left to right, Ben Zahn, 
ISPLAY RAFT treasurer; Normal Friel, president; Irving Berg- 

963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. man, vice-president; standing, Milton Spencer, 


recording secretary; Jack Greenberg, financial 
secretary, and Lester Pollack, chairman of the 











executive board. . . . Lower photograph 
= i a : ] : shows members of the executive board; seated, 
Greatest Display \ alue Joe Goldberg, Lester Pollack, Al Greene; 


standing, Arthur Leichter, Roy Klapper, Ida 
Dunst, secretary, Joe Rothenberg, and 
Henry Rubin— 


in 7 Years! 


TRANSPARENT 
VELVET 


$185 


per yard 














in bolts approximately 30 yards 
($2 per yard in cut yardage) 


TURQUOISE, BROWN, PURPLE, 
GOLD, RED, GREEN, PINK, CERISE, 
ROYAL, WINE 





















107-Inch Genuine 


SEAMLESS PAPER 
all colors “ 85 


minimum order 
l2 rolls per roll 









'TRI-ALLIED 
| CREATIVE DISPLAYS | 


. at ate 1 





MANUFACTURERS AND DISTRIBUTORS OF 
DISPLAYS, FIXTURES, DISPLAY MATERIALS 
200-202 NO. PEARL STREET, BALTIMORE 1, MD 
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LOS ANGELES REPORTING 
[Continued from page 47] 


outdoor” theme. A colorful garden 
was dry-brushed on a sheet of deep-salmon 


scene 


colored seamless paper which was fastened 
to the backwall. The walls were a gray- 
ereen, and grass matting covered the entire 
Hoor. A table on the left side of the dis- 
play was completely set for a luncheon with 
colorful patio dishes and a bright copper 
chafing dish. On the right side of the 
window, two different patterns of the gay 
linen tablecloths were fastened upright on 


racks, while a few other patterns were 
irranged on the floor. 

Not pictured are the following: 

The kids in Los Angeles probably would 


enjoved Mrs. Laura Walbridge’s 
imusing, animated corner Easter window at 
Bullock's — if they could have wormed their 
way through the adults who 
thronged around the window. The display, 
called the “Bunny Bonnet Shoppe”, 
several bunnies trying on their fancy Faster 
bonnets in front of 
like the upper half of an egg. The lower 
portion of the egg vanity table 
tor the convenience of the bunny customers. 
In the center of the window, halt of a giant, 
eaily-decorated Easter egg formed an island 
fixture with a ot Easter 

certain to appeal to the bunnies. A large 
window in the background was draped with 
a gaily colored ruffled curtain. The plaster 
ind papier mache bunnies were decked out 
in gaily colored, ruffled dresses — evidently 
the latest styles in the Easter bunny world. 
\n amusing touch (or, perhaps, not amus- 
ing, depending on whether or not you went 
through the same ordeal) was added to the 
decidedly 
looking male bunny, resignedly 
while his wife 
several new bonnets. 


have 


crowds of 
showed 
large mirrors shaped 
formed a 


display « bonnets 


uncomtortable- 
leaning on 
tried on 


window by a 


his cane buxom 
The quiet charm of a lovely spring garden 
Director William 
Blackburn to set the theme for his spring 
promotion at Bullock’s-Wilshire 
(arass and fern-bordered pools were used in 


was used by Display 


nullinery 


ach window. <A lead fountain was used 
vith each pool. Clumps of rocks helped add 
to the rustic effect. Iris and calla lilies 
rew among the rocks. Here and_ there 


imong the flowers and terns were the new 
spring hats on upright dowels — looking, as 
hey were intended to look, like some new 
ind unusual spring flower. 
trom. the pool to the 
vith long silky strands of moss. 


Vines, growing 


ceiling, were hung 


\ giant Easter rabbit jack-in-the-box was 
he Easter theme used by the F. C. Nash 
mpany, Pasadena, in all windows and 
nterior displays. In one window, Display 


Mrector Louis Craig showed a= lavender 


rmal, accented with gold accessories. This 
ivender and gold was the color scheme 
ised for the Nash 


aster 


Easter promotion. The 
jack-in-the-box, jumping out of a 
ivender decorated box, wore a large gold 
metallic repeating the 


bow, gold in the 


i cessories. 
\t Haggarty’s, Display Director Mary 
Nay Kerwin used an antique painter's easel 
rr her display of “Portrait Satin” 


Leo 
i1iiree 


gowns. 
mannequins were grouped around a 


satin covered platform at one side of the 


DISPLAY WORLD 


window. <A small plaster, classic Greek 
column added to the luxury appeal of the 
group. At the other side of the window, 


the aforementioned easel held several hats, 
including one that looked as if the artist 
had left his floppy tam hanging on the 


easel. The display card was also fastened 
to the easel. <A rather unusual, brightly 
glazed china head at the bottom of the 


heavy easel was used for millinery display, 
too. A pot of ferns and suitable accessories 
and perfumes rounded off the display. 

“The American Lady Look” was the title 
of a corsetry display done by Display Di- 
rector Louis Craig at the F. C. Nash Com- 
pany in Pasadena. Against the backwall on 
one side of the display was the fuchsia satin 
“Vickie” lingerie trademark, duplicated in 
three dimensions and set in a carved gold 
frame. <Any 
eliminated by the lavish use ot 
white net in the frame. The net 
out of the frame in graceful billows, falling 
to the floor. A second corset form done in 
the “Vickie” trademark style was just be- 
neath the gold trame. It was done in black 
satin —a pleasing contrast against the white 
net. A mannequin on the other side ot the 
Pink and blue 
filters were used on the overhead spots to 
give the display a soft feminine effect. 


harshness was 
crushed 
poured 


possibility ot 


window balanced the props. 





Color-Blending Process 
Developed For Foil 


Belmont 
manutacturer 


The research department of 
Products, Inc., Philadelphia 
of display products, has developed a_pro- 
successfully blending colors and 
shades on base metal foil, Edward Wagen- 
feld, president of the firm, has announced. 
Wagenteld reports that his 
started employing the new 
making foliage, and expects to adapt it to 
the manutacture of other varied products. 

“The makes foil much 
flexible than it is in its form,” he 
says, “After the Belmont treatment the foil 
has such a degree of elasticity it can be 
stretched or moulded into almost anything.” 

Wagenteld believes the Belmont 
will help increase considerably the use of 
foil in the display industry. 


cess. for 


company has 


process in 


process more 


basic 


pre ICeSS 


have 
Belmont 
Delaware avenue and South streets, 


Experiments on the new process 


been carried on in secret at the 
plant, 
for many months. The research department 
already has developed numerous’ objects 
from. foil which will 
many products. 


reduce the price ot 


though the showing 


results of the new 


Even company 1s 


process in its show 
large-scale public showine 
will take place at the Philadelphia Asso- 
ciated Display Industries’ display market in 


rooms, the first 


the summer. 





Proctor Electric Contest 
Won By Griffo 

First prize in the Electric 
Company display contest has been awarded 
to Maurice Griffo, Fall River 
Light Company, Fall River, Mass. 
place went to Edwin Daugherty, in charge 
floor 


Proctor 


Electric 
Second 
Thalhimers, 


of second display for 


Riclimond. 
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PRODUCE LETTERS 
EASILY - QUICKLY 
ae aN 


in any size rangimg 
frem characters 3” 
| high eut of 3” 
steck, up te 13” 
characters frem 3” 











stock. 


BOICE- 
CRANE 


No. 2208 
HEAVY DUTY 


24” x 5" 


JIG SAW 











Fast, clean, accurate, vibrationless conteur and straight 
cutting, inserted blade work and heavy jig sawing. Only 
24” jig saw that cuts materials up to 5” thick, and 
the only jig saw capable of using any blades 5” te 9 
long. Blades may be turned 90° for ripping long 
stock. Instant control—from high tension for heavy 
sawing to a sensitive tension for delicate work. Guar- 
antees longest possible blade life. Tension instantly 
released to make blade changing really fast and easy. 
Oversize 20” x 20” highly polished, cast iron werk 
table. Two-way tilt to 45°. 50% longer blade stroke 
cuts thicker stock faster. High quality, sturdy cen- 
struction throughout. A lifetime of trouble-free service. 


Write for free catalog 


BOICE-CRANE COMPANY 


896 Central Avenue - Toledo 6, Ohio 





nach eta ii 



































To HELP You WITH Your 
DISPLAY PROBLEMS 


Color transparencies and photo 
enlargements made to ANY SIZE. 


Send brochure of California 


subject$ on your business letterhead, 








BELL PHOTO & DISPLAY © 346 CLAY ST LOS ANGELES 











GENUINE 
FISH - NET 


120" Wide — 2" Mesh 


White Natural 40c sq. yd. 
Colored 50c sq. yd. 


WRITE FOR SAMPLES 
Jobber's Inquiries Invited 


TRIM-RITE COMPANY 
315 Clinton Ave. Newark, N. J. 











FABRICS 


for 


1) RY od 


PRICE FABRICS CO. 
67 WEST 44TH STREET 
NEW YORK CITY 18 











Americas Lowe@Z Prices! 
GIANT SIZE Photographic 


BLOWUPS 


Mace from Your OWN Negatives or frints J 


PHOTOCRAFT 





COMPANY 


3543 BROADWAY 
KANSAS CITY MO. 











For the exclusive — Manager 


we offer 
Carved from natural Venezuelan cane fibre, 


1and brushed in all natural colors 


Immediate delivery 
The Cleveland International Company 
P.O. Box 2461 E. Cleveland 12, Ohio 















IDEAS IN PLASTER 


Write for Exciting Catalogue 


HOUSE of PETER de GUARD 


207 East 51st Street, New York 22 








Keep those Plastic Fixtures CLEAN 
with Amplex SAFE CLEANER 


Pints..:.85e + Y2 pints... .55¢ 


If your jobber can’t supply you, write to 


AMPLEX MANUFACTURING CO. 


1106 Arch Street Philadelphia 7, Pa. 
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Cosmetics 





Lord & Taylor, New York City 


(The following is an address given before 
the Cosmetics Division of The Fashion 
Group, Inc., at the Hotel Biltmore, New 


York City, on April 7.—Ed.) 


EXT to millinery, I believe that cos- 
metics are the most glamorous and 
profitable accessories to clothes. And 


I display them as such. 

But in displaying them with fashions, I 
have never felt that the lipsticks or per- 
fume help sell clothes. Nor that the clothes 
sell eye shadow or nailpolish. You'll never 


convince me that a woman will buy a dress 
to match a lipstick color. Even though, 
paradoxically, she may buy nail polish to 
blend with a dress. 

Sometimes the cosmetic industry — in its 
enthusiasm — loses sight of the fact that 
cosmetics are accessories. Some manu- 


facturers even expect stores to buy fashions 
to go with the color of their lines. 

Manufacturer A, pushing “Dizzy 
“Dizzy Pink” coats, hats, 
which is against the color trend 


Pink”, 
expects dresses 
a color 
the moment. 
Manufacturer B, 
pects “Hot Lips” 
clothes not in 
Manufacturer C, 
wants 
that would never 
And become more 
portant than fashion, and, consequently, hard 
to How much easier for both 
manufacturer and promoter when cosmetics 
take their rightful place! 


“Hot Lips’, ‘ex 
underwear 


pushing 
negligees and 
season. 
pushing 
in a 


Gasp”, 
style 


ast 


dresses color and 


sell. 


accessories 


evening 
im- 


SO 


promote. 


This spring it seemed that manufacturers 
did research in the fashion field and 
planned their cosmetics as accessories to 
the clothes. The colors and fragrances of 
their lines enhance the delicate mood of 
the spring fashions. The pink-toned make- 
up and the floral fragrances symbolized the 
spirit of femininity just as much as do the 


long handled parasols, Louis-heeled pumps 


bonnets. 


or flowered 

It made sense to present these changes 
as fashion news. That is what I did in a 
group of Easter accessory windows. | 
showed a palette of lips, each wearing a 
different shade of pink-toned lipstick. I 
had a palette of eyes, each pair wearing a 
new shadow of mascara. The faces of the 
mannequins were actually made up with 
powder, lipstick, rouge, and harmonizing 


The fingers of the hands were 
fitted with nails with pink-toned polish. 


i fe shadow. 


We tripled the sales of cosmetics in these 
colors during the week the windows were 
on view. 

However, we have only one accessory 
display a season. The problem facing the 
displayman and buyer is: How shall we 
show accessories — whether hats, gloves, 
shoes, or cosmetics — during the rest of the 
year? Most store windows were made to 
present fashion. They are too big for any 


| display of small objects. Therefore, acces- 





sories must be presented as a unified part 
of a ready-to-wear display. 

This is how we display cosmetics at Lord 
& Taylor. When a new color, fragrance or 
line is offered to us for promotion ou: 
buyer, Alice Farley, asks me if it has dis 
play possibilities. If it has, I plan with her 
on a way to use it in display. My decision 
is based on how gracefully the product fits 
in with our fashion promotion. This in 
turn is based on the name and packaging 
of the product. 

We have introduced several fragrances in 
our fashion displays. 

A flower odor was our most recent suc- 
cess. I was planning to show beautiful 
period coats in a setting of masses of fresh 
flowers. Our buyer suggested hyacinths and 
Ann Haviland’s “Blue Hyacinth’ as a 
perfume promotion. I took up her sugges- 
tion. The spring flowers were wonderfully 
suited to the display I had planned. 

We sprayed the fragrance from 
above the windows. The psychological 
effect of seeming to smell the flowers be- 
yond the glass brought the desired results 
at the counter where the hyacinth fragrance 
was sold. 

Another successful tie-in 
with Revlon’s “Sweet Talk” 
tion of mauve-toned junior cotton dresses. 
We showed the cosmetics in white wicker 
flower-filled baskets hung in front of each 
window. They added a charming accent to 
the Victorian decor. 

To my knowledge we have never bought 
a group of dresses to go with a promotion 
of toiletries. It looks as if there were a 
consciously planned tie-in. Actually, it just 
happened. There are so many lines, such a 
variety of fragrances, such a wealth of new 
colors, that the buyer and display manager 
who are on their toes can fit these toiletries 
into countless pictures. 

In order to bring about these tie-ins: 
A buyer should let the display manager in 
on her plans. She should pass on to him 
the hints she gets from manufacturers 
She should transfer her enthusiasm for a 
particular line. She should suggest make- 
up to go with the new fashions. 
(By the way, I think a buyer should have 
a say in the makeup of window mannequins 
She should crusade for prettier mannequins 
in just the way beauty editors watch to see 
that photographers use pretty models.) 

We have never had a complaint from our 
apparel merchandising departments that our 
cosmetic projection overshadowed _ their 
clothes promotion. 

It's because I feel that good cosmetics, 
and especially perfume, add to the luxurious 
effect of a display of dresses or hats. They 
contribute to the feminine aspects the 
And I use them for these effects. 

I conclude, may I pass on a sug- 
gestion to manufacturers? I find that most 


also 


arranged 
promo 


was 
and a 


store’s 


of 
store. 
Before 


bottles and containers of toiletries are 
charmingly designed. On the other hand, 
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discard more cardboard packages than I 
lisplay. The few firms who do a simple 
maginative job in cardboard packages 
ilways get good displays. 

I suggest three outstanding examples: 
Schiaparelli, particularly the “Snuff” line; 
Charles of the Ritz — “Moss Rose”; Shulton 

“Old Spice” and “Friendship Garden”. 

However, the majority of cardboard pack- 
ages don’t even hint at the treasure within. 





Lewis Retires After 53 
Years With Miller & Rhoads 


R. Addison Lewis, who rose from display 
manager to public relations director with 
Miller & Rhoads, Richmond, Va., retired 
on April 1. He spent a lifetime with the 
company, 53 years in all, and the editorial 
on his career in the Richmond News Leader 
is indeed a great testimonial to Lewis, and 
reads as follows: 


“There are, we must protest, two errors 
in the announcement that the beloved R. 
Addison Lewis is ‘retiring’ as ‘public re- 


lations director’ of Miller & Rhoads. Tech- 
nically, he is retiring; officially, his position 
has been as it is printed. Actually, Addison 
Lewis has been much more than the prin- 
cipal contact man between the department 
store and the public; and if he is retiring 
from duties in that position, he is dedicating 
many of the causes that 
have commanded his service. If we had to 
give him the title he should have had for 
many years and should continue to hold, it 
would be that of Lay Chaplain of the Cen- 
tral District. In his outlook and 
in his dealings with all those he met day 
after day, there has been displayed a pro- 
found spirituality that sometimes has awed 
those around him. 

“In the years when Mr. Lewis’s chief re- 
was for window display, he 
planned presentations that 
imes were unique. They might be termed 
sermons, or poems, or prayers in glass. He 
has had, also, the ability to fashion in verse 
the ideas his enthusiastic aids put in fine 
clothes and posture. Although his work has 
been seen by more millions than ever ob- 
served the skilled production of any other 
Richmonder, in Addison Lewis’s heart, the 
‘things that are seen’ have been ephemeral: 
eternal 


himself anew to 


Zusiness 


sponsibility 


seasonal some- 


the ‘things not seen’ have been 
verities he cherished. 

“What a blessing he has had in all this! 
He might work amid all the bustle of the 
store, or in the strange ordered disarray of 
the display studios, and he would be the 
master of every detail. All the while, he 

uld say of his quarters, 

<2 She full of 

Sounds and sweet airs, that give delight 

and hurt not.’ 

‘We of the ‘retail district’ do not say 

rewell to him. That never will be. We 

only, Thank you for the privilege of 
ing in the business neighborhood 


th you!” 


isle is noises, 


same 














Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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MB he 


Distinctive, 


neat and uniform 





SIGNS produced easily on 
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SHOWCARD MACHINE 


Proved "The Best'’ by some of the most exacting Firms in the country. 


SHOWCARD MACHINE COMPANY 


1196 MERCHANDISE 


MART 


CHICAGO 54, ILL. 











Set illustrated 25 pieces 





Satisfaction Guaranteed 
Order by number Set K-12 


See your Local Distributor 
or Write Direct 


WINDOWS THAT SELL SHOES! 


Sparkling-clear, Plexiglas shoe display sets produce more sales. 


Write for catalog ““MODERN DESIGN ON DISPLAY” 


Representatives in Principal Cities 


AQGtH ACN] COMPANY . 2... Pht 


231 NN. 


Seventh St. 


St.Louis | Mo.. 











STRONG CARDBOARD 


TUBES 


KEEP A STOCK ON HAND 
SPECIAL PRICED ASSORTMENT 


DOZEN TUBES only $1 hs 





1 Dozen 1 inch x 8 foot long 
1 Dozen 2 inch x 8 foot long 
1 Dozen 3 inch x 8 foot long 


ORDER FROM YOUR JOBBER 
OR DIRECT FROM 


AMERICAN NU-ART COMPANY 


COLLEGEVILLE, PENNA. 








\ 





STUDY 


Uo m\ 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc 
tions in your own windows and 
learn while you earn. 


Largest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicaco 1 






























INTERESTED 


in Seasonal Display 


see H. H. GOULD 
INTERESTED 


in Fireproof Items 


see H. H. GOULD 


INTERESTED 
in Large Window Units 


see H. H. GOULD 
INTERESTED 


in Small Case Pieces 


see H. H. GOULD 


SEE 
H. H. GOULD DISPLAY 
—ANYWAY 


37 East 28th St., New York 16, N.Y. 




















SELL MORE in ‘48 
RE-VAMP INEXPENSIVELY 


with 


MIDWEST DISPLAYS 


Write for FREE copy of 
SPRING and SUMMER Catalog 


e Modern SHOWCASES for Men's, 
Ladies’ and Children's Departments 

e Menswear fixtures and 
mannequins 

e Chrome Racks 

e Hangers 

e Children's mannequins 


MIDWEST 


MANNIQUIN DISPLAYS 


532 N. WATER 





ST. MILWAUKEE 2, WIS. 








WINDOW DRESSER’S SOCKS 


(Professional) 


\1 Sse tiv eri worn over 
the shoes. Protect the lisplay surface trom 
itches, et Made f good quality cotton 

ce Full sizes from 8& to 13. allow 2. sizes 
ive shoe size for proper fitting. Priced at 
per dozen pairs Order trial dozen today! 


Shoe Forms also carried in stock. 
Write for Folder. 


LYONS & COMPANY 


120 Duane St. New York 7, N. Y. 
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“Display” Suit Is Dismissed 









APRIL, 1948 








By Federal Trade Commission 


\s predicted in the March issue of DIS- 
PLAY WORLD, the Federal Com- 
mission has dismissed without prejudice its 
sult the R. J. 
Company — tor 


Trade 


Tobacco 
the 


against Reynolds 


alleged violation of 


Robinson-Patman Act. The suit was based 
on the grounds that Reynolds was said to 
be furnishing some of its outlets with 
counter and window displays without mak- 


ing them equally available to all. 

The dismissal of the suit should do much 
to stimulate display of this type, since large 
reluctant to 
such a medium if prevailing practices might 


manufacturers have been use 


make them liable for violation of the 
Robinson-Patman Act. 

The history of the suite dates back to 
October, 1939, when the FTC. filed com- 


plaints against the following tobacco com- 
The American Tobacco Company ; 
Liggett & Myers Tobacco Company, Inc.: 
Philip Morris & Co., Ltd.; Larus & Brother 


panies : 


Company, Inc.; Brown & Williamson To- 
bacco Corporation; P. Lorillard Company ; 
R. J. Reynolds Tobacco Company, and 
Stephano Brothers. These complaints cov- 
ered other items, but the specific part in 
which the window display advertising in- 
dustry was interested was contained in the 
paragraphs quoted below; they were = sub- 
stantially the same in all complaints: 
“Respondent, during said period, made 
and is now making valuable payments and 


eave and is now giving valuable considera- 


tions to certain distributors, such as chain 


stores and other retailers, selected by ri 
spondent for the them 
and tacilities, such as counter and 


furnishing by 


services 


window displays, for the advertising oi 
respondent's products. Such payments and 
considerations were not and are not now 


available to other distributors competing in 
the distribution (of products 
Said practices were conducted in such man 
ner as to result in giving certain distributors 
exclusively the benefits accruing from said 
payments and considerations. J 


respondent's 


“By means of acts and practices, as 
aforesaid, and particularly those described 
above respondent, during the period 
aforesaid, contracted to pay and paid, and 


is now contracting to pay and paying, to 
and tor the benefit of certain of its 
tomers, certain valuable payments and con 
compensation 
consideration certain services 
facilities furnished by and_ through 
customers in connection with the handling, 
and offering tor the tobacco 
products manufactured, and offered 
for sale by respondent. Such payments and 
considerations and not 
available on proportionately equal terms to 
all other customers of respondent competing 


Ccus- 


siderations, as for, and in 


for, and 
such 
sale, sale, of 

sold, 
were not, 


are now, 


in the distribution of such products and 
constitute a violation of Subsection (d) of 
Section 2 of the Act of Congress afore 
said.” 

This subsection as amended by — the 


follows 


Act, 


Robinson-Patman reads as 











































































—Relaxing in the best of company —that of mannequins from his own studio—is W. M. 
He and Mrs. Zeppen-Field are 


Zeppen-Field, head of the Hollywood firm of the same name. 


now in Europe on a combination business and pleasure trip— 
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as 
ved 
lod 
nil 

to 
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en- 
for 


“It shall be unlawtul for any 
caged in commerce to pay or contract 
the payment of anything of value to or for 
the benefit of a customer of such person in 
the course of such commerce as compensa- 
consideration for any 
furnished by or through 

connection with 
iandling, sale or offering for 
products or commodities manutactured, sold, 


person 


tion or in services 
r tacilities 
customer in 


such 
processing, 
sale of any 


ir oflered for sale by such unless 
such payment or consideration 1s 


n proportionately equal terms to all other 


person, 


available 


ustomers competing in the distribution of 
such products or commodities.” 

The case against R. J. Reynolds Tobacco 
(Company was brought up for hearing, after 
a long lapse of time, in Winston-Salem on 


luly 1, 1947. The complaint was later 
iumended to show the service of window 
installation companies particularly Win- 


low Advertising, Inc. — for the respondent 
as part of the “payment” or “considerations” 
nentioned in the brief. 

The pending prosecutions were having a 
serious effect upon the display service field, 
ind any 
ine with the FTC's contentions would have 
had very disastrous results upon all inter- 
ested parties. Window Advertising, Inc., 
New York City, therefore determined to 
try to find some method of relief for the 
services, and got in touch with the FTC to 
prevent the 
of this branch of display as an 


“Cease and desist” order issued in 


see what could be done to 


lestruction 


advertising medium. It was realized that 
very few people are familiar with display 
ind that this might be true of the Com- 
ission. 


Frederick L. Wertz, presi- 
lent of Window Advertising, Inc.: “In our 
with the Commission we 
magnitude of display 
lvertising, out that, based upon 

\dvertising Research Foundation Sur- 
1936, a full advertising showing of 
isplays in all cities in the United States 
r 10,000 population would require 35,000 


\ccording to 
interviews ex- 


lained the window 


pointing 


\ 1h 





splays and would produce a weekly cir- 


ilation of 415,000,000. 
‘For purposes of comparison of the size 
| importance of window display circula- 


with other media it should be noticed 
it the combined circulation of all con- 
sumer magazines is said to be 115,000,000 


ind the aggregate circulation of daily news- 
approximately 50,000,000. — (See 
rrent advertisements of Charles W. Hoyt 
Even for 
publication ot and 
kly publication of all the 
il circulation of all consumer periodicals 


ipers is 


mpany, Ine.) allowing seven 


sot newspapers 


magazines, 


newspapers would no more than equal 

secured from window displays in only 
S08 out of the more than 1,700,000 
the United States. This 
rison shows that it would be wastetul and 
theient to attempt by law or rule to force 
displays in all or 


stores 


resin com 


tallation of window 
stantially all stores in the United States. 
We pointed out that display 
ertising was at the point-of-sale where 


window 


ial purchases were made and was a re- 
der tor all other 
iagazine, newspaper, radio, outdoor and 
making all advertising more 


forms ot advertising 





usportation 
Cient. 


We 






asked for advice as to how. to 
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proceed to secure an immediate ruling as to 
what could be done without violating exist- 
ing laws. 

“In February, 1948, we were preparing a 
brief for the Federal Trade 
Commission asking to be permitted to inter- 


submission to 


vene on the ground that decisions in the 
pending cases were of vital importance to 
the continuation not only of our business 


but that of several other businesses through- 
out the country. 


“Before this brief was ready for sub- 
mission, the FTC dismissed all of the 
pending cases against the tobacco com- 
panies. 

“We have no knowledge of the reasons 
for this dismissal and, of course, no 
assurance that other cases against othe 
defendants will not be started. 


“One question involved is: What is meant 
by ‘The payment of anything of value to, 
the When 


a manufacturer agrees to pay any remuner- 


or tor benefit of, a customer’? 
ation to a dealer tor the use of advertising 
space, whether such remuneration consists 
in the supplying of advertising material, 
protessional installation of displays, or pay- 


ment for space, is it for the benefit of the 
customer (dealer) or for the benefit of the 
manufacturer himself in the promotion of 


his product through this medium of adver- 
tising ? 

“It would 
turer uses such 
with, and the 
particular order for his merchandise, 
such payments are in violation ot law; 
not that 
tended to prohibit the use of this valuable 
advertising medium as such, as we 
firmly of the belief that the 
advertising space in customers’ stores, based 


that 1f a manutac- 


payments in 


seem clear 
connection 
for securing a 
then 

but 


ever in- 


purpose of, 


we do believe Congress 
are 


securing of 


upon the circulation value of such adver- 
tising, is not a violation of the Act.. 

“In further consideration of the law. in 
question, there are more than 1,700,000 re- 
tail outlets in the United States and = in 


excess of 250,000 manufacturers making and 
products that marketed to the 
final consumer through these retail outlets. 


selling are 


‘To fairly enforce this section of the 
Robinson-Patman Act in its entirety would 
require more than 200,000) separate com- 
plaints and actions by the Federal Trade 


Commission. At the rate of 2,000 complaints 
year, this 
When it is 
remembered that most complaints take from 
the 
final 


completion cach 


would take 100 vears to cover. 


pre ssecuted to 


five to Six between 
the 


be Comes 


years) or 
filing of 


more 


original a complaint to 


issuance of an order, the task 


still more staggering. 
“It would) seem obvious to any fatr- 
minded man that the entorcement of this 


kind of law against a handtul (or a hundred 
thousand), and the 


against more than 


absence ot 
enforcement 200,000 
would be very untair and very undemocratic, 


or even a 


and it would amount to nothing less than 
persecution of those picked out to be the 
goats. 

“The idea that Subsection (d) of Section 
2 ot the Robinson-Patman Act, which ap- 


plies to 250,000 manutacturers and 1,700,000 
retail customers, can be fairly entorced by 
the FTC, or 
simply preposterous. 

[Continued on page 133 


any other federal bureau, 1s 
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Manufacturers of 
Mannequins 


Children’s 


Figures 
Corset Forms 
also 


Mannequin 
Repairing 





DISPLAY MANNEQUIN, Inc. 


257 W. |7th St., N.Y. C. II 


WaAtkins 9-4275 








AVOID LOSS 
due to 
SUN FADING 


Protect your merchandise from 


harmful sun rays that cause 
fading with transparent plastic 
shades. Plastic shades eliminate 
losses due to fading while allow- 


ing complete visibility. 


WRITE NOW ... for information 


about these easy-to-install eco- 


nomical plastic sun shades. 


PLASTIC SHADE CO. 


83-52 TALBOT STREET 
KEW GARDENS 15, N. Y. 
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Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we'll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

) Air Brushes 

() Airpainting Equipment 

() Animated Signs 

C) Artificial Flowers 

() Artificial Snow 
Backgrounds 
Background Colors 

() Background Coverings 

() Brushes and Pens 

C] Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 

() Composition Pieces 

() Crepe Papers 

(J Cut-out Letters 

CL) Cutting Machines 


Decalcomania 
Decorative Papers 
O 
O 





Display Forms 
Display Furniture 
Display Letters 
CL] Display Racks 
() Drawing Boards 
C) Dye, Rug and Carpet 
C) Enlarging Projectors 
() Fabrics and Trimming» 
() Fixtures 
(] Flags and Banners 
C) Foils 
( Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Lithographed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Mouldings 
Natural Foliage 
[) Pageants & Exhibits 
[] Paper Sculpture Displays 
[] Papier Mache Specialties 
[] Photographic Blowups 
[] Plaques (Window) 
[) Plastics 
(1) Price Cards—Tickets 
() Price Ticket Holders 
O) Ribbons 
() Sale Banners 
[) Show Card Colors 
C) Show Cards 
C) Show Case Lighting 
[] Show Cases 
Cj Store Designing 
() Socks—Window 
Store Equipment 
Signs—Brass— Bronze 
() Signs—Card Holders 
(1 Signs—Electric 
() Sign Printing Machines 
Sleeve Forms 
Store Fronts 
Tackers 
Time Switches 
Turntables 
Veneers (Imitation) 
Wall Board 
[) Wigs 
{) Window Lighting 
he Do you wish a copy of their catalogue? 
[] De you plan to remodel your store soon? 
[) Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 
CINCINNATI, OHIO 


UOUOOOOO0000 





JO000000 


Firm 
Display Manager 
Street 


City State 
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Bracelet Cards 
Assist Display 

As a means of aiding the retailer in both 
display and selling, the Gemex Company 
is introducing new watch bracelet cards and 


new information folders. The cards upon 
which bracelets are mounted are smartly 
styled in two different color schemes — 


champagne and gray. 

Coupled with the re-styling of the cards 
is the introduction of attractive illustrated 
booklets slipped back of the watch band 
card in the over-all cellophane wrap. 

The booklet gives an explanation of the 
term 20-12 Kt. Gold Filled”. Other in- 
formation varies with the style of the watch 
bands and the type of construction. Each 
folder has its own specific information on 


care and instructions for making minor 
adjustments and attaching the bracelet to 
the watch. Step by step illustrations are 


used throughout. 
The new packaging is now being used for 
all Gemex watch bands. 


APRIL, 1948 


"Spilling" Paint 
Dramatizes Display 

Using ordinary stepladders and an over 
turned paint bucket as the principal proper- 
ties, K. Francis Hildreth dramatized 
series of windows featuring spring colors 
in coats and suits at J. N. Adam & Co 
Buffalo, recently. 

A ladder was at either side of each win 
planted among natural tulips an 
foliage. Resting near the top of each lad 
der was a wide plank on which lay the 
bucket, with a piece of fabric in the given 
color “pouring” over the side. 


dow, 





Display Material Offered 


In Coronet Promotion 


In connection with a contest sponsored 


for corset buyers by Coronet Magazine, 
Chicago, a variety of display material is 
being offered to help promote “Formfit” 


corsets. Complete details are available from 
the magazine at P. O. Box 1143, Chicago. 





Display Impressions 





By Tony Sendoykas 


— "Mannequin Connoisseur" — 
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APRPE. 


FTC. They do 
their sole duty is to enforce them. . . 


entorcement, 
mend the law and put it on a practical 
asis or repeal it entirely. 


1g among 
ther use of window display advertising, and 


cided 
ci 
largest users of window display advertising 
in the country, could not be prosecuted to 


C1 
janufacturers.” 


1948 


"DISPLAY" SUIT DISMISSED 

BY FEDERAL TRADE COMMISSION 
[Continued from page 131] 
situation is not the fault of the 
not make the laws, and 
. The 
al fault of the situation is with Congress. 
should not pass laws that are 


“This 


ngress 


npractical for fair and equitable enforce- 


ent; and when any law that has been 
ssed is found to be impractical for fair 
Congress should immediately 


“The dismissal of the tobacco companies’ 
ises should result in quite a different feel- 
manufacturers toward the fur- 


irticularly window display installation. 
“It would seem that if the FTC has de- 
that the cases against the tobacco 


mmpanies, who have been perhaps the 


successful conclusion, then certainly there 


would be little chance of successful prose- 


itions of a similar nature against other 





DISPLAY WORLD 





Woodflakes - Kubes 


SAND, STONES, SCATTER GRASS 
Gives color and effect 
Latest Summer Colors now Available. 


Our products are sold by weight (not per 
bag, for your protection). Also used in 
exhibits and industrial shows. 


National Sawdust Co., Inc. 


65 N. 6th St. Brooklyn, N. Y. 
(Display Dept.) 


Contact your Jobber or direct if necessary 











USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
8 
$3.60 Per Celuma Inch — CASH WITH ORDER 














by Tony Brinker 





THE DISPLAY PARADE 10.17 


ed oes he] wt 





SATIN UaOe 


PA... “all 
AT THE UNIVERSITY OF MICHIGAN, 
BUT WAS TAUGHT DISPLAY By HIS 
FATHER , AT THAT TIME WITH A 
CLEVELAND STORE. HILDRETH 
SPENT SEVERALYEARS WITH 
MACKABEE'S, THEN IN 1932 JOINED 
STERN & MANN COMPANY, CANTON, 
OHIO, WHERE HE SPENT 10 YEARS. 
THEN WENT WITH THE MAY COMPANY, 
BALTIMORE , FROM WHICH POSITION 
WE RESIGNED TOUOIN ADAM‘s 
NEARLY FOUR YEARS AGO. 


ot JON 
HCW RE 
DISPLAY DIRECTOR, 


J. N. ADAM 8 COMPANY 
BUFFALO, N.y- 





) 

ae 

| Ais noenies are GARDENING, AND 

| COLLECTING PHONOGRAPH RECORDS 

. = HAS MORE THAN 300 ALBUMS. 
AN ADDED HOBBY IS K. FRANCIS, UR. 
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DISPLAY FORMS 


FOR WOMEN'S WEAR 


Hand Sculptured 












Half Round 
on Metal Base 
FLESH TORSO 
WHITE 5 
BLACK if) 
SILVER 1 95 
Beautiful 
Self Standing 
—Full Round 


BRASSIERE 
FORM 


§°° 


Modern 


Contoured 


BLOUSE 
FORM 


$9.95 


ORIGINAL DISPLAYS INC. 


1370 Lexington Avenue 


New York 28, N. Y. 














$ 12 5:00 
REWARD 


IN PRIZES 


I’m compiling into one big book as 
many of the humorous incidents of 
display as I can get — but I need your 


help. 





You know dozens of those display 
happenings that displaymen stumble 
over when they get together. 


Write down one or more in your 
own words and send it or them to me. 






For the six best stories received I 
will award prizes ranging from $50.00 
to $5.00, plus an autographed copy for 
all contributions accepted. There will 
be another $25.00 for the best title 
suggested for the book. All entries to 
become my property. 


All entries will be considered whether 
they win a prize or not. Get your 
entry off now — today — to 


THOMAS L. GEE 


737 N. E. 16TH STREET 
OKLAHOMA CITY, OKLA. 
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Old rose pineapple fiber gown with 
ermine tailed cape of the Gay Nineties. 


LUXURIOUS COSTUMES 
of YESTERDAY 


Costumes available for Fashion Shows. 


Rent from 


KATHERINE B. FLEMING 


76 Rogers St. Branford, Conn. 
Tel. Branford 1756 


SEND FOR CIRCULAR WITH PHOTOS 








Price Card Holders 


Shoe Card Holders 
Window Hooks 
Ticket Hooks 
All Types of 

Price Card Holders 


Send for Illustrated Price List 


RUDOLF ORTHWINE CORP. 
520 W. 34th St., New York 1, N. Y. 














Attention, Canadians 


All window display 
in stock. 


MULTI-PRODUCTS, LTD. 


1520-22 Park Ave. Montreal. Que. 


materials 








Garment Rack Dividers 


\—Week days (Mon.-Sat.) 

B—Alphabetical CA-Z M« 
for XN) 

( Sizes (1-54. tncl sizes) 


JOBBER SALES ONLY 
Send for Prices & Details 


Plastic Fabricators Co. 
440 Sansome St. 
San Francisco. Calif. 

















USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Columaz Inch —-CASH WITH ORDER 
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DISPLAY WORLD its the 
dis- 
like to see 
smaller 


I believe that 
finest publication available for the 
playman. However, I would 
irom. the 


more photographs stores 


and cities.—William L. Utterback, C. W. 
Klemm, Ine., Bloomington, III. 
As a subscriber to DISPLAY WORLD 


I would like to see in one of your future 


issues an article and photographs of win- 
dow and interior displays of chain stores 
such as Woolworth’s and others in_ the 


modern 


| look 


way. 
forward to 


DISPLAY WORLD’s 


coming every month and quite enjoy the 
displays and articles —H. Jackson, Lon- 
don, England. 

I like and admire your magazine vers 
much and pass it on. Since reading it I 
use new ideas in my windows and _ several 
people have complimented me on these 
new treatments.—Garfield Flower Shop, 
Terre Haute, Ind. 

Recently I noticed a letter in “Your 


Column” from oa osMr. Sherwood, asking 
about crepe paper displays. 

Since his teelings on this subject concur 
entirely with mine, I’m wondering why 
something hasn't been done for the display 
services. There must be enough subscribers 
in this field to warrant an article on crepe 
and corrugated comparing 
work and different methods, new materials, 


displays —e.g., 


and some research on materials, especially 


in the price fields.—Robert Riddell, San 


Francisco. 


Many 


motive 


Auto- 

standard 
work with 
toward a 


ago the Society of 
established 


Vears 
Engineers 
with the 
made 


values materials they 


and great strides goal 


interchangeability. 


Today the display industry has need tor 
such steps, namely, the standardization of 
color. What is rose to one manufacturer 


may pass off as orchid trom another. These 
miscarriages of nomenclature can be annoy- 
Color charts from the 
present no 


receive the 


humorous. 

himselt 
ma\ 

Otten a 
show up distinctively darker or lighter than 
manufacturer 
formula in the 


ing, not 
guarantee 
shade 

well 


manutacturer 
that one exact 


ordered, reordered item may 


the imitial order because the 
did not quite use the 
fulfillment of the 


exasperating to the 


same 
second order. This can be 
extremely color-sens1- 
tive displayman 
Is it too remote to dream of color stand- 
ardization comparable to the metric system ? 
Would it be that 
the National Display In- 
dustries set up a bureau of color standards 
used by its 


ill yg Ical to propose 


\ssociation of 


with specific formulas to be 


members in) preparation ot colors, shades 


and tones? Imagine the confidence of dis- 


play directors wihle making coordinated 


purchases of props and materials. 
To illustrate the 


point, let us say that 
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Displayman X orders props and backgroun: 
in “Rose No. 6” trom two different sources 
He is confident that the materials order: 
will coordinate and he decides to paint hi 
removable floor the identical color before 
the arrival of his purchases. He consults 
his standard formula book and _ discovers 
that Rose No. 6 is composed of eight parts 
white, one part and one part 
His color problem is thus simply and effec- 


4 


red, brown 
tively disposed of. 

The hesitant displayman, with 
unshaken confidence, will no longer curtail 
his buying because of color discrepancies. 
Better display and increased business by all 
concerned will make itself felt directly. 
Perhaps an act of congress would be the 
ultimate step toward the standardization of 
color. But can not the NADI provide the 
initiative toward such a colorful Utopia ?7— 
Herbert Reader, Worth’s, Hartford, 


new and 


Conn. 


From April 21 to 23 the Eastern Branch 
of the American Association of Agricultural 
College Editors will hold its annual con- 
vention in the Hotel New Yorker to dis- 
cuss problems common to the editorial staff 
of agricultural college editors in the North 


east. Thursday morning, April 22, is de- 
voted to discussions on visual aids. This 
includes photography, art work for publi- 


and 
state 


cation, exhibits for communities as 
well as and county fairs. We at 
Cornell have relied so heavily on both the 
articles and ads found in DISPLAY 
WORLD that it occurred to me that 
editorial staff would be in a_ position to 
make a valuable contribution to the morn- 
ing meeting. 


your 


Many of the used in) commercial 
advertising represented in your 
are easily adapted to exhibits of the type 
found in state and county tairs. In glancing 
through your February some of the 
ads on lighting seamless paper, various 
ot the electrical particularly 
lending themselves to animation as well as 
the more prosaic art material dealing with 
cardboard, cut-out: letters and other useful 
well be discussed in their 
application at the convention. 

I am wondering if it would be 
to call on you for assistance at this meet- 
ing.—ElImer S. Phillips. chairman of the 
visual aids section of the Eastern division 
of AAACE, Cornell university, Ithaca, N.Y 


props 
magazine 
issue 
advertisers, 
props, ce vuld 


possible 


wh- 
sub 


member on the list of 


I am a new 
scribers to DISPLAY WORLD and _ the 
magazine is terrific! Congratulations.—L 


Tetzlaff. Tetzlaff's Watertown, 


Wisconsin. 


Pharmacy, 


I find DISPLAY WORLD the best news 
and information magazine a displayman 
could want. It keeps us displaymen_ 1n- 


facts of display and 
Who” of the field 


important 
the “Who's 


formed. of 
to me it’s 


Paul A. Surace, Ann Lewis, Washington. 
District of Columbia. 
In vour last issue you had an article 


on “Cattle Brand Displays” in which men- 
tion was made of a special device to simu- 
late flickering flames. Can you give me 
more information on this? S.D.P., Chicago 


(According to Rudolph Aguilar, display 
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manager for The Marston Company, San 
jego, who made use of the device: “This 
as not entirely of our own creation. It is 
item which is commonly used in furni- 
ture stores to create the effect of real fire 
artificial fireplaces, and probably would 
tt normally be used for display purposes 
window displays except when used in a 
replace. You may get a truer picture of 
hat I am describing by visiting a furniture 
tore where this device is used. 
“To create a more natural effect to the 
log fires which were used in our displays, 
plate mirror, upon which we had drawn 
black flames in water color, was placed be- 
neath the fire logs. At the top of 
light bulb we placed two little fans that 
balanced on a wire prong attached to the 
light bulb. The heat generated from the 
light bulbs caused these two little 
revolve; the mirror reflected this 
against the top ot the 
the effect of flickering 
ated.”’) 


each 


fans to 
motion 
logs, and thereby 


firelight was cre- 


It is very good to be in Scandinavia 
and the 
I stopped yesterday to get an interview with 
ne display manager, but must try again as 
he was out at the time I arrived. Definitely 
[ want a display irom 
Copenhagen. 

I move on to Malmo, Sweden, later this 
week. It is my 
Stockholm, Oslo, 
nd Zurich, then come on 
States, arriving June 1. 
Baldwin, tormer Chicago correspondent of 


DISPLAY WORLD. 


displays are out of this world! 


story for you 


intention to circle through 
Amsterdam, London, Paris 
back to the 


around Clara 
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APRIL, 1923 


Elsworth H. Bates, display manager tor 
(. W. Klemm, Ine., Bloomington, IIIl., was 

speaker on the program of the Fairbury 
Men's Association, Fairbury, II. 
Russell succeeded T. E. 


Business 
aes 


signed, as display 


Bopp. re- 
Frank 


Werner Shoe Company, San Francisco. 


manager for the 
P. C. Juer became display manager for 
Keich & Lievre, San 
ld a similar position with the New 
re, Los Angeles. 


Francisco. He had 


York 


M. MeGarry, display manager tor Ludwig 
mman & Co., 
ignation. 
Louis Weisgerber, display manager for 
rd & Taylor, New York City, attended 
opening ot 
addition in 
Car] 
ettman, in charge of display for Horne’s. 
tickets was. the 
ot discussion at the second meeting of 
newly tormed Connecticut Display Men's 
Hartford. Charles R. Atkins, 
charge of display for the D. M. Read 
mpany, Bridgeport, was named secretary 
Edward Frink, Albert Steiger 
Hartford, who resigned 
other duties. 


Brooklyn, announced his 


dedication ceremony at. the 
Horne & Co. 


ttsburgh. He was 


new Joseph 
the guest of 
main 


l@ use of price 


sociation, 


succeed 


mpany, because 
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Cornelle Willoughby became display man- 
ager for William TT. Ducker Company, 
Quincy, Ill. He was formerly with Burgess- 
Nash Company, Omaha. 

The newly completed Wonder Department 
Store, Fresno, Calif., named B. C. Hampton 
as display manager. He had been in the 
display department of The Emporium, San 
Francisco, under the direction of W. W. 
Rowley. 

The Minneapolis 
Men elected the following officers: 
dent, Charles E. Thieme, L. S. Donaldson 
vice-president, William H. Hinks, 
J. W. Thomas Company ; 
urer, Guy C. Goodsell. 

Wade Hampton, for three years in charge 
of display tor I. Company, San 


Association of Display 


presi- 


Company; 
secretary-treas- 


Magnin 
Francisco, was promoted to the position ot 
superintendent. 


APRIL, 1938 
Fifty-two exhibitors had reserved 
for the annual convention of the Interna- 
tional Association of Display Men, sched 
uled for June in Washington, D.C. 
Under the direction of Frank G. Bingham, 


space 


Robertson Brothers, the fitth annual ban- 
quet of the Northern Indiana Association 
ot Display Men was held at South Bend. 


The first annual dinner and dance of the 
Associated Display Equipment Manufac- 
turers, Inc. was held at the Hotel New 
Yorker, New York City. About 350 mem- 
bers and guests attended. 


First prize in the display contest for 
GG. Howard Hodge millinery went to Eli 
Fish, L. L. Berger, Inc., Buffalo. 

FE. P. Burns, display manager for The 


Robert Ltd., Toronto, 
returned from a trip to Europe. 


Melvin W. 


lin’s Dry 


Simpson Company, 


Jos- 
took 
over display at Jones Dry Goods Company, 
Kansas City. He succeeded C. W. 
resigned. 

Carl H. Shank, 
display for Stix, 


Howard, formerly with 


Goods Company, Denver, 


Roesch, 


formerly in charge of 
Baer & Fuller Company, 
St. Louis, and more recently with Stevenson 
& Twyman as 
West 


similar position 


sales representative on the 


take a 
Manu- 


resigned in order to 
with Silvestri Art 
facturing Company. 


coast, 


Raining, Boyd-Richardson Com- 
president of the St. Louis 
Club He Arthur R. 


Mever, resigned. 


Armand 
pany, became 


Display succeeded 





Cotton Week Posters 

Now Available 

Colorful, official for the 
Cotton Week are now obtainable through 
The Cotton-Textile Institute, 271 Church 
New York City 13. They are 15% 
inches in size and show two hands 


posters annual 


street, 
by 2] 
emerging trom the map of the United States 
to hold a cotton boll. Dates for Cotton 
Week this vear are May 17-22. 


Contest Is Won 
By Dultz 


A prize ot $100 has been awarded Pizitz 
Store, Birmingham, for “the 
of the month” by The Deala 
Miami. Joseph Dultz 


Department 
best window 
Brassiere Company, 


is display director 






KLM ALLA ALAA ALAM A ALAA M MAMMA MMMM MAMMA MM 


Hindu Composition No. 1115 


Cast hollow with Fibre and Iron 23" x 23’ 
Full Round. Hand coloring optional. 


Complete $32.50 
co 
Catalogue, Photos sent on Request. 
a 
Papier Mache — Latex — Composition 


CreArt Products Corporation 
260 W. 28th St., New York City | 











FEATHERED BIRDS 


ARE BACK AGAIN 





No. 20 — PARROT (Illustrated) 
12" long $18.00 doz. 


No. 21 — LONG TAILED PARROT 
15" long $24.00 doz. 


No. 22 — BIRD IN FLIGHT—61" 
wing spread—61/"' long 
$12.00 doz. 


ASSORTED COLOR COMBINATIONS 


DISPLAY PRODUCTION 
CENTRE, INC. 


51 West 35th St., New York City | 
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ARTISTS 


Fast - growing Southern 
Manufacturer of Papier 
Mache Specialties has 
opening for experienced 


Artist-Designer 


Southern | Display 
Mfg. Co. 


Papier Mache by Jimmie and 
Lucy Holland 
310 E. 6th Street 
Texarkana, Ark.-Tex. 








LINES WANTED 


Established display firm 
interested in exclusive new 
lines on jobbing or com- 


mission basis 


BAKERSFIELD 
DISPLAY CO. 


Bakersfield, Calif. 


FOR SALE 


5 COMPLETE MECHANICAL WINDOWS 
of 


SONG of the SOUTH 


CHARACTERS 


May also be used as an interior trim. These are 
practically new, having been used for only one 
year. Will sell them for 


HALF-PRICE 


LOVEMAN, JOSEPH & LOEB 
Birmingham, Ala. 


WANTED 


Experienced Combination 
Display-Advertising 
Manager 
Must have ability to 
create outstanding dis- 
plays for department 
store. Position open 

May |. 
Levines Boston Store 


La Porte, Ind. 











TOP NOTCH DISPLAYMAN 


desires good combination job in 
High Grade Store in smaller city, 
preferably in Ohio, Indiana or 
Illinois. Thoroughly experienced in 
Men’s Wear, 45 years old. 
Address “BOX 4 PBL” 
Care of DISPLAY WORLD 














FOR SALE 
Printasign, Model M 


complete with two. sizes of 
type and two sets of ink 
rollers. Will make signs up 
to 14 x 22 inches. Used only 


\ddress 


P. Deisroths Sons 


Hazleton, Penna. 


one month 


DESIRE POSITION 


[Two young displaymen desire position o-managers of display in 
exclusive Specialty store, which requires outstanding, exclusive ladies 
visual merchandise presentation Have trained together in one of the 
country’s leading Specialty stores and have worked together for 3 years. 
Now hold positions as display managers in separate smaller stores. ‘“‘We 
are interested only if you are interested in the combined talents we 


offer resulting in the ultimate in today’s trends of visual * merchandising. 
We have photographs.’ 


Address “BOX 42 YD” 


CARE OF DISPLAY WORLD 





CAREER BUILDERS 


A placement agency specializ- 
ing in Display Personnel. 
Need trained display person- 
nel? Looking for a display 
position ? 


Write, wire or phone 


CAREER BUILDERS 


35 West 53rd Street 
N. Y. C. 19, PLaza 7-6385 


Franklyn C. Wiskow, 


Licensee 

















SALESMAN WANTED 


Full time or side line. Central & 
Eastern territory. Specialized win 
dow and interior displays 
CALLA’S OF CALIFORNIA 
1716 Santa Monica Blvd. 
Santa Monica, Calif. 


SALESMAN WANTED 


Leading Plastic Display Fixture Company on the West 
Coast offers excellent opportunity for salesman with 
good following in Midwest, South and Eastern Territory 


Good Commission. 


CRYSTALLINE PLASTICS CO. 


1026 Venice Blvd. Los Angeles 15, Calif. 


SALESMAN WANTED 
For a high grade line of manne 
quins. Man with following pre- 
ferred. Straight 25% commission. 


Address “BOX 2784” 
Care of DISPLAY WORLD 

















DEALERS WANTED 


Mid-West manufacturer is now 
manufacturing Rubber Products 
such as Millinery Heads, Children’s 
Mannequins, etc., for display pur 
poses and other forms of adver 


tising. For more information, 


Address “Box 4372” 


Care of DISPLAY WORLD 








$3,500.00 WILL BUY 
A GROWING DISPLAY BUSINESS 


with a complete line of up-to-date materials with 
invoice value of over $5,500.00. 
In a metropolitan area of 250,000 in 
Semi-Tropical location. 


Free from Competition 


Address “BOX ZMM” 


Care of DISPLAY WORLD 





POSITION WANTED 
DISPLAY MANAGER 


desires position with good 
store anywhere. Located 
in New York for past two 
years. Successful record 
with leading stores in 
South and Midwest prior 
to that time. 


Address “Box NB92” 
Care of DISPLAY WORLD 














Salesman Wanted to represent New 
‘ork manufacturer of nationally 
advertised composition window dis- 
play accessories. Several Choice 
territories open. Excellent Com- 
mission. State full particulars in 
first letter. Address “Box 4 KCR,” 
care of DISPLAY WORLD. 
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POSITION WANTED—Mannequin 
Refinisher and Wig Maker wishes 
position by manufacturer to sell 
and refinish mannequins and wigs 
on premises in Southern territories. 


Address “BOX 6265’ 
Care of DISPLAY WORLD 








REPRESENTATIVES 
WANTED 


Representatives for manu- 
facturer of edge - lighted 


plastic signs. Straight 


commission. 


P. M. D. CORP. 


23 West Maryland Street 
Indianapolis, Ind. 


orders. 


handling. 


Excellent Sideline for Display Salesman 


Manufacturer of new and original display units made of revolu- 
tionary new display material, has open territories for aggressive 
display salesman with established clientele to sell our items with 
regular lines now carried. Commission 25% on initial and repeat 
Our units are versatile and can be used by a great 
number of businesses due to this quality. 
will be furnished to reliable inquiries with satisfactory reference. 
State territory desired and type of products that you are now 


Samples and photos 


Address “BOX 4 PBG” 


Care of DISPLAY WORLD 





Position Wanted—Man, age 31, with 
10 yrs. exp. in conducting clearance 
and other Dept. store promotions 
desires position with large organi- 
zation. Would prefer the West. 
Now free lancing. List of refer- 
ences furnished on request 
Address “BOX 4 JER” 
Care of DISPLAY WORLD 








DISPLAY MAN 
2 yrs. exp. Sho Card Writer. Mod- 
ern ideas. Preferably South or 
Southwest. Will assist or take 
charge windows and interiors. No 
adv. exp. Capable, neat, single. 
Address “BOX 4RR 
Care of DISPLAY WORLD 











POSITION WANTED 


Experienced and well 
young man _ desires 
display work. 

R. T. GREGORY 


4912 S. Calhoun Street 
Ft. Wayne, Ind. 


trained 
position in 








FOR SALE — New K9AB 
CUTAWL used several hours. 
Best offer takes it. 


Mason Novelties, Inc. 
38 West 33rd Street 
New York 1, N. Y. 











WANTED 


by Northern Illinois’ Finest 

\pparel Store — Combination 
DISPLAY AND 

ADVERTISING MAN 


In reply please give age, edu- 

cation, past experience, salary. 

\lso send samples of work. 
Address : 


OWENS, INC. 


Rockford, IIl. 


POSITION WANTED 


Experienced 
WINDOW TRIMMER 


wants position with medium- 


size department or ladies’ 
ready-to-wear store. Excel- 


Salary $4,500 
Southwest pre- 


lent cardwriter. 
and worth it. 
ferred. 


Address “Box 40RB” 


Care of DISPLAY WORLD 


WINDOW 
DISPLAY MAN 


Will pay exceeding well, and 


commensurate with ability. 
Thousand Dollar bonus for 
each full year’s work. Main 


store in college town. Living 


costs low. Contact 


Russell Brothers 
Clothing Co. 


Warrensburg, Missouri 








WANTED 
Window Trimmer 


Age 25 to 40 For Wyoming's 
Finest Men’s Store, featuring only 
nationally advertised lines of men’s 
wear. Must have good reference 
as to character and ability. Send 
photograph of self and photographs 
of window displays. For personal 
interview I will be at the Hickok 
Manufacturing Company office, 
Merchandise Mart, Chicago, April 


25, 26 and 27 


HARRY YESNESS 


CASPER, WYOMING 








ADVERTISING & DISPLAYMAN 
wanted for progressive small de- 
partment store in Florida. Good 
opportunity to locate in fast grow 
ing community. 


Address “BOX MDS” 
Care of DISPLAY WORLD 











CORRESPONDENCE INSTRUC- 
TION—In Window Display. Adver- 
tising and Card Writing. In opera- 
tion for nearly 40 years with over 
20,000 graduates in nearly every 
country in the world. New graphic 
instruction and new short courses 
at several prices. Write for catalog. 

THE KOESTER SCHOOL 

300 W. Adams St., Chicago 











FOR SALE 


Well-known New York City ex 
hibit building business, complete 
woodworking and paint spraying 
plant. 


CERTIFIED, Room 606 
186 Joralemon St., Brooklyn 2, N. Y. 








Display and Advertising Man 
Available—10 years experience in 
window display, backgrounds, in- 
terior sets and show cards, also 
merchandising experience. 
Excellent references. 
Address “BOX E.R.B.” 
Care of DISPLAY WORLD 











Wanted To Represent 


Belgian firm, in Brussels, 
having business connec- 
tions with several large 
department stores and 
high-class shops in Bel- 
gium, would like exclusive 
rights to represent Amer- 
ican firms dealing in dis- 
play articles of various 
kinds. 


Etablissements 


“‘Securitechnic”’ 
228, Rue D’Aerschot, Bruxelles 





POSITION WANTED 


Thirty-five years’ store ex- 
perience, over 20 years buyer 
and manager, also window dis- 
play and = advertising, dry 
goods, ready-to-wear, shoes. 
Can manage Ten Cent store, 
or any general line of mer- 
chandise. Best of references, 
not afraid of work. Will go 
anywhere. 


FLOYD F. DAVIS 


Box 12, Spencer, Ind. 








SALESMEN! 


A quick deal with protected 
territory and repeats the year 
round. Completely revolu- 
tionary 


PLASTIKON DISPLAY 
SIGNS 

for general window and _in- 
terior display. Self - stick, 
changeable letters and figures 
on clear film, adhere to plas- 
tics, glass, porcelain, stainless 
steel, etc. Enthusiastically ac- 
cepted wherever display signs 
and markers are used. Get in 
on this now, it’s a big new 
field! Rush full information 
in first letter. 


Plastikon Display Signs 
45 N. Division St. 
Buffalo 4, WN. Y. 





REPRESENTATIVES WANTED 
Manufacturer of nationally adver- 
tised line of smartly styled, mod- 
erately priced plastic display fix- 
tures has several choice territories 
available. Excellent commission. 
State full particulars in first letter. 
Address “Box 5243” 
Care of DISPLAY WORLD 








SALESNMENR 
Here’s Top Money-Maker 
—Excellent Sideline 
Sell Imprinted Advertising Special- 
ties, Imprinted Pencils, Calendars, 
Decalcomanias, Balloons, etc., that 
all Retailers and Department 
Stores want for every occasion— 
SOUVENIRS, ANNIVERSARIES, 
OPENINGS. Collect large cash de- 
posits — 25% — which you keep. 
Repeat profits guaranteed yours. 
Send only $2.00 deposit, refund 
guaranteed, for impressive money- 
making sample kit, which is worth 
more than $10.00 and sent postage 

yaid. 

ADVERTISING SPECIALTIES 
MANUFACTURING COMPANY 
218 East 89th St., Brooklyn 12, N. Y. 














POSITION WANTED 
splay Man _ thoroughly’ experi- 
ed in men and women’s wear 
th 15 years’ experience. Excel- 
card writer. Desire position 
South. 


_ Address “BOX 4 BL” 
Care of DISPLAY WORLD 





Some territories available 
famed ALL PLASTIC, 
MANIKINS. 


225 S. Los Angeles St. 





CHIP-PROOF, 
Write, giving particulars, territory you 


now cover and lines carried. 


WOLF & VINE, INC. 


SALESMAN WANTED 


represent us selling our 


WASHABLE 


Los Angeles 12, Calif. 


Position Wanted in Ohio 
20 years’ experience in display and 
advertising of the better lines of 
Men’s, Women’s, Children’s Spe- 
cialty Shops and Dept. Stores. Now 
employed in New York State. 
Address “BOX 4 HCL” 
Care of DISPLAY WORLD 











Home Study—Lessons In Window 
Display—Newly revised and en- 
larged. A practical, low-priced 
course covering all phases of the 
subject. Over 500 pages with 1000 
detail drawings to show you “how.” 
Of value to the experienced trim- 
mer or beginner. Write for circulars. 


W. H. Bates, Box D, Ellsworth, Ill. 
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ATTENTION HAS GREAT 
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UTILITY VALUE AWD CAN BE 
USED jae OVER AND OVER. 
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LIGHT-WEIGHT 


CUTS EASILY 


CLEANS EASILY 


REALISTIC SNOW TEXTURE 





WHEN YOU WANT THE SUMMER CROWDS 


to STOP - LOOK and SHOP 
Trim Windows Liberally with Frostee Sno Backgrounds 


Leading Display Jobbers from Coast to Coast carry a complete stock of 


Frostee Sno Blocks and Flakes. 


FROSTEE SNO COMPANY, ANTIOCH, 


ILLINOIS 














Duffers Al Golf. ee but brother. can they sell merchandise! The display of merchandise ‘in use’ 


creates more sales... show male apparel on mannequins (in use). Gone are subtle changes in male 


attire. In their place a new concept, the “Bold Look” is born. Mannequins by Darling are expertly 
designed to give the dash and verve so necessary to casual sport or formal business attire. For 
complete information on entire range of male mannequins, write your Darling Displays Distributor. 
Visit our displayrooms: New York, 47 W. 34th: Chicago, 222 W. Adams: Los Angeles Office, 3114 


W. 75th (Tel. Twin Oaks 8234); L. A. Darling Company, Bronson, Michigan. 


< Look to your one dependable source 


for everything in display equipment. 





